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SUMMARY 
Endowed with rich traditions, cultural diversity and geographical advantages 
India has been the foremost country and one of the leading tourist destinations. 
She can boast of the Himalayas for mountain tourism, the 1500 kms, long coast line 
for beach tourism, temples, forts, palaces, monuments and ruins for historical 
tourism, over 200 sanctuaries for wild life tourism people with diverse languages, 
her literature, fine arts and traditions for cultural tourism and (Rajasthan) for desert 
tourism. 
Foreign tourists were specially attracted to India for centuries. The 
hospitality here has been a legend in itself. Apart from ancient culture and 
civilization, the diverse natural beauty of India can hardly be seen anywhere else. 
The traditional stereo typed image of the country as a cultural destination is 
being replaced with a more vibrant image as a destination for tourists of varied 
interests. The liberalised economic scenario augurs well for the promotion of Indian 
Tourism Industry. Tourism has been declared as an industry and both the 
Government of India and the State Governments have identified tourism as a priority 
sector. 
Tourism can be studied from the perspectives of economics, sociology and 
international relations. While each of these perspectives yields knowledge about 
different aspects of the phenomenon, they are of no comfort to a policy makers 
whose business consists of findings optimum relationship between the objectives 
and resources. In a way, managerial analysis presumes information on these 
accounts: economic, social and international and seeks further information on 
possible product mixes and strategies for growth. This emphasis on relevance is 
more important in tlie case of developing economies tliat liave to start from scratch 
to help develop tourism industry in accordance with a definite policy. 
Travel and tourism' is expected to create jobs for the global work force, 
growing to 383 million by the year 2007. 
Tourism creates one new job every 2.4 seconds. The industry is considered 
the world largest industry with 593 million people travelling, accounting for an 
earning of US Dollar 423 billion excluding airfares. A small country like Spain had 
overtook the United States in the number of arrivals in 1995. France has an arrival 
of 60 million per year, more than her population. Even small countries like 
Singapore, Hong Kong and Malaysia are in the big league of tourism, attracting 
more number of people than India. 
The work has been divided into VI Chapters: Chapter I gives introduction 
to the scope of the Study, reviews literature, discusses, objectives of the study, 
historical development of tourism over the centuries. A number of scholars have 
discussed various aspects of tourism, giving economic effects, physical impact, 
socio-cultural influences etc.. Discussion has been made to focus at the projection 
of tourist amvals, causes of slow growth of tourism, importance of industry, role of 
government tourism organisations and ill effects of tourism etc. The objectives of 
the Study are as follows: 
1. To highlight the concept of tourism 
2. To review the development of tourism in India during the plan period. 
3. To examine the role of tourist organisations in the promotion of 
Tourism in India 
4. To suggest suitable measures and also the strategy for the 
development of tourism in India 
Chapter II has been devoted to the study of the concept of "tourism' and 
'tourists'. The term 'tour' is a Hebrew word (Torah), which means learning, studying 
and searching. Thus, a tour is a journey to several places for the aforesaid 
purposes. The term 'Tourist' is said to be derived from the word 'Tour' which is 
meant for a journey at which one returns to the starting point; a circular trip usually 
for business, pleasure or education. The tourist is a person who makes a journey 
for the sake of curiosity, for the fun of travelling or just to tell others that he has 
travelled. In the words of Jose Ignacio De' Arrillage, 'Tourism' in its first period was 
considered as a sport or rather than as a synthesis of automobiles, touring, cycling, 
camping, excursions and yachting. In the early 19'^ ^ century, the term tourism 
assumed a meaning of one who makes a tour or tours specially one who does this 
for recreation or travels for pleasure, object of interest, scenary or the like. Tourism 
is temporary and short term's movement of people which is outside the place where 
the so-called tourists, live, work and stay. 
The views of Swiss Professors Hunziker and Korabh adopted by 
International Association of Scientific Experts on Tourism make it clear that tourism 
is totality of relationship. It is the stay of strangers and more so it is a part of 
temporary establishment, which is not with the purpose of undertaking any 
remunerative activity. The Austrian Economist Hermann V. Schullard finds it as the 
entry, stay and movement of foreigners inside and outside the country, city or 
region. Even the International Dictionary of Tourism defines it a journey or a 
circulative trip. The opinion of Douglas Foster is an important landmark in the 
conceptual analysis of tourism. He says that it is an activity involving a complex 
mixture of material and psychological elements. The opinion of Cooper is that 
tourism is simply the activities concerned with the utilisation of leisure hour. He 
feels that if leisure is a measure of time and recreation embraces the activities 
undertaken during that time, tlien tourism is simply one of tliose activities. The 
International Consultants (Pvt) Ltd., finds it a composite industry consisting of 
various segments. Thus, the aforesaid statements of different experts make it clear 
that a transformation in the concept was against the background of the emerging 
new trends in the motives behind travelling. 
Identifying tourism as a multi-segment industry in which both the human and 
economic aspects got their due place, the Holistic Approach, thus, assigned due 
weightage to the development of this industry in the best interest of human beings in 
which all possible efforts are made to minimize the harmful side effects or the 
negative effects. It is not only important that the industry develops and thrives; but it 
is also more impact generating so that the development process is not to hamper 
the interests of living beings in general and the human beings in particular. No 
doubt, it is an economic bonanza but at the same time, it is also a device to sub-
serve social interests by maintaining the ecological balance, protecting the cultural 
heritage and preserving the historical monuments. 
Chapter III deals with the development of tourism in India during the plan 
period. Tourism industry is limitless industry with immense potentials of growth. It 
is number two, next to only the oil industry in terms of global turnover. In India, it is 
a major industry as it contributes to about 4 percent to GDP, generates direct 
employment for about 7.8 million persons, accounting for 2.4 per cent of the total 
employable labour force in the country and indirect employment to 18.4 million in 
1998. It earned foreign exchange valued at about Rs. 11051.43 crores per annum 
by the end of 1997. Therefore, a planned approach to the development of tourism, 
its destinations, accommodation and transport facilities is very essential. 
Duhng the plan period the Government has taken considerable efforts to 
develop tourism industry in the country. In the First Five Year Plan (1951-56) 
tourism was not given any specific allocation. However, many promotional schemes 
for tourism development were taken up. During this period promotion offices were 
established in India. 
The Second Five Year Plan (1956-61) recognised tourism as a significant 
industry, and made a small but specific allocation of Rs.3.36 crore for the 
development of tourism infrastructure. 
In the Third Five Year Plan (1961-66) an allocation of Rs. 8 crore was made 
for the development of tourism. During this Plan infrastructure facilities, which were 
commissioned during the Second Plan, were completed. 
The Third Five Year Plan concluded before its due period. More than 50 
per cent of the funds were unutilized. This has been due to Pakistan aggression. 
After the war three separate Annual plans ie. for 1966-67, 1967-68 and 1968-69, 
were prepared and implemented. This step was taken due to the lack of sufficient 
funds. During the three Annual Plans a total of Rs. 7 crore was allocated for the 
development of tourism sector. 
During the Fourth Five Year Plan, total outlay was 13,24,398 crores; out of 
that Rs.36 crores were allocated to tourism including Rs.25 crores for the Central 
program and Rs.11 crores for the States and the Union Territories. This provision in 
the Central Plan included Rs.14 crores for the programmes of the Central 
Department of Tourism and Rs.11 crores for the Programmes of the India Tourism 
Development Corporation (ITDC). 
In the Fifth Five-Year Plan a provision of Rs.113 crores was made for the 
development of tourism. This included Rs.78 crores in the Central Plan. Rs.3 
crores in the State Plans and Rs. 3 crores in the Plan of the Union Territories. 
In the Sixth Five Year Plan provided for an outlay of Rs.87.46 crores for the 
development of tourism; of which Rs.115.4 crores were earmarked for the State 
Sector, Rs.72 crores for the Central Sector. Out of the Central Sector's share, 
Rs.30 crores were provided for the Department of Tourism and the balance went to 
ITDC. The programmes of the Department of Tourism, emphasised only at the 
development of hill resorts, wild life and cultural tourism. Training and overseas 
promotion were given much importance during the Seventh Five Year Plan (1985-
90). An outlay of Rs.326.16 crores was provided which included Rs. 138.68 crores 
in the Central Sector and Rs. 187.48 crores in the States' Sector. In addition, quite 
large investments were expected to be made by the private sector. Although, the 
strategy in the Seventh Plan was to diversify foreign tourism to other primary 
sources of interest, due attention was given to the development of requisite facilities 
at the more important centers such as Mathura, Agra, Varanasi, Rajgir and 
Brajkhoonsi, etc. 
A Tourism Development Finance Corporation of India was established in 
1989 for financing hotel development and development of tourist centres. The 
Corporation financed 14 projects in backward areas with an outlay of Rs. 19.50 
crores in the first two years of its operation. Assistance to the tune of Rs.51.32 
crores was made to 35 new entrepreneurs. Assistance to hotel projects amounted 
to Rs.95.95 crores. However projects connected with tourist centres were not taken 
up on a large scale. 
The Department of Tourism initiated formulation of a perspective plan for 
tourism development during the Eight Five Year Plan. The Planning Commission 
approved an outlay of Rs.272 crores for tourism development programmes. In the 
State Sector, an outlay of Rs.501.62 crores was included for training programmes. 
Over the year tourism has emerged as a major segment of Indian economy, 
contributing substantially to the foreign exchange earnings which have increased 
from Rs.9 crores in 1951-55 to more than 1997-98. 
There has been a gradual increase in plan outlay for tourism over the plan 
period from Rs.3.36 crores in the second plan to Rs.326.16 crores in the ninth plan. 
Tourism has received special attention in the plan outlays to accommodate 
tourist traffic which is estimated to reach 200 millions in addition to the burgeoning 
size of foreign tourists. The Tourism and Civil Aviation Ministry is spearheading the 
tie-ups with private investors, including foreign investors. Additional facilities for 
establishment of tourist-villages, hotels, motels and holiday resorts, are expected to 
come up at a cost of around Rs.600 crores by the Central Government, besides 
Rs.1000 crores by the private sector. 
A new Tourism Master Plan has proposed with a target of five million tourists 
by 1996-97. The strategies for attaining five million tourists' arrivals by 1996-97 will 
be as follows: 
1. Increase in the International Air Capacity of India 
2. Increased passenger handling capacity of the existing 
International Air ports and opening of new International 
Airports at Bangalore, Hyderabad and Goa. 
3. Increase in the Domestic Air seat capacity and improvement 
in the Rail and Road Transport facilities to connect major 
tourist centres; 
4. Introduction of new tourist trains 
5. Improvement of tourist facilities in four metropolitan cities at 
international standards though an integrated tourism side 
plans. 
Chapter IV deals with the development of tourism organisations and 
agencies in India particularly those developed during the plan pehod. Tourist 
organisation are concerned with association, groups, official or semi official bodies, 
National Regional and Local Tourism organisations, public sector undertaking and 
private voluntary organisations, e.g., hoteliers or a Travel Agents and their 
associations. 
The United Nations Conference on International Travel and Tourism 
(UNCITT) was held in Rome in 1963 which considered role of tourism organisations 
in the development of tourism. National Tourist Organisations (NTO) in every 
country is the body responsible for the formulation and implementation of national 
tourism policy. It is the proper agency and instrument for the execution of the 
national government's responsibilities for control, direction and promotion of tourism. 
Tourism offices were opened in Delhi, Bombay, Calcutta and Madras. This 
was followed by the establishment of a chain of information offices all over the 
country. The duties of the Regional Tourist officers includes liaison with State 
Governments, the Local Tourism Agencies, the Railway Authorities, Airiines, and 
Shipping Agencies, etc. 
With a view to attract foreign tourists to India, the Central Government 
decided to open a chain of tourism offices overseas. The first step in this direction 
was the establishment of Government of India Tourist office in New York, United 
States of America, in December 1952. The reason for opening an office in the 
United States of America was that as an affluent country its people had enough 
money and leisure to afford a holiday in India. 
The duties performed by the tourist offices abroad were more or less similar 
to those performed by the regional offices in India. Their duties include publicity and 
public relations, sales, promotion and reporting to the Central Department of 
Tourism about the trend in the tourist travel abroad. 
The Department has a chain of twenty one tourist information offices 
established in important cities in India. Four of these offices are regional offices 
located at Bombay, Delhi, Calcutta and Madras, the major ports of entry, the 
remaining sub-offices are functioning at local points of tourist interest in Agra, 
Aurangabad, Cochin, Jaipur, Khajuraho, Varanasi, Bangalore, Bhubaneswar, 
Guwahati, Hyderabad, Imphal, Naharlagun, Panaji, Patna, Port Blair, Shillong and 
Trivandrum. 
For overseas tourism promotion, the Department has 18 offices. The 
overseas offices cover almost all countries of the world. The Regional Director with 
Head Quarters in New York supervises the functioning of a number of offices. In 
Europe the offices are located at Geneva, Paris, Frankfurt, Amsterdam, Madrid and 
Milan. These offices cover continental Europe. There is an office in London which 
covers UK and Ireland. 
The tourism organizations of India had their beginning in the report of the 
Sargent Committee in 1946. The Committee recommended that it would be in the 
interest of India to develop tourist traffic both internal and external. An Adhoc 
Tourist Traffic Committee was appointed in 1948 to suggest ways and means to 
promote tourist traffic to India. In its recommendations a tourist traffic branch was 
set up in 1949 with regional offices at Bombay and Delhi. 
The first overseas office was opened in New York in 1952 to carry out 
promotional programs for India, followed by offices in London, Paris, Colombo, 
Melborne and Sen Francisco. A tourist office was opened in Frankfurt in 1957. On 
March 1, 1958, a separate Department of Tourism was established under the overall 
charge of the ministry of Transport. 
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In 1961, for the first time, tliere was a decline in tourist traffic to India from 
139804 in 1961 to 134036 in 1962. This prompted the government to appoint an 
Adhoc Committee on Tourism in March, 1963, under the Chairmanship of L.K.Jha, 
the then Secretary, Department of Economic Affairs, Ministry of Finance, S.N.Chib 
then Director General of Tourism was its Secretary. 
In 1965, a high level Coordination Committee was appointed to suggest 
ways and means to Implement the recommendations of the Jha Committee with the 
help of the concerned Departments for the development of tourist traffic to India. 
A separate Ministry of Tourism and Civil Aviation came into existence on 
March 14, 1967, for tourism has been developing in spite of constraint on resources 
and relatively low priority given to this economic activity. 
With the introduction of "Operation Europe" in July 1968, the strategy for 
marketing India's tourism overseas undenwent a significant change. The scheme 
was extended in U.K. in the year 1970, to USA in 1971 and Australia, Asia, the Far 
East and West Asia in 1977. 
The Overseas Tourist Offices form a direct link between the Department and 
the travel trade in foreign countries. Their functions include handling of enquiries, 
advertising, publicity, public relations with press, travel and trade. 
The Government set up in October, 1966, a public sector undertaking, 
namely the India Tourism Development Corporation Ltd., (ITDC) at Delhi under the 
aegis of the Department of Tourism by amalgamating the erstwhile three separate 
Corporations: The two hotels, Lodi and Ranjit were amalgamated with India 
Tourism Development Corporation Ltd. (ITDC) from March, 1970. The ITDC 
provides a wide range of services essential for promotion of tourism. The ITDC 
today is India's largest accommodation chain with 3000 hotel rooms and a tourist 
transport fleet of over 300. 
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As long back as in the year 1954, the Government had recognised the 
important role which the travel agents play in the development of tourism. It was 
recognised by the Government that tourists who visit a foreign country often prefer 
to secure the services of travel agents who assist them in order to make best use of 
their time and money. 
The travel agents decided to form an association on All India basis as long 
back as in the year 1952, when an Travel Agents Association of India (TAAI) was 
established. The main objective of the Association is to safeguard and protect the 
interests of its members by way of having a constant dialogue with the concerned 
government agencies. 
Tourist Arrivals to India 
1951-1956 
1956-1961 
1961-1966 
1966-1969 
(Three Annual Plan) 
1969-1974 
1974-1979 
1979-80 
(Three Annual Plan) 
1980-1985 
1985-1990 
1990-1992 
(Annual Plans) 
1992-97 
Annual Plans 
1998 
63,895 
4,71,192 
7,19,558 
5,27.988 
15,79,385 
28,11,804 
7,64,781 
42,50,710 
56,57,956 
26,70,857 
23,74,094 
23,61,234 
SOURCE: Annual Report 1998-1999 Ministry of Tourism, Government of 
India, p.p 45 & 48 
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Chapter V has been devoted to the study of the growth of tourism in India 
during the plan period. 
Suggestion offered include the following:-
1. A proper consumer research should be conducted before 
Providing various facilities in the hotels. In order to improve the 
accommodation facilities hygienic conditions should be improved. 
2. Quality of food stuff served is also an incentive to be reckoned in 
attracting the tourists. 
3. Entertaiment programmes form an integral component of tourism 
shared the idea properly drawn, keeping in view both the tourists 
choices and creator of the images. 
4. Lack of transport facilities withhold tourism developments. Efforts 
must be made to remove the bottlenecks. Proper emphasis on 
efficient transportation facilities should also be given so that 
development of tourist centers and transportation facilities may go 
hand in hand without surface transport of international standards, it 
will be difficult to promote travel within India by road effectively, 
especially during the summer and the monsoons. 
5. The training and development programmes of tourism, manpower 
must be professionally planned, organised and conducted. 
6. Tourism must receive a high priority and adequate resource 
allocation in National / State planning. 
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7. The domestic youth tourists play an important role in better 
understanding of cultures / traditions, life styles of their countrymen. 
This helps a speedy implementation of national integration programmes. 
Therefore domestic youth tourism should also be developed. 
8. A properly planned tourism is the answer to the problems of degradation 
of environment. What is needed, is a new analytical framework to 
understand the cost and benefit of tourism and the distributional aspects 
of this sector. 
9. India has the fourth largest domestic tourism market in the world. This 
just shows how untapped the market is. There are ample untapped 
opportunities for India. She can be the number one destination for 
tourists at least in Asia in the near future. 
10. Economic tourism should be given due weightage in any scheme of 
tourism development. 
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CHAPTER-I 
INTRODUCTION 
"We must welcome these friendly visitors from abroad for 
economic reasons, for tourism brings foreign exchange, but even more so 
because this leads to greater understanding and mutual appreciation. 
There is nothing that the world needs today than this mutual 
understanding". 
• Jawaharlal Nehru 
Tourism can be studied in the perspective of Economics, 
Sociology and International Relations. While each of these perspectives 
yields knowledge about different aspects of the phenomenon, they are of 
no comfort to a policy-maker whose business consists of finding optimum 
relationship between the objectives outlined and these accounts: 
economic, social and international and seeks further information on 
possible product mixes or strategies for growth. This emphasis on 
relevance, is more important in the case of developing economies that 
have to start from scratch and built a tourist plan in accordance with a 
definite policy. 
Tourism has now grown to such dimensions and importance that it 
has become the second largest industry in the worid, second only to the 
oil industry in terms of tumover. This phenomena growth is not due to 
any particular phenomenon but only a result of evolutionary process. 
TOURISM BETWEEN ELEVENTH AND FIFTEEN CENTURIES 
The earliest recorded evidence of tourism could be traced back to 
the Roman Empire." The Romans visited temples, shrines, festivals and 
baths for health and for amusements.^ With the fall of the Roman 
Empire travelling for pleasure ceased to exist.. Then come the 
Renaissance. Renaissance added to the reappeare of tourism. In the 
Middle Ages, thousands of pilgrims made journeys under the then 
existing difficult conditions. The development of trade and commerce, 
religious activities, etc., between the eleventh and the fifteen centuries 
gave added impetus to the movement of merchants, soldiers, clergy and 
pilgrims. 
TOURISM BETWEEN SIXTEENTH AND EIGHTEENTH CENTURIES 
Between the sixteenth and eighteenth centuries specialised 
education in advanced countries became very common which 
encouraged the elite to go abroad. Travel also had been recommended 
as a part of curriculum development. In fact, foreign travel was a part of 
education of the aristocratic men in those days. During the same period, 
domestic travel to sea resorts and hill resorts for health reasons became 
popular. Gradually, such resorts became places of entertainment. 
Further, the youth far away from home on educational tour in foreign 
countries turned out to be pleasure seekers besides being knowledge 
seekers. 
1. Lickerish, L.J., and Kershaw, A.G., The Management of Tourism, 
Heinemann, London, 1975, p.3. 
TOURISM DURING INDUSTRIAL REVOLUTION: 
The Industrial revolution resulted in large-scale migration of 
people to Industrial centres and an urban society eventually developed. 
The newly 
emerged urban society which was comparatively more prosperous and 
care-free provided a fillip to the development of tourism. This new urban 
population with family roots elsewhere made trips to their "native' places 
during vacations. 
TOURISM DURING NINETEENTH CENTURY 
The nineteenth century is particularly significant in the history of 
tourism in the sense that it was during this period that tourism as 
understood today, came into being. By then professional travel agencies 
were established. Thomas Cook, an English man, in the 1840s organised 
the first package tour. He had the foresight of providing almost all 
modern facilities to his "customers". It is his entrepreneuship that 
primarily made tourism a recognised economic activity. Overseas tours, 
as understood today, were organised for the first time during the 1860s. 
In the later years of that century, such developments as holiday with pay 
in certain countries, establishment of travel and tourism clubs, etc., added 
new dimensions to tourism. 
TOURISM DURING TWENTIETH CENTURY 
In the first half of the twentieth century, tourism grew to new 
heights due to developments in the transport industry and other factors. 
Travel by private cars and coaches for the first time became popular in 
the 1910s. 
As tourism is sensitive to world peace and prosperity, during the 
world war periods it had to short set-back. However, the wars had 
brought about many changes which gave an added impetus to tourism in 
the post-war periods. The socio-economic changes, such as better 
standards of living, broader outlooks of the people, increasing exposure 
to outside world developments through different media, development of 
infrastmcture facilities, reduction in international barriers brought about by 
the wars, resulted in the emergence of a new 'global life' and 
'internationalism'. These developments collectively created an 
atmosphere more conducive for the growth of tourism. By this time travel 
became an infectious habit of the people. This, coupled with the 
development of many large travel agencies, transport companies, hotel 
chains, etc. gave a boost to tourism. 
TOURISM DURING PLAN PERIOD 
From 1950 onwards, tourism got another boost as most of the 
Governments of the Third World countries have started patronizing 
tourism as an important economic activity. It is but natural that with the 
outright Government patronage, the industry has grown into one of the 
major industries. As a natural corollary, private industrial and 
organisations liave started taking active part in this newly developing 
industry. Till very recently tourism in India was primarily one of 
pilgrimage. Travelling for religious purposes was an established custom. 
"The Vedas - the ancient religious texts of the Hindus - enjoined that 
unless a man went on pilgrimage to the for 'Dhams' or holly places of the 
country he would not attain 'release' and would therefore continue to 
suffer rebirth for his sines".^ In fact, but for the religious compulsions, the 
stay-at-home ancient and rural societies would not have undertaken 
travel. To meet the requirements of the tourists there were choultries, 
inns, etc. The ancient kings were increasingly concerned about the 
safety and comforts of the pilgrim and that provided "guard and guide' 
facilities, better roads with shady trees on either side and similar facilities. 
Some kings even introduced some such regulations which could be 
equated to the present-day passports. 
IMPORTANCE OF TOURISM INDUSTRY 
Tourism is a neglected subject in this country. In spite of its vast 
economic potential, even the Government of India's Economic Survey 
presented to the parliament every year before the Budget did not even 
mention tourism until it was pointed out and a line has now been added. 
Besides, there are misconceptions among the environmentalists, 
archaeologists and sociologists about the impact of tourism. The World 
Tourism Organisation lays down the following objectives for tourism: 
1. Bhatia, A.K., Tourism in India, Sterling Publishers (P) Ltd., New 
Delhi, 1978, p.24 
Poverty alleviation, environmental regeneration, Job creation, both skilled 
and unskilled, advancement of women and other disadvantaged groups, 
and preservation of monuments and heritage sides. 
Travel and tourism is expected to create employment for 262 
million people or 10.5 per cent of the global work force, growing to 383 
million people by the year 2007. A gain of 121 million jobs or one new job 
every 2.4 seconds.^ 
Tourism is considered the world's largest industry with 593 million 
people travelling and the industry accounting for a earning of the US $ 
423 billion excluding air fares. A small country like Spain had overtaken 
the United States in the number of arrivals during 1995. France has an 
arrival of 60 million per year, more than her population. Even small 
countries like Singapore, Hong Kong and Malaysia are in the big league 
of tourism, attracting more number of people than India.^ 
Tourism is also world's largest export industry. It accounts for 
about 8 per cent of the total exports - more than 30 per cent of 
international trade in services. The international tourist traffic of the 
country during 1951 was just 16,829. Over a period of 44 years, the 
arrivals increased to 23, 74094 million in 1997 half of which is accounted 
by ethnic Indians from the United Kingdom and the neighbouring 
countries. Tourism is presently India's third largest export industry - after 
1. Sundaram, G., "Indian Tourism Strategy and Management", Indian 
Management, April, 1998, pp. 69-70 
2. Ibid, pp 69-70 
readymade garments and gems and jewelry (in the case of gems and 
jewelry, the import content is very high). The foreign exchange earnings 
from tourism during 1996-97 was of the order of 11051.43 crores.^ 
The direct employment in this sector during 1994-95 was about 
7.8 million persons accounting for about 2.4 per cent of the total labour 
force. The multiplier effect of tourism in employment generation is fairly 
high and as such the total employment including indirect employments 
18.4 million. It would be possible to generate additional direct 
employment for 4.37 million persons within the next five years .^ 
The labour capital ratio per million rupee of investment at 1985-86 prices 
in the hotel and restaurant sector is 89 jobs as against 44.7 jobs 
in the case of agriculture and 12.6 jobs in the case of manufacturing 
industries. In the case of tourism industry, taking all individual segments 
together, the ratios is 47.5 jobs and is still higher than other industries.^ 
TOURISM IN INDEPENDENT INDIA 
The importance of tourism as an instrument of economic and 
social change in India was recognised only in 1946 when a Committee 
was formed under Sir John Sargeant to advise the Government on the 
development of tourism. As a result on the recommendations of this 
Committee, a Tourism Traffic Branch was established in the Ministry of 
Transport in 1949. 
1. Ibid, pp 69-70 
2. Sundaram, G., "Indian Tourism Strategy and Management", Indian 
Management, April, 1998, pp. 69-70. 
3. Sundaram, G., "Indian Tourism Strategy and Management", Indian 
Management, April, 1998, pp. 69-70 
However, tourism did not figure as an entity in the constitution and 
no separate plan allocation for tourism was made in tlie First Five Year 
Plan (1951-1956). 
However, in 1952 the Government of India opened a Tourism 
office in New York and the Air-India established a Tourist Cell in their 
headquarters in Bombay. Later a Government of India tourist office was 
also established in London. The first Hotel Management Institute was 
also set up in Bombay in 1954. 
A Committee was also appointed under the Chairmanship of the 
L.K.Jha in 1962. The Committee was asked to assess the requirements 
of tourism in respect of hotel accommodation, transport, the rules and 
regulations regarding visas and customs formalities, a suitable publicity 
programme for promotion of tourism, increase of foreign exchange 
earning from tourism and its protection against leakages. The Committee 
submitted a fairly comprehensive report. Following this, the India 
Tourism Development Corporation (ITDC) was established in 1966. As 
a result, the ITDC has the largest chain in hotels in the country 
today at excellent locations. 
REVIEW OF LITERATURE 
In the present chapter an attempt has been made to highlight the 
existing literature on the role of tourism in economic development, impact 
of tourism, economic activity, physical impact of tourism, socio-cultural 
impact of tourism and other aspects of tourism, such as projection of 
Tourist arrivals, causes of slow growth of tourism role of government 
tourist organisations. 
SURVEY OF THE ARTICLES ON PROJECTIONS OF TOURIST 
ARRIVALS IN INDIA 
Ajit S. Gopal ' (1979) has pointed out in his recent article that 
average length of stay of tourists visiting India is longest compared to 
other country. In Iran average stay is of 4 days, in Bangladesh it is 9 
days, in Pakistan it is 10 days, in Sri Lanka it is 13 days while in India it is 
27 days. He also gives an account of foreign exchange earnings. He 
writes that India ranked 13'^  in the list of foreign exchange earning 
sources in 1975 and it became 10* in 1978 and hoped for further 
improvement in the coming years. 
Ummat, R.C. (1979) ^ has projected in his article that by the end of 
century, this industry will become the biggest industry of the world. He 
gives arguments and following calculations: 
a. World population will increase from 4000 million to 6400 
million 
b. Global Gross National Product (GNP) may increase 
at 4.8% to US$109,00,000. 
c. Per capita income will touch US $ 1,700. 
d. Average working life of man will also be reduced to 40,000 
hours from present 70,000 per annum. 
e. Available leisure hours will increase by 40%. 
1. Gopal Ajit. S., "Indian Airlines and Tourism", Eastern Economist, 
Vol.73, Oct-Dec. 1979, p. 18. 
2. Ummat, R.C. "Foresting Tourism: Why Dither Capital, Vol.73 
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Misra S.K. ^ (1982) writes in his article that by the end of 1990, 
India will receive 3.5 million tourists and accordingly Centre and State 
Tourists offices, government and phvate agencies involved in tourism, 
should be prepared to accommodate them. He also advocates the 
existence of India Tourism Development Corporation (ITDC) and says 
that ITDC was established 15 years ago till now it has contributed Rs.80 
million to the exchequer and earned foreign exchange worth 950 million 
rupees. The findings suffer with the limitation of statistical data in support 
of the projection of 3.5 million tourists arrival in India by 1990. There has 
been no analysis of any kind to project this trend. Moreover, ITDC is the 
only government sector corporation in the trade and enjoys full protection 
of government. Therefore, a contribution of 950 million rupees in 15 
years of this corporation, is not a surprise. 
CAUSES OF SLOW GROWTH OF TOURISM AND SUGGESTIONS TO 
IMPROVE THE SITUATION 
Much has been written on the causes of slow growth of tourism 
industry in India and a number of suggestions have also been given to 
improve the present position. Most of the authors blame the 
government's bureaucratic attitude and red rapism for slow growth of 
tourism. Some of them feel that there is something wrong at the planning 
level. Following paragraphs will give the details of work done on these 
lines. 
1. Misra S.K., " The Chief Executive Speaks", Public Sector in 
Tourism - A Survey", State Enterprises, 1(14), Oct-Dec.1982, pp 
415-420 
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Sarojit Datta ^ (1980) highlighted in his article some problems 
faced by tourists in north-east region, like accessibility to the forests, 
non-availability of transport and accommodation, political conditions of 
north-east region etc. He also emphasizes that this region is yet to be 
exploited because it offers many attraction for tourists. 
The important one is wildlife. He seems in dilemma while pointing 
to the problems, faced by the tourists when he says that local people 
believe that heavy traffic will pollute the environment. 
A correspondent of Capital ^ (1980) gives another account of 
problems faced by tourism industry. He says that the growth rate has 
declined from 19.9% in 1977 to 16.8% in 1978 and by 2.2% in 1979. The 
reasons for this decline are the policies of government. Government 
levied 15% tax on gross receipts, of hotels which has taken private 
investors away from investment in hotels. However, it was applicable to 
hotels charging more than, or equal to Rs.75 per person per day as room 
rent. 
According to special correspondent ^ of Capital (1982) the basic 
problems of Tourism Industry were: 
a. Lack of professionalisation in ITDC as they are headed by 
I.A.S. Officers with no experience in tourism. 
1. Sarojit Dutta, "Eastern Region, Yet to Make up to its potentials 
capital, Vol.185. 29* Sept. 1980 pp. 17-18. 
2. Special Correspondent of Capital: Tourism Volume," Capital, Feb 
8, 1982; pp. 14-22 
3. Special Correspondent of Capital: Tourism Volume", Capital, Feb 
8, 1982; pp. 14-22. 
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b. Faulty schemes of government is another reason for the 
slow growth of tourism. He rears to government's scheme 
of opening Janata Hotels at Cannaught Place and 
Janpath, where many five star hotels already exist. In this 
scheme government had an intention to spend Rs.5000 
crores in 10 years with an expectation of the receipt of 
foreign exchange worth Rs.5000 crores and 3.5 million 
tourists by 1990. This scheme did not take off. 
Ram Laxman ^ in his paper concludes that Indians charge more 
from tourists than other developing countries. He takes into account the 
number of tourists visiting and foreign exchange receipts. According to 
the author, cancellation of the reservations by tourists went up in the year 
1977, 1978 and 1979 because of the fact that this may be one of the 
contributing factors in the existing low share of India in the global foreign 
exchange earnings, put at 0.5 - 0.7%. 
Anil Chakraborthy ^ (1980) in his paper highlighted the advantages 
of conducted tour organised by travel agents and also pointed out the 
difficulties faced by the tourists in such tours. According to the author, the 
business in India was started by Supti Charan Kndu in 1933. There tours 
were cheap and provided a chance to see the places to low budgeted 
tourists also. But there were certain problems faced by the tourists, viz. 
1. Ram Lakman," No Longer a Bargan Destination" Capital, 
Volume. 185, 29"^  Sept. 1980. pp. 13-14 
2. Anil Chakraborthy, "Conducted tours: A Lucrative Business 
Capital, Vol.185, 29'^ Sept., 1980, p.57. 
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It did not take into account the individual interests and some time delay 
caused by one member of the group had to be born by all. 
Ummat R.C. ^ (1979) in his article examined the reasons for 
declining tourists volume and suggested measures to overcome these 
problems. According to him, the causes for slow growth of tourist arrivals 
were as follows:-
1. It has not been awarded the status of an industry under 
ninth schedule of the Income Tax Act. 
2. Some concessions were also withdrawn by the 
government, for example 5 years tax holiday given to 
newly established units was not there. 25% development 
rebate was withdrawn. The 50% weightage that the 
government used to give on sales promotion to all foreign 
units was also withdrawn. 
3. The Government has developed some new places of 
tourists interest but they are not adequate. Out of 10 
national wild life parks only 3 are developed. 
After giving various reasons for the slow growth of tourism 
industry in India, the author suggests that what the government used to 
give, should be restored. 
1. Ummat, R.C, "Foresting Tourism: Why Dither". Capital, Vol.73, 
Oct-Dec.1979. p.73. 
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Chib, S.N. ^ (1980), has discussed in his paper various reasons for 
slow growth of Tourism industry in India. The author puts all the 
responsibility on the shoulders of the government. He gives an example 
of bureaucratic attitude of government. In 1973 Prof. Robar submitted a 
report to the government on the request of the Department of Tourism 
and recommended the setting up of an Institute of Tourism Management. 
After five years the project report was sent by the Department of Tourism 
to the Planning Commission and from the Planning Commission to the 
Ministry of Finance. In the mean time Phillipines set up an Institute at the 
Manila University. 
Another instance to show the slackness on the part of the 
government is the announcement to achieve the target of 3.5 million 
tourist by 1990 and to earn foreign exchange worth Rs.5000 crores, 
showing 28.5% increase in receipt and 15.5% in arrival. As no effortis 
were made and virtually no facilities were provided, it was nothing but a 
political gimmick. Moreover the projected growth rate target was high and 
difficult to achieve. 
Further, to accommodate 3.5 million tourists it was essential to 
construct 45000 more hotels to rebuild our airports, to import thousands 
of cars, and too improve our communication system. But nothing was 
done in this regard. 
Chib, S.N., "Tourism Policy", A political Gimmick" Eastern 
Economist, Vol.75, 5"" Sept. 1980. P. 584. 
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The government should pay its attention to the marketing aspect 
of the trade and should not depend only on tour operators. According to 
the author the government need pay attention to all kinds of tourism and 
not only on cultural tourism. He also complains about the step motherly 
treatment being given to this industry. In 1978-79 government gave 
concessions to various industries in customs and excise to the extent of 
Rs.1831 crores while tourism industry did not get any concession though 
it contributed a sizeable amount to the exchequer. 
Ummat, R.C. ^ (1986) in his article examined the trend in the 
volume of tourists traffic to India. He has also highlighted the suggestions 
of the conference, held In the first week of December in 1980 in Delhi. 
> The government should withdraw 15% levy imposed on hotels. 
> Concessional plots should be made available for the 
construction of hotels. 
> Loans should be provided for such projects at subsidized 
rates. 
> The tariff on electricity and water should be changed from 
commercial to domestic. 
> The government should follow a policy of liberalization in 
granting licenses and permits, etc. 
1. Ummat, R.C, "Forecasting Tourism: Why Dither, Capital Vol., 73, 
Oct-Dec.1979, p.73. 
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Garg, R.B.L. ^ (1981) has examined the trend of tourists arrivals in 
India and gives an analysis of per centage of change in volume over the 
previous year. The shortfalls according to the author, lie in untapped 
resources, non-availability of suitable accommodation, customs 
procedure, poor image of the country, dearth of recreational facilities, 
poor transport and communication system, lack of night entertainment 
such as casino in Nepal and security and safety of the tourists. The 
author also believes that by end of 2000 A.D. tourism will become the 
largest industry. 
In tourism special (1982) volume of the "capital' ^ the writer 
emphasizes on the need of consumer's satisfaction in the industry. He 
says that India occupies 6% of world's areas and has around 15% of 
world's population but its share in tourists arrivals globally is only 0.6%. 
He writes with Air Transport Association, who emphasized on consumer's 
satisfaction. In the words of ATA president, "let's not forget the fact that 
ultimate future of the industry rightly depends on consumers satisfaction. 
We exist to serve them. Unless we jointly shape our product to confirm 
as closely and as realistically as we can with their perceived 
requirements, we cannot do much". A correspondent of "Capital"^ 
suggests the econometric model to be special Correspondent of Capital. 
1. Garg R.B.L., "What Ails Tourism", Eastern Economist Vol. 77, 
July, July-Sep 1981, pp. 553-555 
2. Special Correspondent" Tourism Special Volume" 188 (4692) 8"" 
Feb. 1982, pp. 11-22. 
3. Special Correspondent" Tourism Special Volume" 188 (4692) 8* 
Feb. 1982, pp. 11-22. 
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Editorial Capital ' "Tourism Special Volume" 188 (4692) 8'" Feb. 
1982, pp.11-22. Emphasizes that the psychology of the tourists should 
be studied and model should be developed to satisfy him. He refers to 
the article of Prof. Gupta, wherein he identifies several stages of buying 
process such as perceived needs (all forms of suggestions like education, 
information and advertisement etc.) pre-purchase activities like collecting 
Materials, brochures, talking to friends, purchase decision and post 
purchase decision. These stages should be studied by travel agents and 
used. One can also use the technique of getting a questionnaire filled in 
by the tourists to determine their likings and dislinkages. 
IMPORTANCE OF INDUSTRY 
In many articles, the importance of tourism industry has been 
emphasised, a summary of them is given here. Ram Laxman ^ (1980) in 
his article discussed the importance of this industy. He writes that it is the 
second largest industry in the world today i.e., next to oil. It is a multi-
billion dollar industry which received US $ 70 billion annually involving 
300 million people in a year 1980 alone. Its multiplier effect is 1:3.5 which 
means that direct receipt of US $ 70 billion will result in multiplied 
economic activities of US $ 245 billion. Further the author says that only 
one hotel room creates 3 direct and 9 indirect jobs. 
1. Special Correspondent of Capital, " Tourism Special Volume" 188 
(4692) 8* Feb. 1982, pp. 11-22. 
2. Laxman, Ram, " No Longer a Bargain Destination " Capital, Vol 125, 
29'''Sep. 1980-pp 13-14. 
18 
The author ^ in his paper extending his argument regarding the 
contribution of Tourists in Indian Economy, examines the multiplier effect 
of tourists' spending. He takes the basis of Keynesian consumption 
multiplier (by taking into account the average propensity to consume and 
save), to conclude that tourist multiplier will in any case be more than two. 
If we take 10% to 12% personal savings and 25% to 30% aggregate 
savings, it will be equal to 1-12 divided by 25+0.12=2.39. The article 
concludes saying that there lies a good future for the industry. 
In another article " An Input-output Model for Tourism Sector" the 
author has emphasised on the employment prospects in this industry. 
He says that we should project the economic image of this industry in the 
form of matrix. The sources of income from one industry go for payment 
towards other industries. Thus, the flow of income from inside an 
economy are best presented in terms of inter-dependence and 
aggregates both horizontally and vertically in a matrix form. It was first 
introduced by Leontief (1952). The quantification of services from one 
industry (Tourism) to other industries (hotels, airlines, transportations) will 
enable the projections. 
Further, the effect of tourism employment multiplier has also been 
studied, taking into account the intermediate and gross value added. In 
1978-79 GVA was worth 679.52 crores and intermediate output 1126.48 
crores. Assuming employment proportionate to income its multiplier 
1. Quarterly Economic Report of Indian Institute of Public Opinion,Oct, 
1982, pp.22-29 
19 
would be equal to 1.6 (1126.52 divided by 679.52). In addition to this 
total employment would be 2.08 million and total would came out to be 
3.4 million which supports the authors conclusion of offering high 
employment potential by this Industry. 
ROLE OP GOVERNMENT TOURISM ORGANIZATION 
In some cases, the literature presents the operational statistics of 
a tourism organization and its future plans. Literature on Tourism 
planning and development in abroad is also found in several writings. A 
summary of the same work is presented here. 
Wilson P. ^ (Sep. 1980) gives an account of working of India 
Tourism Development Corporation (ITDC) established in 1966. ITDC is 
India's largest accommodation chain in 38 locations (now forty-two) 
throughout the country. Its beach facilities are rated among 300 best 
hotels of the world. It planned to build middle class tourist economy 
hotels that would add 1250 beds to its present rooms. The hotel will 
charge Rs.lOO and 150 for a single and double room (it refers to the 
economy class hotel of ITDC, Ashok Yatri Niwas). It also has larges 
transport fleet with 240 vehicles, out of which 129 are DLZs (imported 
cars used for tourists) ITDC offers a nice entertainment in the form of 
sound and light shows at Delhi, Srinagar and Ahmedabad. Its dance 
programmes also offer unique Indian culture. It has been awarded many 
national and international awards. 
Wilson P., "ITDCs Performance", Capital Vol. 185, 29"^  Sept., 
1980 
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Seth, P.N. \1985) gives a detailed discussion in his book on 
Tourism Development and Planning in Sri Lanka. The author explains 
the way in which good planning has helped Sri Lanka in tapping this 
important source of foreign exchange earning. Sri Lanka received only 
2000 tourists in 1965. After the government hired the services of Sri S.N. 
Chib, the number of tourists arrival just doubled in 1967 and it reached 
upto 3,17,000 in 1980. In 1967 Sri Lanka had only 770 rooms to offer to 
tourists and than it has grown at such a faster rate that in 1984 it had 
10,856 rooms to offer. 
Mr.S.N.Chib ^ proposed Sri Lanka Government to change their 
approach of tourism - marketing and planning, from cultural tourism to 
beach tourism. He suggested the formation of tourist boards and that 
was created by an Act of Parliament. Loans were given to private 
investors at generous terms. The development suggested by Mr.Chib 
was a balanced one which in no way affected the ecological balance 
adversely. New tourist resort with beautiful beach facilities was 
developed. Bentola was 40 miles away from Colombo, but developed in 
such a way that the turnover of tourist establishments here exceeded 40 
million Rupees in 1984. The real planning and development of tourist 
resort resulted in over all boom in the economy. According to Ceylone 
Tourist Board, ninety percent visitors go there for a pleasure tip. 
1. Seth P.N., "Successful Tourism Management", Sterling Publisher 
(P)Ltd., 1985, pp. 51-56. 
2. Chib, S.N., "Tourism Policy", A Political Gimmick" Eastern 
Economist, Vol. 75, 6"" Sept. 1980. P.584. 
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"Tourism in Asia' with this title Seth ^ Prem Nath has given a brief 
account of tourism activities in Asia. He refers to a study conducted on 
tourism to the East, which revealed the following: 
• International tourists arrivals to East Asia have gone at a faster 
rate than the world average. 
• Asian countries account for almost two-third of the region's 
international tourism. 
• Three-fourth of the tourism arrivals originate within the region, and 
one-fifth of all international arrivals in the region originated from 
Japan. 
• Arrivals from Europe registered the highest growth rate over three 
years (1980-82), constituting one-fifth of arrivals. 
• Holiday travel accounts for two-third of travels. 
• Agewise distribution shows that 20 to 50 years old predominate; 
while the ratio of male and female is 2:1. 
• Hotel occupancy in East Asia is above the worid's average. 
• Domestic tourism is more than International tourism in East Asia. 
In 1977, the Government of India conducted a foreign tourist survey 
through the Administrative Staff College of India, Hyderabad. The Survey 
took a sample of 10,000 tourists and revealed the following: 
• Pleasure trips accounts for 61 % of total tourists visited. 
1. Seth P.N., " Successful Tourism Management", Steriing Publisher (P) 
Ltd., 1985, pp. 45-46 
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• Over 50% of tourists to India were found educated falling in the 
category of professionals. 
• The people visited belonged to more affluent group, the annual 
income of whom was more than US $ 10,000 p.m. 
• Agewise distribution showed that a large number of visitors were 
in the age group of 21 to 50 followed by 17 to 30 years of age 
group. 
• More than 60% tourists travelling to India, were single. 
• About 39% tourists were repeat visitors to India. 
In another Survey^ conducted by the Indian Statistical Institute, 
Calcutta, revealed some other facts regarding tourism to India. 
• 9% of all foreign visitors to India were of Indian ethnic origin 
• 37% of the visitors were professionals. 
• Japan provided whole 38% business visitors come from Japan 
and 32% from West Asia. 
• 51% of them came here out of their own curiosity. 28% were 
influenced by those travelled to India; while the rest were 
influenced due to other factors. 
• Average stay of individual travellers was 25 days. But in case of 
package tours it was 14 days. 
• Average expenditure per tourist was Rs.8,000/-
1. Survey of Foreign Tourists of India, Indian Statistical Institute, 
Calcutta, 1982-83 
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• 72% visitors liked Indian friendliness while 82% were satisfied 
with the standards of Indian tour services. 
31% complained of poor sanitation, 31% of tiresome formalities, 18% 
complained of unethical traders and the rest were found complaining 
of miscellaneous difficulties. 
As regards Image of India as a tourist destination the following 
were the highlights; 
a) US travellers were found moderately familiar with India. 
b) India's image over other Asia Pacific destinations, is 
comparatively low. 
c) India has not been effective in communicating about its 
sunny weather, good shopping facilities and cheap travel, 
etc. 
d) Her rating in hotels is also below the average. 
e) It is not too good for children and night life. 
f) It is also not considered as a safe place. 
g) It is regarded as a country with interesting culture. 
SCOPE OF THE STUDY 
There are a number of MTA dissertations on the various aspects 
of tourism and tourism industry available in the Department of Commerce, 
AMU Aligarh and also some doctoral theses on the subjects. 
Coming to the article published in non-academic journals one 
observes that most of the articles concentrate on the slow growth of 
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tourism in India and hardly any of these highlight the need of practically 
better and integrated management practices in the industry. Articles 
published in academic journals of national and international repute 
emphasise on the cost benefit analysis of tourism, development of new 
tourist resorts and on the pattern of the growth of the industry. 
Articles and notes appearing in the newspapers are mostly 
informative and statistical in nature and give an account of trends in the 
arrival of tourists in India and the projections for future. Hence, it was 
felt necessary to make an empirical study on the topic entitled " 
Development of Tourism Industry During the Plan Period". 
OBJECTIVES OF THE STUDY 
The main objectives of the Study are as follows: 
1. To review the concept of Tourism 
2. To review the development of tourism in India during the 
plan period. 
3. To examine the role of Tourist organizations in the 
promotion of Tourism in India. 
4. To identify the problems of Tourism Industry and suggest 
suitable measures to overcome the problems. 
RESEARCH METHODOLOGY 
To achieve the above noted objectives of the Study a thorough 
study of all possible academic and non-academic work in the field of 
tourism has been done, which can be classified under the following 
headings: (a) Doctoral Thesis, (b) Text and Reference Books, (c) 
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Dissertations and Reports; (d) Articles appearing in tlie Academic 
Journals and (e) Articles appearing in the Newspapers. 
In search of Doctoral Thesis submitted on the subject the 
publications of 'Association of Indian Universities' (AlU) were checked in 
the library of "Indian Council for Social Science Research (ICSSR) which 
publishes the details of doctoral theses submitted at various universities 
in social sciences and in sciences. For the purpose of text books and 
reference books the catalogues of various libraries in Delhi and at Aligarh 
were seen and a list of books considered to be useful for the research 
was made and these books were consulted. A list of these books has 
been given at the end in the bibliography. For the consultation of 
dissertations, Indian Dissertation Abstracts only upto 1986 were scanned. 
For studying the articles, published in academic and non-academic 
journals, the Documentation Centre of the Indian Institute of Public 
Administration (IIPA), New Delhi, was visited and references were noted. 
Documentation centres of various libraries such as library of the Planning 
Commission, New Delhi, Library of the Indian Institute of Travel and 
Tourism Management, New Delhi, Maulana Azad Library, AMU, Aligarh, 
Library of Food Craft Institute at the Aligarh Muslim University, Aligarh, 
were consulted. 
SCHEME OF CHAPTERISATION 
The entire study has been divided into six Chapters. The first 
Chapter deals with the Introduction of Tourism, Review of Literature, 
Scope of the Study, Objective of the Study and Research Methodology 
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etc. The Second Chapter has been devoted to the review the Concept of 
Tourism. Development of Tourism in India during the Plan period has 
been discussed in the Third Chapter. The Fourth Chapter examines the 
role of tourist organizations in the promotion of tourism in India. The Fifth 
Chapter deals with the growth of tourism in India during the plan period. 
The last Chapter deals with the Summary, Conclusion and Suggestions. 
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CHAPTER - II 
TOURISM - A CONCEPTUAL APPROACH 
"Mans wonder lust is but the reminants of an ancient habits which 
has been handed down to man by successive generations of nomadic 
ancestors through the Ages". 
-Stra 
The present Chapter deals with the theory and historical concept 
of varied facts of tourism . An extensive review of the numerous 
connotations of tourism has been made which include tour, tourist, foreign 
tourist, domestic tourist, traveller, visitor, excursionist, transient and 
vocational etc. Besides, the different tourist travel motives have also 
been discussed. 
DEFINITION OF TOUR: 
A tour is a journey to several places and back either with a public 
purpose or with a private pleasure, and tourism is the concept of an 
industry which deals with the tourists and caters to their such 
conveniences as hotels and catering etc. " Tourism is the temporary 
movements of people to destination outside their normal places of work 
and residences, the activities undertaken during their stay in those 
destination and the facilities created to cater to their needs" \ 
Abster mathleson, Greoffrey Wall, Tourism: Economical, Physical 
and Social impacts, Longman, London, 1982 p.1 
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The term Tour" is a Hebrew word. It derive its meaning from the term 
"torah' which means teaming, studying and searching \ Thus, a tour is a 
journey to several places for the purpose of learning, studying and 
searching with a public purpose and a private pleasure. 
LITERARY CONCEPT OF TOURIST: 
The term "tourist' is derived from the word "tour' alone according 
to Waster's Dictionary, means " a journey at which one returns to the 
starting point after a circular trip usually for business, pleasure, or 
education during which various places are visited and for which an 
itinerary is usually planned. ^ 
The Chamber's Nineteenth Century Dictionary defines tourists as " 
people who travel for pleasure of travelling, out of curiosity, and because 
they have nothing better to do. ^ 
According to H.C.Wyld's Universal Dictionary, a 'tourist' is a 
person who makes a journey for the sake of curiosity, for the fun of 
travelling or just to tell others that he has travelled." 
1. Kumar, Maneet, "Tourism Today", Kanishka Publishing House, 
Delhi, 1992. p.33, 
2. Webster's Dictionary 
3. The chamber's Nineteenth Century Dictionary 
4. Wyld's H.C. Universal Dictionary 
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EVOLUTIONARY CONCEPT OF TOURIST: 
The word 'tourist' dates back to 1292 AD. It has come from the 
word "tour', a derivation of the Latin word 'tournus' meaning a tool for 
describing a circle or a turner's wheel. ^ 
In the 17"" Century, the term tourist was first used for the persons 
travelling from place to place, arranging an excursion, touching the 
principal parts of a country or region. ^ 
In the 18'^  Century the meaning of tourist was assumed as " one 
who makes a tour or tours, especially one who does this for recreation or 
who travels for pleasure, object of interest, scenery, the like '. 
In the 19'^  Century, there has been a little change in the definition 
of the term tourist. It has been defined as a person who travels for 
pleasure, out of curiosity and because he has nothing to do". 
In the 17'^ 18*, and 19'*^  Centuries, the English, the Germans and 
others who travelled on a grand tour of the Continent, came to be known 
as "tourists". Thus, a tourist is thought of as a holiday maker, a " tripper" 
or a traveller for pleasure. In due course, other languages borrowed the 
word and restricted the meaning to a temporary visit, not for pecuniary 
gains but for pleasures, recreation and cultural understanding. 
1. Kumar maneet, "Tourism Today", Kanishka Pub. House, Delhi, 1992. 
P.33. 
2. Anand, M.M., Tourism and Hotel Industry in India, Prentice Hall of 
India Pvt.Delhi, 1976, p. 22. 
3. Anand, M.M., Tourism and Hotel Industry in India, Prentice Hall of 
India Pvt. Delhi, 1976, p.22. 
4. Anand, M.M., Tourism and Hotel Industry in India, Prentice Hall of 
India Pvt. Delhi, 1976, p.22. 
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DESCRIPTIVE VIEW OF TOURIST: 
F.W. Ogilvie defines the term tourist by including all persons who 
satisfy two conditions: 
1. Those who are away from home for a period less 
than a year. 
2. Those who spend money in the place of their visit 
without earning there. ^ 
Florida Development Commission Staff define a tourist as the one 
who stay at least one night in the State for reasons other than necessary 
lay over for transportation connections or for strictly business 
transaction" ^  
Charles, E., says that" A tourist is a non-resident travelling 
to Alaska for pleasure and for no other purpose. He is a leisure traveller. 
To him, travel is not work but pleasure" .^ 
State Highway Development Staff of Navada defined the term 
'tourist' as "those residents of States other than Navada who visit the 
State or stop some where in the State while enroute through and without 
regard for trip purpose"''. 
1. Ramakar, J.G., "Tourism and Transport", Scientific Commissioning of 
the Alliance International Tourism, 1954, p.6 
2. Florida Development Commission Staff," Tourist Study", Talla House, 
Florida, 1966, p.2. 
3. Charles, E., Hinkson, "Traveller Profiles", Dept. of Economic 
Development & Planning, January 1964, p.6 
4. State Highway Department Staff, Naveda Visitor Survey, Carson City, 
Naveda, 1964, p.VI 
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A.J. Norwal defined a "tourist' as " one who enters a foreign 
country for whatever purpose other than for pernnanent residence, or 
regular business across the border and who spends in the country of 
temporary stay money which has been earned elsewhere" \ 
Lambert has recorded the following three distinguishing 
characteristics of a tourist. 
1. He journeys of his own free will. 
2. He journeys primarily in search of enjoyment. 
3. He returns finally to his original starting points .^ 
Cohen has defined a tourist in the following way: A voluntary, 
temporary traveller travelling at the expectation of pleasure from the 
novelty and change, experienced on a relatively long and non-recurrent 
round-trip .^ 
International Union of Official Travel Organization (lUOTO) 
considered an overall definition of the term Tourist' or "Visitor' which, for 
statistical purposes, described " any person visiting a country other than 
that in which he has usual place of residence, for any reason other than 
following an occupation remunerated from within the country visited. 
1. Nonrt/al A.J., The Tourist Industry" Isaac Pitman & Sons. 1936. 
2. Lambert, Richard, S.," The fortunate Traveller", Andrew Mehouse 
Ltd; London, 1950. 
3 Cohen, E, "Who is a Tourist? A Conceptual classification",Socio-
logical Review, Vol. 22, 1974, pp. 527-533. 
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Further "The term tourist shall in principle be interpreted to mean any 
person travelling for a period of 24 hours or more in a country other than 
in which he usually resides \ 
O.E.C.D countries defined the term tourist as: 
1. Persons travelling for pleasure, for domestic reasons for health 
etc., 
2. Persons travelling for meetings or in a representative capacity of 
any kind i.e., scientific, administrative, diplomatic, religious, 
athletics etc., 
3. Persons travelling for business purposes; and 
4. Persons arriving in the course for a sea cruise, even when they 
stay for less than 24 hours and less than six months for any non-
immigration purpose \ 
The following categories will not be regarded as tourist; 
1. Persons arriving without a contract to take up an occupation or 
engage in any business activity in the country; 
2. Students and young persons in boarding establishment of 
schools; 
3. Resident in a frontier zone and person domicited in one country 
and working in adjoining countries; and 
4. Travellers passing through a country without stopping even if the 
journey takes more than 24 hours .^ 
1. lUOTO Conference on Travel and Tourism, Rome, 1963 
2. Bhatia, A.K., "Tourism Development", Sterling Publishers. Pvt.Ltd. 
New Delhi, 1992, p.96 
3. Bhatia, A.K., Op. Cit, pp. 96-97 
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DOMESTIC TOURIST: 
In India, the Government of India developed the following 
definition of a domestic tourist based on the report of working group on 
Domestic Tourist ^ . "A person will be considered a domestic tourist who 
travels withiin the country to a place other than his usual place of 
residence and stays in a hotel or other accommodation / establishments 
run on commercial basis or in dharmashalas/sarais/misfortunes/ 
choultries, etc., for a duration not less than 24 hours or one night and for 
not more than six months at a time for any of the following purposes; 
1. Pleasure, holidays, leisure, sports etc.; 
2. Pilgrimage, religious and social functions; 
3. Business, conference and meetings; and 
4. Study and health. 
FOREIGN TOURIST; 
The committee of Statistical Experts of the League recommended 
the definition for the term "foreign tourist" as "Any person visiting a 
country, other than that in which he usually resides for a period of at least 
24 hours'"^ 
1. Kumar Maneet, op. cit., p.38. 
2. Committee of Statistical export of the league 1992 
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The Department of Tourism has defined the term 'Foreign tourist' 
as;^ 
a) A foreign tourist is a person visiting India on a foreign 
passport, staying at least 24 hours in India and the purpose 
of his journey can be classified under one of the following 
headings: 
i) leisure, recreation, holiday, health, study, religion and sport; 
b) Business, family, mission and meetings; 
The following categories are not regarded as foreign tourists, 
i. Persons arriving, with or without contract to take up an 
occupation or engage in activities remunerated from within the 
country; 
il. persons coming to establish residence in the country; and 
iii. excursionists i.e., temporary visitors staying less than 24 
hours in the country visited. 
Thus, it can be said that 'tourist' is a person who undertakes 
travelling mainly for the purpose of pleasure, leisure and enjoyment. He 
should have in mind to return to the starting point. He should not indulge 
in any remunerative activities where he visits and his stay at the visiting 
place should not be less than 24 hours or one night and for not more than 
six months. The motive of travel should be with a view to rest, relax and 
recreation, thus satisfying ones cultural needs. 
T Bhatia, A.K., op. Cit., p. 99. 
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Apart from these definitions, the term 'tourist' has several 
connotations-travellers, visitors and guests etc., which reflect the same 
meaning and explanations. 
CONCEPT OF TRAVELLER 
Historically, a "traveller" was an adventurer, who visited other 
peoples, other lands to gain knowledge relating to their culture, social and 
material situation. He planned and arranged the journey independently 
and generally unsponsored. The journeys turned out to be long and 
arduous and risky. The explorer on the other hand embarked upon travel, 
sponsored by Government or merchant companies well provided with 
men and material, with the aim of fighting&colonizing them. These 
voyages brought new wealth new products and new opportunities to the 
men and their nations. 
The term 'traveller' refers to a person who moves from one place 
to another, whatever the nature. The terrp 'tourist', as defined later. Is 
restricted to a select class of travellers, depending on their motivations 
for travel. "Although ail transits are travellers, not all travellers are 
tourists". In other words, the terms 'traveller' is a generic term which 
combines movements of all types of people ranging from those of 
persons going to office or half a mile away to that of an unemployed 
person who travels thousands of miles in search of employment. The 
sole index is the special displacement of the persons. 
36 
TOURIST AND TRAVELLER: A CONFUSION: 
The traveller is active: he wonders and moves out strenuously in 
search of people, of adventure, of experience. The tourist is Passive, he 
expects interesting things to happen to him. He goes on "sight seeing. 
EXCURSIONIST 
An 'excursionist, is a visitor who stops in transit for a period of 
less than 24 hours in a place or a country outside his beat area for 
reasons other than lay over and gaps in transportation connections \ 
TRANSIENT 
A 'transient' is a visitor who passes through a country without 
breaking his journey on the way except for lay over and for transportation 
connections. 
Thus definition of a tourist should be free from an upper ceiling on 
time. It should include all visitors staying for more than 12 months who at 
present are excluded from the definition of a tourist. From a social angle, 
since such visitors stay for a comparatively long period of time, they 
are not great importance as 'opinion leaders' in the communication 
process. Even from an economic angle they are important because 
they contribute proportionately larger amounts to the tourist revenue 
because of their longer duration of stay ^  
1. Murray sir, James, A.H., A new English dictionary on a historical 
principles. Vol. X, Pt. I, Oxford, 1926, p.262 
2. Murray sir, James, A.H., A new English dictionary on a historical 
principles. Vol. X, Pt. I, Oxford, 1926, p.262 
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Having separated tourists from tlie general category of visitors 
one may raise a pertinent question. How is one to assess tlie minimum 
component of pleasure required to class a visitor as a tourist ? The 
amount of pleasure is bound to vary from tourist to tourist and the ideal 
solution would be to arrange them on a continuous scale. Since this is 
neither conceivable nor desirable, we can separate those whose 
predominant motive is pleasure or recreation from others whose main 
motive for travelling may have been business originally, but whose visits 
are effected with pleasure, nevertheless. The pleasure tourists are those 
tourists who are primarily motivated by pleasure recreationers, 
vacationers and excursionists. 
RECREATIONERS 
"Recreation' is conceived of the general sense of the word: The 
remaking or recreating of an Individual through the use of leisure time in 
such a fashion as to restore or rebuild what has been depleted or 
exhausted in his make up by stress. Thus, adding to his knowledge and 
abilities in order that he may lead a fuller and more satisfying life. Mere 
diversion does not measure up to recreation in this sense. From the 
above definition it is evident that recreation is a wide term and would 
exclude those who do not move out in search of recreation such as those 
who play indoor games, play music, listen to the radio or watch TV at 
home. We are concerned with visitors who move out in search of 
recreation outdoors. 
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CONCEPT OF TOURISM 
Before studying other problems, it Is essential that we have an in-
depth idea of the concept of tourism given by the different experts and 
institutions. 
"According to Burkat A.J. and Medlik S; tourism means the 
temporary, short-terms movement of people to destination outside the 
place where they normally live and work and their activities during their 
stay at these destinations" ^ 
In the word of Christopher, "truism" is a pleasure activity in which 
money earned in one's normal domicile is spent in the places visited" ^ . 
According to Hunziker and krapf, "tourism is the totality of the relationship 
and phenomenon arising from the travel and stay of strangers, provided 
the stay does not imply the establishment of a permanent residence and 
is not connected with the remunerated activities" ^ 
Foster, Doublasi's of the view that" tourism as an activity involving 
a complex mixture of material and psychological elements. The material 
ones are accommodation, transportation, the attractions and contribution 
to the entertainment available. The psychological factors include a wide 
spectrum of attitudes and expectations"". 
1. Burkart A.J and Medliks: Tourism - Past, Present and Future; 
Heinemann, 1976 
2. US Study on Travel: Quoted from; Christopher, J. Holloway, The 
Business of Tourism, Pitman, Londan, 1960. P.260. 
3. Hunziker and krapf: Quoted from Foster, Douglas; Travel and 
Tourism Management; McMillan, London, 1985, p.6. 
4. Foster, Douglas: Travel and Tourism Management; Macmillan, 
London, 1985, 1985, p.5. 
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According to a famous Austrian Economist Herman Von scliuiiard, 
"tourism is the sum total of operations mainly of economic nature, which 
directly relate to the entry, stay and movement of foreigners, inside and 
outside a certain country, city of regions" \ 
"Brian, G. Boniface and cooper, C , say that if leisure is a 
measure of time and recreation embraces the activities undertaken during 
that time, then tourism is simply one of those activities" .^ 
"Chris, Ryan says that "tourism is a study for the demand for and 
supply of accommodation and supportive services for those staying away 
from home and the resultant patterns of expenditure income creation and 
employment" ^ 
Chris, Ryan is of the opinion; that "tourism is a stay of one or more 
nights away from home for holidays, visits to friends or relatives, business 
conferences or for any other purpose, except such things as boarding, 
education or semi - permanent employment"". 
1. Herman Von Schullard: Quoted from conceptual Issues in the 
Marketing of Tourism, Ed. By C.P. Cooper, p.6. 
2. Brain, G, Boniface and Cooper, C.P.: Heinemann professional. 1990, 
1.1. 
3. Chris, Ryan: Recreational Tourism: A Social Science perspective; 
routledge, London , p.5 
4. British Tourist Authority: Quoted from, Chris Ryan; op. Cit., p.5. 
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Intercontinental Consultants and Technocrats have defined the term 
tourism as a composite industry. It consists of various segments which 
can produce a wide range of products and services" \ 
In the word of A.K. Bhatia, "Toruism is a composite phenomenon 
which embraces the incidence of a mobile population of travellers who 
are strangers to the places they visit" .^ 
Tourism, according to an old dictionary, came to be understood as the 
theory and practices of touring and travelling for pleasure. 
In the modern sense tourism has been defined as a time based 
activity and the enjoyment of nature, which in particular is brought about 
by the mingling of various nations and classes of human society, as a 
result of the development of commerce, industry and trade and the 
perfection of the means of transportation. 
In a broad sense tourism is a multi composite activity which is affected 
by the various factors: 
(a) Development including building of tourism infrastructure in 
particular, and other infrastructures facilities like roadways, 
electrification of the area in general, development of tourist -
oriented and resident - oriented products. 
1. Intercontinental consultants and Technocrats Pvt.Ltd.: National 
Committee on Tourism (preface); Ministry of Tourism, Government of 
India, New Delhi. 
2. Bhatia, A.K. op. Cit., p.34. 
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(b) Visitors on a short duration of stay are attracted to the area 
developed on account of Its background tourism elements and 
other publicity strategies by the promoters. While the visitors may 
partly earn their living through remunerative activities in the 
destination area, their objective of stay is not determined by 
economic motives. 
(c) Migration inflow of people who are also lured to the area so 
developed. Their stay may be either permanent or seasonal, but 
is governed primarily by economic motives. 
(d) Interaction effects among the local populace, visitors and 
migrants as a result of economic exchanges which often have a 
strong socio-cultural component. Moreover, interaction with 
visitors is peculiarly different from other types of economic 
exchange with consumers due to the visitor's short duration of 
stay, the loosening of ego inhibitions away from home, and in 
case of foreign visitors, the perception of socio-cultural 
differences between the hosts and the guests. 
ECONOMIC VIEW OF TOURISM 
Technical and conceptual definitions apart, tourism can be defined 
from a strictly economic stand-point as a business or an industry. By far, 
the most comprehensive understanding of tourism as a business activity 
is found in Lundberg's The Tourist Business. Considering tourism as an 
"umbrella concept" , he presents a series of economically related 
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business beginning from advertising and promotion, development of 
destination area, including development of condominiums, parks and 
ships; travelling agency and tour operation; travel modes-air, road, 
railway-business catering to vacationers like photography, gasoline 
stations, hospitality field-hotels, motels, restaurants, and a host of other 
economic activities. Some of the segments of the tourist business are 
obvious although the economic importance of the segments depend upon 
the particular destination. There is also considerable permeability, i.e., 
spilling over into businesses not ordinarily identified as tourism \ 
TOURISM IS A SERVICE INDUSTRY: 
The overall process which a tourism industry involves is service. 
There is nothing which is tangible, can be physically touched, verified and 
which is not perishable also. From the functional point of view tourist 
industry is a service Industry. 
According to U.S. Government's Standard Industrial classification 
the term organisation service include "Establishments engaged in 
providing services for individuals, business and government 
establishments, and other organizations-hotels and other lodging places, 
establishments providing personal, business repair and amusement 
services, health, legal, engineering and other, professional services, 
educational institutions, membership organizations and other 
miscellaneous services are included" ^ . 
1. Lundberg D.E., The Tourist Business, Boston, Caliners books 1974. 
2. Sasser, W.E., Olson R.P.., Wycleoff D.D., "Managament of service 
opperations, "Allyon and Bacon inc., 1978, p.2. 
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From the above noted definition one can say that industries 
engaged in tourism business provide a wide variety of service like air 
ticketing, hotel booking, arranging transport and guides, selling package 
tours and arranging visa, etc. 
The example of providing service to government can be traced 
back to a time when the Government of U.K also hired the services of 
Thomas Cook, the first Travel Agent and Tour Operator of the world, to 
transport its 1800 men to Khartoum, present capital of Sudan, one of the 
African countries, to release its general of army who was captured by 
Africans" \ 
According to Sir Beverage, "Services refer to Social efforts 
(including government) to fight five giant evils want, disease, ignorance, 
squalor and illness in the society" .^ 
Keeping in view the above said definitions one can observe that 
tourism services also fight against these evils if one calls them evil. Want 
of movement, or knowing people comes under cultural tourism, fighting 
against disease comes under tourism for health purpose. For example, 
people go out for change of environment or for consulting specialities in 
the field of science of spritualism and so on. Ignorance is also removed 
from services provided by tourism organizations. One comes to know 
more and more when he goes out of his own world. However, give 
1. Seth P.N., "Tourism Management", Sterling publishers (P) Ltd., 
New Delhi, p.148. 
2. Sir William Beverage; Report on Social Insurance and allied 
Services", 
HMSO, 1942, p.24. 
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squalor seems out of scope of discussions but to give a passing 
reference one can say that there are hotels and other organizations 
advertising tourism through such attraction. Fifth element covered under 
this definition is that of illness which for tourism purpose can be taken as 
disease. Thus, it can be said that tourism occupies a right place in this 
definition also. 
In the opinion of Professor A.V.S. Rao" service is a human effort 
which helps a needy person either free of charge or commercially. 
Tourism services no doubt help one who needs to know many things 
before leaving home. For example, legal requirements if he is leaving for 
abroad, airlines routes, most economical fare and route, suitable places 
of safety depending on purpose of visit, important spots to be seen, are 
some of the queries which he gets clarified from the tourism organization, 
usually against a price. This definition too fits very much in the services 
offered by tourism as travel organizations \ 
According to Yakeshal Hasenfield and others, services had been 
defined as "actions of organizations that maintains and improves the 
well-being and functioning of people" ^ . 
The above noted definitions clearly reveal, that in the tourism 
services there is no tangible raw material which is to be processed. It is 
1. Rao A.V.S. "Service Sector Management in India", Allied Publishers 
P.Ltd., Hyderabad, 1986, p.24. 
2. Hasenfield, Y., Richard, A.E., Human service organizations", The 
University of Michigan Press 1974, p.1. 
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only the guidance and satisfaction which are produced to the tourist. The 
facilities which are arranged in the form of air tickets, hotel booking 
arrangement of local transportation, provides satisfaction to human 
beings or tourists. 
COMPRESSION OF (TOURISM) SERVICES WITH GOODS: 
In continuation of the above discussion it is also necessary to 
distinguish between tourism service and goods service. Tourism services 
provided by the professional tourism organizations cannot be physically 
touched but they can be simply felt. They are in the form of organized 
system of apparatus and appliances which make the provision of service 
possible, timely and effectively. 
A tourism organization has a network of telephones, telex and other 
communication devices linked internationally to facilitate travel. These 
organizations also have contacts throughout the world with leading 
service sub-contractors. They also employ people to arrange for all 
needs of travel through the above mentioned system. 
Goods have been defined as "the article, merchandise or wares". 
While services have been defined as "the organized system of apparatus, 
appliances and/or employee for supplying some accommodation and 
activities required by public". Goods are usually stored in a place and the 
services cannot be stored. They are very much perishable. If one is not 
hiring them, they become useless for the day or hour, etc. Goods are 
usually taken home and consumed while the services cannot be taken 
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home. Therefore, it can be said that there lies an element of services in 
tourism also even if there is an involvement of goods. 
TOURISM: AN INDUSTRY: 
Wahab Writes \ tourism is an industry whose products are consumed 
on the spot forming invisible exports". Other expert Lundberg ^ often 
referred to tourism as a business or industry. Tounsm develops various 
other industries such as the airline, rail, accommodation and food service 
industries. It also involves wholesalers, retailers and attractions as well 
as a range of public services. 
Young^ opines that it is a heterogeneous group embracing a large 
variety of trade and industries which have the supplying of travellers' 
need as their common function. As tourism doesn't produce a distinct 
product, some of the experts such as chadwick argue that it can't exist as 
an industry. Further, papadopilis outlines that tourism in the conventional 
sense is not a market since it doesn't sell simply one product and there is 
no single sector involved. Smith implicitly agrees with the notion of a 
tourism industry and like Burkat and Medlik, has formulated an 
operational measurement for tourism industry activity based upon 
providing a weightage for standard industrial classifications. 
From the aforesaid discussion it is clear that it is difficult to define 
clearly the tourism due to the expensive spread of activities it covers. It is 
1. Wahab Abdul Sawaleh, "Tourism Management", Tourism 
international, press London, 1975. 
2. Lundberg D.E., The Tourist Business, Boston; Caliner Book 1972. 
3. Young G., Tourism: Blessing or Blight, Pengium, 1973. 
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not proper that tourism does not produce a distinct product and so, it can't 
exist as an industry. Tourism businesses constitute some of the largest 
single economic groups to be found throughout the world. This industry is 
defined for the central services of airlines, wholesalers, hotels etc. but 
not for those providing peripheral services. It is important here to 
mention that the largest tourism companies making available central 
services embark upon vertical or horizontal integration which strengthen 
the area of tourism as an industry \ 
Despite a number of comments and arguments and frequent 
debates on the problem, it is right to say that tourism can be viewed as an 
industry. Ofcourse , it is not a single industry. Indeed, it is a multi-
segment industry. We consider it an industry whose products are 
consumed on the spot forming invisible exports. It is also a fragmented 
industry with high complexity due to the price-sensitive nature of demand 
and the intangibility, and inseparability or say, it is an industry with no 
clear boundaries or a hodge-podge of different component parts. 
SOCIAL TOURISM : 
The dimensions of Tourism are multifarious. W. Hunzker at the 
Second Congress of Social Tourism held at Vienna and Salzburg in 
Austria in may 1959, proposed the following definition of Social Tourism. 
1. Gilbert D.G., Conceptual Issues in the Means of Tourism Vol. 2 ed. 
Cooper c. p.3. 
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"Social tourism is a type of tourism practised by low income groups 
and which is rendered possible and facilitated by entirely separate and 
therefore easily recognisable services". Another expert M. Andre 
Poplimont says, "social touhsm is the type of tourism practised by those 
who would not be able to meet the cost without 
social intervention, without the assistance of an association to which the 
individual belongs". 
Thus, on the basis of aforesaid views regarding social tourism, the 
following point emerge i.e., Social tourism is meant for the persons having 
limited means, specially for the manual workers; social tourism is for 
those who can't save to pay for travel and accommodation; social tourism 
is subsidized; and. Social tourism involves travel outside the normal place 
of residence. Social tourism is more prevalent in the East European 
countries. In India there is a beginning since the government 
organizations have been offering subsidized travailing facilities to the low 
income group. The dimensional effects of tourism industry are narrated 
below. 
IMPACT OF TOURISM ON SOCIAL LIFE: 
Widening of social opportunities, setting up of the nation's social 
life, promotion of inter-regional and intra-regional understanding, creation 
of national identity and national integration, are some of the important 
positive effects of tourism industry on social transformation. 
49 
Tourism industry may bring disastrous results, if not planned 
properly and found inconsistent with the social norms. In addition, the 
large influx of tourists from affluent to poor countries may result in social 
problems such as dishonesty, cheating, violence, crimes and inferiority 
complex. As the local population come into contact with more and more 
higher income groups, there is bound to be a rise in general expectations 
as norms of standards are generally raised. Since these expectations 
can't be generally met, the society can lead to develop frustration, 
dissatisfaction and corruption. 
IMPACT OF TOURISM ON CULTURE: 
Cultural purity is a virtue of the society which offers opportunities 
to the general masses to accelerate their learning cycles. It plays a 
catalytic role in boosting growth of art, protecting and maintaining 
monuments and contribute a lot to the process of cultural transformation. 
A society endowed with art and culture, lively customs and cheerful public 
life naturally attract tourists. Some of the monuments are supposed to be 
permanent structure of cultural heritages. The development of tourism 
industry helps in protecting these monuments and cultural heritages. The 
protection of architectural wonders and landmarks of the glorious ancient 
past help in promoting cultural tourism. 
On the other hand there is a possibility of cultural damage due to 
the influx of large number of tourists. The Western culture influences 
youths of the East which may result in confusion in their minds resulting 
into turmoil or conflict with the traditional segment of the society. 
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IMPACT OF TOURISM ON ENVIRONMENT 
Generally, the manufacturing industries pollute water, air and 
sound and make the environment unhealthy for the living beings. With 
the development of tourism industry we find ample scope for making the 
environment pollution free. The tourist centres like national parks, hill 
stations, wild life and bird sanctuaries, and gardens etc., help in 
maintaining the ecological balance. Thus, we find here two-tier positive 
impact; first the environment is kept free from the smoke or other 
industrial hazards and second, the tourist centres directly contribute to 
ecological balance. It is against this backward that environmentalists 
recommend a planned development of tourism industry. 
Beside there are some regular effects of tourism on environment. 
It is important here to mention that Goa has already got into the grip of 
monstrous disease. This necessitates a careful planning. 
IMPACT OF TOURISM ON THE ECONOMY: 
Tourism is considered to be an economic bonanza. It is a multi-
segment industry. While gauging the positive economic effects of 
tourism, we study its generation of national income, expansion of 
employment opportunities, raising of tax revenue, generation of foreign 
exchange and transformation of regional economy. 
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TYPOLOGY OF TOURISM 
Tourism cab be classified Into different categories. One finds 
different bases for its classification, viz. Purpose of travel, region and 
number of tourists. Tourism can broadly be classified into two categories: 
International Tourism (IT) , and Domestic Tourism (DT), defined in terms 
of territorial boundary of the permanent residence of the tourist. Another 
common from of distinction that is made, is between elite tourism and 
mass tourism. 
ELITE TOURISM 
A tourist belonging to the elite is likely to be independent minded 
and some what individualistic. He could be an antiquarian, a naturalist, 
an explorer visiting places not frequented by or not known to many. The 
nature loving tourist is often alone, lone person wanting a mountain or a 
game sanctuary all for himself. The primary urge of such a nature loving 
tourist is the interaction between nature and himself. Even when he is 
found to travel in a group, this must be a very close group, say of his 
family members or close friends with whom he wants to share his won 
most intimate experience. An antique lover, when frequenting a historical 
site or a monument also prefers solitude. Motivated by the spirit of 
adventure, difficulty in getting to tourist site may act as a challenge for 
him. He conforms well to local conditions and is not demanding as 
regards accommodation, food and related facilities. 
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MASS TOURISM 
A tourist belonging to the mass tourism phase of the tourist spot is 
a gregarious tourist, with a hard instinct. He avoids places not so well 
known and flocks at a destination which is already passing through "mass 
tourism" phase. The increasing tourist traffic has a 'bandwagon effect' 
on such a tourists there comes the rationale to apply Box Jenkin type 
forecasting methods based on auto regressions. He demands facilities to 
which he is accustomed and is averse to any change in his life style. The 
primary urge of a gregarious tourist, does not come from nature of 
historical sites, but from a possible interaction, between persons, with the 
nature providing a suitable backdrop. Not more than that. Usually he 
prefers company and hankers for sports and other entertainment facilities. 
FORMAL GROUPS AND INFORMAL GROUPS 
Tourists may often move in 'formal' and 'informal' groups. There 
are different types of group touristing viz, exclusive groups like married 
couples, particularly honeymooners, family groups, friend circles or 
groups of students studying in the same class. More recently co-
operative holidays enjoyed also by a group of workers are being offered 
by a common business establishment. Secondly, we have those tourist 
who may form their group during the course of the journey itself. For 
instance, pilgrims who start their journey separately, may come to gather 
in a group formed by then due to the different terrain and the strain of the 
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journey. Then, tourist are also brought together by the tour operators, like 
Thomas Cook with their pre-paid package tours. They are often the 
largest and most heterogeneous-polyglot. A social drifter or an army 
personnel in search of drug, sex or other excitement may prefer to keep 
away form the groups. He could also be a high business executive or 
government official who come to the tourist spot to shed his inhibitions. A 
great majority of them, however, behave like any other tourist. Similarly, 
there are no reasons to think that married couples would not visit night 
clubs or gambling dens together, But, it cannot be denied that a 'solitary' 
unaccompanied tourist would be least bound by conventional morality 
and norms of behaviour to which he is likely to conform in his known 
surroundings. On the other hand a family group tourist would stick to the 
family code of behavior when travelling abroad as in the home town. A 
newly married couple will fall somewhere between the two, since the 
accepted code of behavior is still not yet firmly established. To provide 
accommodation, transport and related facilities to a larger group is, 
however, more difficult because of the bulky nature of the required 
service. Such difficulties are felt most acutely in the case of a package 
tour. The amount and pattern of expenditure per day of package tourist is 
expected to be different from that of a non-package tourist. Package 
tours, therefor, are based on some special arrangements like chartered 
flights, (incase of DT) or a tourist bus (in the case of both IT and DT). 
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TRAVEL MOTIVES 
An important question pertains to travel motives Tourism is 
concerned with the motivational forces influencing the travelling decisions 
of potential tourists. There are a good number of motivators influencing 
the travellers decisions, e.g., physical motivators, cultural motivators, 
inter-personal motivators and status and prestige motivators. The 
instrumentality of all these motivators becomes effective in activating the 
transformation process. 
From the motivational point of view, a distinction can be drawn 
between a recreational tourist and a motivated tourist. 
1. PLEASURE TRAVEL 
The primary urge of the first type of tourist is travel for pleasure 
with its entertainment value or recreation as an end in itself. 
2. COMMERCIAL TRAVEL 
Commercial traveller travels widely from one place to another to 
form or renew his business connections. His choice of place of 
tourism is determined primarily by business considerations; 
though he may often mix business with pleasure. 
3. Similarly the primary urge of a pilgrim, whether travelling alone or 
in a group, is not to enjoy the scenic surroundings of the place of 
pilgrimage but to fulfill some inner religious urge and to perform 
some religious rites sanctioned by some commonly held religious 
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norms. The sense of fulfillment of his religious urge may increase 
(rather than decrease) with the hardship of the journey. 
4. Business Tourism 
The mode of behaviour of a person attending a business 
convection or a seminar or a conference would be more or less 
the same whether he is by profession a businessman or a 
government official or an educationist. Similarly, the same motive 
for tourism (say, business or education) may lead to different 
types of tourist of a commercial traveller may not be observed in 
the case of a business magnet attending a convention held 
abroad or within the country. 
Similarly, the nature of tourism of an educationist attending 
a seminar, would be different from that of a exchange student. 
Besides, as usually it is said, all forms of travel are educational in 
nature. Hence, education may be regarded as a generalized 
motive, if not the primary motive for all forms of travel. 
5. AMBITION 
The travelling decisions are influenced by the ambition of potential 
tourists to speed up their learning cycles or to enhch their 
knowledge or information bank. This factors is found significant in 
the Western countries where to know the details regarding the 
way and styles of living or to witness the technological advances 
I ( Ace. No r l 
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or to view the social events and festivals, the travelling decisions 
are frequently made. 
6. CULTURAL EXCHANGE 
In most of the cases, the travellers travel with the motto of 
witnessing the cultural sights and attending the cultural functions. 
Human beings in general have a curiosity to learn something from 
others. They also travel within the motto of gaining a better 
understanding of developments taking place elsewhere. World 
cultural heritage and national cultural heritage thus attract people 
for travelling. 
7. GAINING PLEASURE 
Development of mottony, particularly on account of a busy life Is a 
natural phenomenon. This Influence our efficiency in an adverse 
way. Hence, we also travel to gain romantic and exotic 
experience. By doing such, we pave ways to generate efficiency. 
8. ETHNIC CONSIDERATIONS 
The family and relatives also influence us to make travelling 
decisions. We prefer to visit the place where our relations live or 
lived in the past. Here, the travelling decisions are influenced by 
ethnic considerations, since caste, race and genetic 
considerations dominate travelling decisions. 
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9. HEALTH CONSIDERATION 
Some of the places are found suitable for health since the climatic 
or atmospheric conditions are found sound. Travellers in general 
and the patients in particular attend such place either to enjoy or 
to recover. 
10. SPORTS 
This is to travel for the sake of travelling. We find an increasing 
participation in a wide variety of sporting activities such as 
mountaineering, walking, skinning, sailing, fishing, sun bathing, 
trekking, boating, surf-riding etc. 
CONCLUSION 
From foregoing discussion it can be concluded that the term tour 
is a Hebrew word (Torah), which means learning, studying and 
searching. Thus, a tour is a journey to several places for the aforesaid 
purposes. 
The term 'Tourist' is said to be derived from the word Tour' which 
is meant a journey at which one returned to the starting point, a circular 
trip usually for business, pleasure or education. This makes it clear that 
the motive behind a travel may be diverse which creates different market 
needs. The definition insists on the variation in motives where the 
emphasis is on considering tourist one spending and as a unit. The 
Webster's dictionary (19'" Century) says like this whereas according to 
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the Dictionary Universal, tourist is a person wlio malce a journey for the 
sake of curiosity, for the fun of travelling or just to tell others that he has 
travelled. In the words of Jose Ignacio De arrillage, 'Tourism in its first 
period was considered as a sport or rather as a synthesis of automobiles, 
touring, cycling, camping, excursions and yachting. In the early 19* 
century, the term tourism assumed a meaning of one who makes a tour 
or tours, specially one who does this for recreation or travels for pleasure, 
object of interest, scenery or the like. Tourism is a temporary and short-
term movement of people which is outside the place where the so-called 
tourists live, work and stay. The US Study finds it a pleasure activity. 
The views of Swiss Professors, Hunzker and Kraph adopted by the 
International Association of Scientific Experts on Tourism make it clear 
that tourism is the totality of relationship; it is the stay of strangers and 
more so; it is a part of temporary establishment which is not with the 
purpose of undertaking the remunerative activities. The Austrian 
Economist, Herman V. Schullard, finds it as the entry, stay and movement 
or strangers inside and outside the country, city or region. Even the 
International dictionary of Tourism finds it a journey or a circulative trip. 
The opinion of Douglas Foster is an important landmark in the conceptual 
analysis of tourism. He says that, it is an activity involving a complex 
mixture of material and psychological elements. The opinion of Cooper is 
that tourism is simply the activities concerned with the utilization of leisure 
hour. He feels that if leisure is a measure of time and recreation 
embraces the activities undertaken during that time, tourism is simply one 
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of those activities. Tine International Consultants Pvt., Ltd. finds it a 
composite industry consisting of various segments. 
Thus, the aforesaid statements of different experts make it clear 
that a transformation in the concept was against the background of the 
emerging new trends in the motives coiled behind travel. The experts not 
only evinced interest in identifying tourism as a multi-segment industry in 
which both the human and economic aspects got due place. The holistic 
approach thus assigned due weightage to the development of this 
industry in the best interest of living beings in which all possible efforts 
are made to minimize the harmful side effects or the negative effects. No 
doubt, it is an economic bonanza but at the same time it is also a device 
to subserve social interests by maintaining the ecological balance, 
protecting the cultural heritage and preserving the historic monuments. 
To conclude, this chapter has given an extensive review of the 
varied concepts of tourism, the forthcoming chapter has throws light on 
the development of tourism during the plan period. 
ieicielrit****** 
CHAPTER - III 
TOURISM DEVELOPMENT DURING THE PLAN PERIODS: A REVIEW 
This Chapter presents an analytical study as regards development 
of tourism during the plan period. , I f tourism is to become successful and 
self-perpetuating industry, it needs to be planned and managed a^-a 
renewable resource industry, based on local capacities and community 
decision making. To achieve these objectives will require a more 
balanced approach to planning than has existed in the past. More 
emphasis is needed on the interrelated nature of tourism development, in 
terms of its component parts (physical, economic and social 
considerations), its spatial implications (accessibility, routing and 
intervening opportunities and evolutionary pattern (development stage 
and competitiveness). More balance is required between those with 
government funds, big business and banks and those who have to live 
with the outcome and are expected to provide the hospitality. 
TOURISM PLANNING 
The new approach to tourism development must combine 
planning (the initial goal and development strategy) with management 
(day to day, season to season operational decisions) because the ability 
to adjust to changing market or seasonal conditions is of paramount 
importance in such a competitive business). 
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SCOPE FOR TOURISM PLANNING 
Planning is concerned with anticipating and regulating change in a 
system, to promote orderly development so as to increase the social, 
economic and environmental benefits of the development process. To do 
this, planning becomes "an ordered sequence of operations, designed to 
lead to the achievement of either a single goal or to a balance between 
several goals" \ Thus, all planning requires goals to provide a frame of 
reference for the detailed physical planning and day to day management 
decisions. 
Despite its unmistakable economic significance, planning of 
tourism development is of recent origin. The need for planning was taken 
care of when public voices were heard against the unplanned invasion of 
tourism. In 1950 Noble-Gerhard called mass tourism as, "one f the great 
Western plagues hardly less evil some in effects than the epidemics of 
the middle ages". In a conference held in Limura, Kenya, the touhst 
inflow was referred to "as an dangerous invasion". These remarks may 
be exaggerated apprehensions of environmentalists; but no one can 
dispute the fact that altogether different visitors in lifestyle and 
demographics make inroads into ancient societies and traditional values 
begin to change. Worthwhile planning expertise to handle as complex a 
phenomenon as tourism seemed a cry in wilderness as ad-hoc and 
impulsive programmes were considered but for the windfall of tourism \ 
J. Hall, P.," A Horizon of Hotels", New Society, 1970, p.4 
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Tourism is a form of social industrialization with all its merits and 
demerits. Its merits have to be grasped and utilised with care so that the 
impact of the demerits is minimised. It is here that planning comes in. 
The World Bank (1972) warns: 
"In many areas of the world, tourism development has produced 
great disparities in the standards of amenities provided for the visitor and 
for the local population. This can not be entirely avoided, but in the long 
run the improvement of standards for the local population is probably a 
condition of successful tourism development. The development of a new 
resort by the provision of infrastructure costing perhaps millions of dollars 
has a great impact on land values in the area affected. Were these 
benefits to accrue largely to a few private land owners, the Bank would 
have difficulty in financing such a project. The acquisition of land by 
government or a public agency prior to development ... eases the 
problems of planning on an integrated basis and of enforcing proper 
zoning and building regulations. It also helps to ensure that windfall gains 
do not accrue solely to private landowners and provides the opportunity 
for the agency to offer services sites to hotel developers at prices which 
can include, if necessary, an incentive element. There is a very close 
relationship between land prices and building densities and by 
appropriate land pricing the development authority can help to ensure that 
acceptable physical planning and density standards are maintained". 
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The above statement makes two significant points: 
a) Planning should be integrated to avoid, as far as possible, 
disparities in the standards of amenities for the tourists 
and local population. 
b) Tourism planning should not be merely left to private 
enterprises in search of profit. Government must actively 
participate in it. 
From the review of tourism's planning goals it is evident that 
although the industry's focus has been changing, it is still far short of 
establishing itself within the general planning framework of industrialised 
nations. It needs to continue to restructure its priorities so that 
environmental and social factors may be placed along side economic 
considerations. The growing emphasis as a community responsibility 
should continue, since this industry uses the community as a resource, 
sells it as a product and in the process affects the lives of everyone. The 
more comprehensive regional approach to planning must continue if the 
fragmented industry and its market, which both cross so many political, 
geographic and all administrative boundaries, are to be co-ordinate into a 
meaningful tourism product and experience. 
GOVERNMENT ROLE IN TOURISM PLANNING 
Governments have to create a favourable climate for investment 
through regulations and fiscal measures to make tourism plan work. 
Government interest in tourism also stems from concern over its 
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economic significance, particularly its sources of revenue. Governments 
at national and regional levels have been actively promoting tourism and 
aiding facility development through the provision of grants and subsidies. 
Governments also invest large amount of public and private capital in 
tourism infrastructure and facilities to provide employment and raise living 
standards. 
Over time, government involvement with the industry has 
extended beyond economic concern and revenue generations because 
with its growth came increasing evidence of its physical and social 
ramifications. First, among there is the fact that tourism like any other 
economic activity, competes for resources. Government agencies need 
accommodate tourists growing needs with the demands of more 
traditional resource sectors like forestry and agriculture. Furthermore, 
such concern over resource allocation which is to be accommodated, is 
environmental preservation, brought about by a growing awareness of the 
world's resource limitations and interrelated ecosystem. Another major 
obstacle to development and planning in tourism is the fragmentation of 
the industry. For many small businessmen tourism is the last bastion of 
free enterprise where with relatively little capital but with good timing and 
good ideals fortunes can still be made. 
EVALUATING PLANNING PERFORMANCE 
According to the Economist Intelligence Unit there are eight 
categories of data which cover the minimum requirements to evaluate 
planning performance: 
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1. Employment classified by age/sex; jobs; permanency, skill 
location and expatriate / local status. 
2. Population census material. 
3. Consumer expenditure surveys 
4. Details of domestic savings 
5. Details of tourist industry costs according to item such as 
power, sewerage, rates, supplies, labour and marketing. 
The identification of local against imported products is 
essential (Collected by annual surveys). 
6. Balance of Payment data. 
7. An analysis of tourist expenditure from government 
department sources to cross check the surveying items 3 
(above). 
8. An analysis of government revenue including itemized 
customs duties and the source of land taxes. This 
information can attribute the share of imported goods 
received by hotels and provide a check on the answers 
given to the survey of tourist business. 
One of the useful analytical method is economic multiplier. Social 
cost-benefit analysis is another approach often recommended in the 
literature as more effective because it covers the 'social' justification for 
tourism development rather than simply the private profitability arising 
from if. (Cleverdon 1979), It seems irresponsible to promote without 
addressing the questions about environmental balance. It is obvious by 
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now that this introduction to tourism and development in countries like 
India is far from positive and stops well short of suggesting how the many 
imbalances and contradictions can be overcome. 
Tourism industry is limitless industry with immense potentials of 
growth. It is number two, next to only oil industry in terms of global 
turnover. In India it is a major industry as it contributes about 4 per cent 
to GDP, generates direct employment for about 7.8 million persons 
accounting 2.4 per cent of the total employable labour force in the 
country. Indirect employment is 18.4 million. Tourism earned foreign 
exchange valued at about Rs. 11051.43 crores per annum by the end of 
1997. Therefore, a planned approach for the development of tourism and 
its infrastructure including accommodation and transport facilities is very 
essential. 
PRE-INDEPENDENCE SCENE 
In India, the importance of tourism had been recognised even 
before the Second World War. The intervention of war, however, put a 
stop to tourism promotion activities of the Government. The first 
conscious and organised effort to promote tourism in India was made in 
the year 1945, when a Committee was set up by the Government of India 
under the Chairmanship of Sir John Sargent, the then Educational 
Adviser to the Government of India. The main objective of the Committee 
was to survey the potentialities to develop tourist traffic in the country. 
The Sargent Committee which submitted its interim report in 
October, 1946, was unanimously of the opinion that it would be in the 
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interest of India to encourage and develop tourist inflow both internal and 
external by all possible means. The Committee was of the opinion that 
successful steps in the promotion of tourism would result in a substantial 
addition, both direct and indirect, to India's revenue and that, if properly 
organised, every aspect of business could benefit greatly by an influx of 
tourists. One of the major recommendations of the Committee related to 
the setting up of a separate representative organisation of semi-officials. 
The Committee recommended that the question of promoting and 
developing traffic was a matter of great national importance and, 
therefore, it deserves whole time attention of a separate organisation 
which should take initiative in such matters as: (I) Publicity both in India 
and abroad, (ii) Production of suitable literature such as guide books, 
folders and posters, etc. (iii) Provision for training of guides, (iv) Liaison 
with other government departments responsible for providing facilities 
required by tourists including information in regard to industries and 
commercial matters, (v) Liaison with the travel agencies which would 
necessarily remain responsible for the detailed arrangements of tourists, 
(vi) Liaison with hotels and catering establishments and (vii) Collection of 
tourist statistics. 
Some of the other major recommendations of the Committee 
were: (a) Coordination with air and train services with a view to facilitate 
their coordination and development in India, (b) Provision of chain of first 
class hotels of international standard for the convenience and comfort of 
foreign tourists and (c) starting of publicity bureaux in London and 
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New York and in the capital of other countries from where substantial 
number of tourists might be forthcoming. 
POST-INDEPENDENCE PERIOD 
The Committee had far-reaching effects on tourism as it 
developed during the subsequent years specially after India attained 
Independence. They formed the guidelines for the establishment of 
tourist organisation in the country soon after Independence. 
On the eve of Independence, India had a fairly large infrastructure 
available for tourism. There was a large network of all types of hotels 
catering to the needs of both foreigners as well as Indians. There was 
adequate transport and communication system opening in the country. 
Almost all the major tourist centres were easily accessible by rail or by 
road. The country's many airports were in a position to receive 
international carriers. However, in the absence of a central tourist 
organisation there was no coordination between the various services. 
Tourism in India developed properly only after a central tourist 
organisation was set up as a result of the recommendation of the Sargent 
Committee. It was only after the creation of a separate Tourist Traffic 
Branch in 1949 that whole-time attention was paid to the development of 
tourist traffic in India. 
The Tourist Traffic Section was to look after a large number of 
travel trade subjects which included development of both internal and 
external tourist traffic, legislative matters, five year plans, travel agencies, 
hotels and rest houses, facilitation, tourist statistics and monthly reports. 
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It also dealt with International conferences on tourism and references 
relating to UN and its agencies, coordination with railways, esablishment 
of tourist bureaux in States and Development of tourist centres and the 
training of guides. 
The Tourist Administration Section was to deal with administration 
work relating to tourist offers both in India and abroad, budget, delegation 
of financial powers of tourist offices, opening of new Tourist Offices in 
India and abroad. 
FIRST FIVE YEAR PLAN (1951-56) 
Accordingly, under the different 5 year plans the Government took 
considerable efforts to develop tourism Industry in the country. In the 
First Five Year Plan (1951-56) tourism was not given specific allocation. 
However, many promotional schemes for tourism development were 
taken up. During this period promotion offices were established in India. 
Besides, some offices were established in U.S.A. New York, Sri Lanka, 
Australia, U.K., and in France. During the period tourists arrivals 
registered a compound growth of 8.6 per cent per annum and foreign 
exchange earning from tourism registered a growth of 10 per cent \ 
SECOND FIVE YEAR PLAN (1956-61): 
The Second Five Year Plan (1956-61) recognized tourism as a 
significant industry and made a small but specific allocation of Rs. 3.36 
crores for the development of tourism infrastructure. The plans of the 
1. First Five Year Plan, Planning Commission, New Delhi, 1955, 
P.VII. 
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Central Government as well as of some of the State Governments were 
Instrumental in providing accommodation, transport and recreational 
facilities at important tourist centres, especially those situated in out of the 
way places. Broadly, the schemes were of two categories, namely, (a) 
schemes for the development of facilities at a limited number of places 
visited largely by foreign tourists and (b) schemes intended primarily to 
provide facilities for home tourists of low and middle-income groups at a 
number of places of regional and local importance. The schemes in the 
first category were undertaken by the Central Government and those in 
the second group were implemented by States with a measure of 
assistance from the Centre. The programme also included provision for 
aid to tourist associations and bureaux run by the States, or local 
authorities, and for publicity in regional languages particularly for the 
development of tourism within the country. During the Second Five Year 
Plan a separate Department of tourism was established in India and their 
promotional offices were established at Frankfurt, (second at) Melborne 
and (third) at Columbia \ Besides, as per the Ministry of Transport and 
Communication's Resolution dated 27*^  February, 1956, the Government 
have carefully considered the importance of Domestic tourism in 
promoting internal goodwill, cultural and social integration of the people 
living in different parts of the country as a whole .^ 
1. Ministry of Transport and Communication, Government of India, 
Annual Report, 1957-58, IV. 
2. Second Five Year Plan, Planning Commissions, Government of 
India, New Delhi, 1955-56, - 56 
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THIRD FIVE YEAR PLAN (1961-66) 
In the Third Plan (1961-66) an allocation of Rs. 8 crores was 
made for the development of tourism. During this Plan infrastructure 
facilities which were commissioned during the Second plan were 
completed. New works were made at selected tourist centres such as 
Khajuraho, Bhubaneshwar, Konark, Mahabaliputam, Madurai, Trichy and 
in many other places. During the Third Five Year Plan Tourism assumed 
greater importance. The number of tourist increased from 1,39, 804 in 
1961-62 to 1,47,900 in 1965-66 indicating an overall rise of 7096 number 
of tourist. The foreign exchange earnings from tourism also increased 
from Rs. 15.00 crores in 1961-62 to Rs.17.5 crores in 1964-65 showing an 
overall rise of 2.5 crores. 
THREE YEAR ANNUAL PLAN: 
The Third Five Year Plan concluded before its due period. More 
than 50 per cent of the funds were unutilised. This has been due to the 
Pakistan aggression. After the war three separate Annual Plans i.e., for 
1966-67, 1967-68 and 1968-69 were prepared and executed. This would 
have been due to the lack of sufficient funds for continuing planning on 
sustained basis. During the three Annual Plans a total of Rs.7 crore 
were allotted for the development of tourism sector. During the period 
India Tourism Development Corporation (ITDC) was set up. Besides, a 
separate Ministry of Tourism and Civil Aviation was established, with two 
full-fledged departments, viz., Department of Tourism and Department of 
Civil Aviation. Tourist arrivals registered an average growth of 
72 
8.5 per cent per annum during the period \ In 1966-67 tine number of 
Tourist arrivals were 1,59, 603 wliich rose to 1,88,820 in 1968-69, Tfie 
foreign exchange earning was at Rs.20.01 crores in 1966-67 which, rose 
to Rs.26.4 crores in 1668-69, showing an overall rise of Rs.6.1 crores and 
registering a 31.93 per cent rise. 
FOURTH FIVE YEAR PLAN (1969-74) 
The approach in the Fourth Plan has been to expand and Improve 
tourist facilities with a view to promoting (destinational traffic as distinct 
from transit traffic). Integrated development of selected areas and 
charter traffic were encouraged. Emphasis was laid on provision of 
accommodation, transport, and recreational facilities. Efforts were 
concentrated in areas where there was an identified large inflow or 
foreign tourist traffic. 
During the Fourth Five Year Plan the total (Plan) outlay was 
1324298 crores; out of that Rs.36 crores were allocated for tourism 
including Rs.25 crores for the central programme and Rs.11 crores for the 
States and Union Territories. The provision in the Central Plan, included 
Rs.14 crores for the programmes of the Central Department of Tourism 
1. Annual Plans, Planning Commission Government of India, New 
Delhi, 1966-67, 1967-68, 1968-69, 70. 
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and Rs.11 crores for programmes of the Indian Tourism Development 
Corporation \ The programme of the Central Department of Tourism 
mainly provided for loans to hotel industry in the private sector, loans for 
the purchase of tourist vehicles by private sectors and integrated 
development of selected centres. The programme of the India Tourism 
Development Corporation provided for construction of hotels, motels and 
cottages, renovation and expansion of tourist benglows and setting up of 
transport units and duty-free shops. In the State Plan, provisions were 
made largely for creating facilities for domestic tourists. The programme 
provided for construction of low-income rest houses, development of 
important tourist centres and publicity. In 1969-70, the number of tourist 
work stood at 1,44,724 which went up to 4,09,895 in 1973-74, indicating 
an overall increase of 2,65,171. Similarly, the foreign exchange earning 
went up from Rs.33.1 crores in 1969-70 to Rs.56.5 crores in 1973, 
accounting for an increase of 23.4 crores. 
FIFTHE FIVE YEAR PLAN (1974-79): 
In the Fifth Five Year Plan a provision of Rs.113 crores was made 
for the development of tourism. This included Rs.78 crores in the Central 
Plan, Rs.3 crores in the State Plans and Rs.3 Crores in the Plan of the 
Union Territories. In the Central Plan the programme was divided into 
two parts viz., the programme of the Central Department of Tourism and 
1. Fourth Five Year Plan, Planning Commission, Govt.of India, New 
Delhi 1968,319. 
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the programme of the India Tourism Development Corporation. For the 
Central Department of Tourism the provision was Rs. 44 crores which 
included Rs.17 crores for providing supplementary finance to the 
Industrial Finance Corporation for advancing loans for the construction of 
hotels in the private sector. In the Fourth Plan, the Department of 
Tourism provided loans for construction of hotels. It was decided to 
transfer this work to the Industrial Finance Corporation. The other 
important schemes included in the Plan of the Department of Tourism, 
were the development of selected beach and mountain resorts such as 
Kovalam, Goa, Gulmarg, Kullu and the U.P. Hill Areas, at a cost of about 
Rs.8 crores, the development of places of cultural importance at a cost of 
Rs.3 crores, the development of wild life at a cost of Rs.2 crores, 
publicity and promotion at a cost of Rs.5 crores and training at a cost of 
about Rs.2 crores \ 
For the India Tourism Development Corporation a provision of Rs. 
34 crores was made; of this a sum of Rs.31 crores was on account of 
schemes relating to the provision of additional accommodation. If was 
proposed to take up the construction of new hotels, the renovation and 
expansion of existing hotels and construction of motels and expansion of 
traveller lodges etc. The total number of tourist arrivals during this plan 
were 26,10,804. In 1974 - 75 the number of tourist visiting India were 
4,23,161 which rose to 7,47,995 in 1978 - 79, indicating an overall rise of 
3,24,834. It is interesting to note that their has been a spurt jump in the 
1. Fifth Five year plan, planning commission Government of India, New 
Delhi, 1974, p.183. 
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foreign exchange earning. In 1974 - 75 it was Rs.94.00 crores whicii 
rose to Rs.530.6 crores in 1978 - 79 registering an overall rise of 436.6 
crores. 
SIXTH FIVE YEAR PLAN (1980 - 85) : 
During the Sixth Plan, the major objectives were investment in the 
tourist sector with a view to optimise the use of existing capacity and to 
increase substantially tourist accommodation in the public and private 
sectors. It was decided to adopt selective approach with a view to 
maximising the returns on investments. In the development of tourism 
selected travel - circuit approach was followed and matching facilities 
were sought to be provided. A close coordination in regard to provision of 
facilities in the Central, State and private sectors in the same areas and 
locations was to be maintained to obtain optimum results from the 
available resources. This approach gave flexibility in offering a mixed 
tourism package, and help to recognize traffic and promote repeat visits 
to increase the overall volume of the traffic. The broad divisions of 
responsibility between Central and State Governments continued to be 
on the basis that larger schemes meant for International tourism were to 
be cared for by the Central Government, and the schemes meant for the 
domestic tourism were to be developed by the State Government 
concerned ^ . 
1. Sixth Five Year Plan, Planning Commission, Govt, of India, New 
Delhi, p.11. 
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An outlay of Rs.87.46 crores had been made in the Plan for 
1980 -85 which included Rs. 115.46 crores for the State Sector, Rs.72 
crores for the Central Sector. Of the Central Sector share, Rs.30 crores 
were provided to the Department of Tourism and the balance to the ITDC 
in the program of the Department of Tourism, emphasis on beach and hill 
resort development, wild life and cultural tourism, training and overseas 
promotion was given much importance. 
SEVENTH FIVE YEAR PLAN (1985 - 90) : 
The Seventh Five Year Plan, had the aim to achieve an annual 
growth rate of 7 per cent in the tourist arrivals. It could be possible to 
achieve this target, given the desired improvement in the infrastructure 
and a certain degree of relaxation in the policies and procedures, 
regarding the admittance of foreign tourists into the countryV 
The main objectives for the tourism sector in the Seventh Plan 
were : 
(i) faster development of tourism; 
(ii) according the status of an industry to tourism; 
(iii) redefining of the role of public and private sector to ensure 
that the private sector investment is encouraged in 
developing tourism and the public sector investment is 
focussed mainly on de^/elopment of support infrastructure; 
and 
1. Sixth Five Year Plan, Planning Commission, Government of India, 
New Delhi, p. 11. 
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iv) exploiting tourism potential to support local handicrafts and 
other creative arts and to promote national integration ^ 
The other area of activities undertaken in the Seventh Plan 
included : 
(i) • Development of selected tourist circuit centres which are 
popular with the Tourist instead of spreading limited 
resources spread over a large number of circuits / centres. 
(ii) Diversification of tourism to India from the traditional sight 
-seeing tourism Centres primarily on places of cultural 
interest towards the more rapidly growing holiday tourism 
market within the framework of country's milieu with a 
conscious attention to the aesthetic, environmental and 
sociocultural implications of tourism projects. 
(iii) ^ Development of non - traditional areas such as (a) 
trekking (b) winter sports, (c) wildlife tourism and (d) 
beach resort tourism to exploit the tourism resources / 
resources of the Himalayas; the vast coastline with 
sandy beaches and abundant sunshine, and wildlife to 
attract more tourists and to lengthen their period of stay in 
the country. 
1. Seventh Five Year Plan, Planning Commission, Government of 
India, New Delhi, p.25. 
\ ' \ Acc. N., )*")/ 
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(iv) ^Restoration of balanced development of national heritage, 
to exploit advantages of India's unique place as a cultural 
tourism destination) and to utilize tourism as a major force 
in support of conservation of national heritage. 
(v) ' Exploration of new tourist generating markets,'particularly, 
in the Middle East, South East and East Asian Countries 
who have a broad spectrum of cultural affinity with India, 
providing scope for larger ethnic tourism. 
(vi) ^ Launching of a national Image Building and Marketing 
Plan in key markets by pooling resources of the various 
public and private agencies (instead of independent and 
disjoined efforts presently undertaken by these 
organizations to project a better image of the country 
which would yield abundant fall out for tourism growth and 
also be of advantage in trade and commerce. 
(vii) Provision of inexpensive but clean accommodations at 
different places of tourist interest, 
(viii) ' Consolidation of operations rather than expansion and 
improvement in the service efficiency of public sector 
corporation in the tourism sector.^ 
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(ix) '• Streamlining of facilities procedures for passengers at the 
airports so that formalities and time taken to complete 
them is minimal ^ 
' A n outlay of Rs.326.16 crores was provide in the Seventh Plan 
1985 - 90 which included Rs. 138.68 crores in the Central Sector and 
Rs.187. 48 crores In the State Sector* In addition. Quite large 
Investments were expected to be made by the private sector. Although, 
the strategy in the Seventh Plan was to diversify foreign tourism to other 
primary sources of interest, due attention was also given to meet the 
requirement of cultural tourism. High priority was given to the 
development of requisite facilities at the more important centres such as 
Mathura, Agra, Varanasi, Rajgir, Brajkhoonsi, etc \\ 
Sustained efforts were made for the development of Buddhist 
Pilgrimage tourism for which great potential exists. The program for the 
Seventh Plan included integrated development of major Buddist 
pilgrimage Centres / Provision of suitable accommodation, pavilions, 
meditation, parks, etc. The Seventh Plan programm included 
augmentation of accommodation and other facilities at the national parks 
and wild life sanctuaries in order to promote wild life tourism and 
adventure tourism. 
In the Seventh Plan a number of measures were taken up 
including wide publicity abroad, establishment of equipment hire shops, 
1. Ibid, 234 
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training of guides, setting up of mountain communication net worl< system 
and rescue patrols, etc. Efforts were also made to promote water sports. 
For Overseas publicity and marketing considerable step - up in 
the outlay was made in the Seventh Plan as compared with earlier plans. 
Aggressive marketing was taken up in the existing tourist generating 
markets abroad as well as to explore new markets. 
' in order to cater to the need for professionally trained manpower 
for tourist Management, Indian Institute of Toursim and Travel 
Management was developed as a model institute in the Seventh Plan 
Period \* 
As regards hotel management and catering technology, it was 
planned to have 25 institutes for training human resources at diploma and 
certificate levels. 
Private sector was encouraged to promote hotel accommodation 
at different places of tourist interests. About 40,000 rooms were created 
by the end of Seventh Plan. The grov r^th of hotel industry has been 
lopsided with 50 per cent in the 5 star category. There has been a 
shortage in the 1 - 3 star category which are mostly patronised by the 
1. Seventh Five Year Plan, Planning Commission, Government of 
India, New Delhi, p .234. 
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tourists. Seventh Plan, therefore, wanted to correct this imbalance by 
putting up more hotels in the 1 - 3 Star categories. Youth hostels, 
niwases and yatrikas were constructed by both the Central and State 
Governments ^ . 
' A Tourism Developing Finance Corporation of India was 
established in 1989 for financing hotels and tourist centres development, 
etc. It financed 14 projects in backward areas with an outlay of Rs.19.50 
crores in the first two years of its operation. 'Assistance to the tune of 
Rs.51.32 crores was made to 35 new entrepreneurs. Assistance 
to hotel projects amounted to Rs.95.95 crores. However, projects 
connected with tourist centres were not taken up on a large scale .^ 
/The Corporation provides financial assistance for setting up or for 
development of tourist related activities which include inter-alia hotels, 
restaurants, amusement parks, resorts and complexes for entertainment, 
education and sports. | The marketing activities of private entrepreneurs 
and other agencies were given additional support through the scheme of 
"Assistance for the Development of International Tourism (ADIT). J^  There 
has been a gradual increase in the plan outlay for tourism over the Plan 
period from Rs.3.36 crores in the Second Plan to Rs.326.16 crores 
in the Seventh Plan I 
1 Seventh Five Year Plan, Planning Commission, Government of 
India, New Delhi, p .234. 
2. Ibid, 234 
3. Eight Five Year Plan, Planning Commission, Government of India 
New Delhi, P.253. 
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EIGHT FIVE YEAR PLAN (1992 - 97) 
The Department of Tourism has initiated formulating a perspective 
plan for tourism for the Eight Five Year Plan. 
The Planning Commission approved on outlay of Rs.272 crores 
for tourism development programmes. In the States sector, an outlay of 
Rs.501.62 crores was included for tourist training during the plan. Over 
the years, tourism has emerged as a major segment of Indian economy 
contributing substantially to the foreign exchage earnings which have 
increased for Rs.9 crores in 1951-55 to more than Rs.3318.16 crores in 
1991 - 9 2 . 
The foreign tourist arrivals in India increased from about 16,823 in 
1951 to 14,34,737 in 1992. The foreign tourist arrivals excluding the 
nations of Pakistan and Bangaladesh during 1996 and 1997 stood at 
19,23,695 and 19,73,647 respectively ^ . However, our share in the total 
world arrivals has ranged between 0.28% and 0.32% in the last 10 years. 
It was anticipated that tourist traffic will grow at the rate of 9% to 10% per 
annum and about 2.75 million tourist arrivals were anticipated by the end 
of the Eight Plan. The number of approved star hotels in India has gone 
up from 186 in 1963 to 650 in 1990 with 40,000 rooms I 
FUTURE PERSPECTIVE AND PLANNED THRUST 
The strategy for the development of tourism sector should be 
based on the principle of low - cost economy and higher levels of 
1. Ministry of Tourism, Government of India, Annual Report, 1998-99 
p. 47. 
2. Eight Five Year Plan, Plan. Commission. Government of New 
Delhi, p.254. 
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productivity. In the Eight Plan the "Special Tourism Areas concept was 
adopted. Wherein a few tourist areas with high tourism potential were 
identified and provided with full fledged infrastructural facilities \ 
A package of financial and monetary assistance was conceived to 
provide impetus to tourism investment. These included "Tourism 
Development Fund" to provide financial assistance for tourism activities in 
Special Tourism Areas and the 'Equity Scheme' under which the Central 
Department of Tourism and the State Government would contribute to the 
equity capital of tourism ventures. Tourism marketing and publicity need 
strengthening. The absence of an upto date information system with 
quick retrieval facility leads to poor tourist facilitation. The technological 
developments in the field of communication and computers, should, 
therefore, be profitably utilized for establishing a tourist information 
network .^ 
State should focus its efforts towards promotion of supplementary 
accommodation like private guest houses, tourist bungalows, pay-in-
guest accommodation, forest lodges etc. Investment in three to five star 
hotels should be restricted to the private sector. Private sector 
investment needs to be arrtacted through fiscal and monetary incentives 
to ease borrowing and repayment of credit, allotment of suitable sites at 
concessional rates and other concessions etc. Anti - poverty and area 
1. Ibid; p. 253 
2. Ibid; p. 254. 
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development programmes for backward areas should be integrated with 
tourism development programmes. This will provide the local people with 
employment opportunities and supplementary income \ 
Inadequate airline capacity is a critical bottleneck in air travel to 
and from India, particularly during the peak tourist season. Charters not 
only augment air capacity but also help in promoting new destinations. 
Adequate attention needs to be paid for upgrading road transportation 
facilities in important tourist centres, Private sector could be encouraged 
to invest in excise duties when indigenous vehicles are purchased for 
tourism purposes. Rail transportation has a special fascination for foreign 
tourists and demonstrated by the successful rail tourism projects like the 
"Palace on Wheels". The Great Indian Temples" in Southern India 
should also be introduced .^ 
Human Resources Development is of vital importance in a service 
industry like tourism. The quality of training programmes and that of 
teaching facility should be improved with focus on history and culture. 
The capacity in terms of the intake of apprentices and the number of 
institutions both at the Certificate and Diploma levels should be 
increased. Universities should be encouraged to introduce tourism 
oriented courses. Short duration programmes for updating the knowledge 
and skills of those employed at the grassroots and supervisory levels 
1. Eight Five Year Plan, Planning Commission, Government of India, 
New Delhi p.254 
3. Eight Five Year Plan, Planning Commission, Government of India, 
New Delhi p.54 
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and career consoling aimed at developing entrepreneurship need to be 
organized. The Aligarh Muslim University started a Master's level 
course (MTA) in 1991 to help develop tourism human resource in the 
country. The Central Sector Tourism Plan encompasses: 
(i) Department of Tourism (ii) India Tourism Development 
Corporation (iii) Manpower and Institutional Development \ 
The Department of Tourism carries out effective publicity 
promotion, and provides infrastructural support and facilities for new 
forms of tourism like holiday and leisure tourism and wildlife etc. The 
DOT, for the most part, plays, a "promotional" role in the development of 
tourism. The Eight Plan visualised identification and development of 
"special Tourism Areas" with high tourism potential. The ongoing projects 
of "Buddhist Places of Interest in Bihar" and "Development of Ajantha 
Ellora in Maharashtra" were taken up with external financial assistance. 
A number of new projects heave been posed for external assistance 
including "Agra Heritage Project" "Buddhist Place of Interest in Uttar 
Pradesh and Bihar .^ 
1. The only Trains specifically designed for tourists in India are 
palace on wheels, Shatabdi Express and Taj Express. Many 
1. Eight Five Year Plan, Planning Commission, Government of India, 
New Delhi, p.255. 
2. Ibid; p. 255. 
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more trains of simulate types should be started with joint 
collaboration of Travel Trade, State Government and Railway 
Ministry. Estimated investment requirement in Rs.100 crores. 
2. The road transport system has very few air conditioned Cars and 
Coaches. There must be at least 500 air - conditioned coaches 
and 2000 air - conditioned Cars. There must be wide (4 lane) 
concrete roads connecting major tourist centres. 
3. In areas of promotion and marketing, the Department of Toruism 
presently has 18 overseas offices and an annual budget of Rs.45. 
crores for publicity and promotion abroad. There offices are not 
fully equipped with resources and data - base. To develop the 
marketing and promotional activities, market research division 
should be strengthened in the department. New overseas offices 
should be opened at Seoul, Johansenberg and other places. The 
annual publicity budget of the department has to be increased to 
at least Rs.200 crores. 
4. The regulation and policies of tourism industries should be made 
growth - oriented and a package of incentives be given to attract 
large scale private investment. 
5. To provide a package of incentives and facilities for attracting 
private investment to develop tourism infrastructure; 
6. To provide basic amenities and accommodation facilities in the 
major pilgrimage centres; 
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7. To develop hotels, restaurants, shopping complexes 
entertainment and information centres etc., at all tourist centres; 
and 
8. To implement aggressive and effective marketing and promotional 
strategies in the major tourist generating centres \ 
THE ACTION PLAN 
The components of Tourism Action Plan are as follows:-
1. The present availability of international air capacity is 5.3. million. 
The target of 10 million can be achieved by adopting an open sky 
policy to allow all international airlines to come to India and 
capacity expansion of air India and Indian Airlines to cover at 
least 20 per cent of additional capacity required. 
2. Passenger handling capabilities of international airports to be 
increased from 9,75 million to 25 millions. 
NEW TOURISM MASTER PLAN STRATEGIES 
A New Tourism National Action Plan for tourism has been in May 
1992. A target of five million tourist by 1996 - 97 was fixed. The 
strategies for attaining five million tourists arrivals by 1996 - 97 based on 
1. Increase in International Air capacity of India; 
2. Increase in the passenger handling capacity of existing 
International air post and opening new International airports at 
Bangalore, Hyderabad and Goa; 
1. Travel Trends, New Delhi, December, 1993, p. XXV. 
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3. Increase in the domestic Air seat capacity; 
4. Improvement in the rail and road transport facilities in those 
segments connecting major tourist centres; 
5. Introduction for new tourist trains; 
6. Improvement in tourist facilities in four metropolitan cities at 
international standards through an integrated tourism sub - plans. 
The components of sub plans include upgradation of airport 
facilities and transport facilities particularly car and coaches, 
refurbishing monuments and beautification of areas around them 
with provision of basic amenities, air condition of shopping 
complexes, parks and pedestrian paths, activity centres and 
information counters, and proper signage etc; 
7. Improvement in tourist facilities services, to remove visa and entry 
restrictions; 
8. Development of adequate manpower resources in all sectors 
connected to tourism. 
"During 1997 - 98, an amount Rs. 13.43 crores was released to 
State Governments for creation of Budget Accommodation in the 
country\ 
1. Source : Ministry of Tourism, Government of India, Annual Report, 
1998-99, pp.11 
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NINTH FIVE YEAR PLAN 
Tourism has received special attention in tine plan outlays to 
accommodate tourist traffic which is estimated to reach 20 millions in 
addition to the burgeoning sized foreign tourists. The tours and Civil 
Aviation Ministry is spear - heading the tie - ups with private investors, 
including foreign investors. Additional facilities for establishment of tourist 
villages, hotels, motels and holiday resorts are expected come up at a 
cost of around 600 crores by the Central Government besides Rs.1000 
crores by the Private Sector. 
TABLE -1 (A) 
BREAK UP OF APPROVED HOTELS 
Star Category 
5 Star Deluxe 
5 Star 
4 Star 
Heritage 
3 Star 
2 Star 
1 Star 
To be Classified 
Total 
No.of Hotels 
45 
5 
76 
48 
303 
319 
145 
198 
1188 
No.of 
Rooms 
11,160 
7,365 
5,652 
1,356 
15,498 
11,208 
5,058 
8,301 
65,598 
Source: Ministry of Tourism, Government of India, Annual Report 
1998-99, page 21. 
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CONCLUSION 
To sum - up it may be deduced that with each successive Five 
Year Plan, the allocation of the funds for the development of tourism by 
the Government of India has been increasing so much so that it has 
reached Rs.1000 crores in the Ninth Five Year Plan from a meagre 
amount of Rs.3 crore in the second Five Year Plan. This speaks volumes 
about the significance being attached to tourism industry in India. 
In the foregoing pages tourism development during the plan 
period has been discussed. The next Chapter deals with tourist 
organizations in India. 
********* 
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CHAPTER IV 
DEVELOPMENT OF TOURIST ORGANIZATIONS AND AGENCIES 
IN INDIA DURING THE PLAN PERIOD : 
Tourist organizations are comprise association, groups, official or 
semi - official bodies, e.g.. National Regional and Local Tourism 
Organizations and Public Sector Undertakings and Private Voluntary 
Organizations, e.g., a hotelier or a Travel Agents' Association. 
Apart from this, tourism organizations may be based on a 
particular tourist service limited in their function and scope. For instance, 
an association of professional hotel managers; travel agents' association, 
an association of employees of a sector of tourist industry like an 
association of tourist guides or a union of restaurant waiters etc. The 
category of associations is described as sectorial organizations since 
their scope and functions are limited to a particular sector or the tourism 
industry. 
Another category of tourist organizations based on a geographical 
area serving global tourist interests, e.g.. National Tourist organization, 
physically embracing the national boundaries or a destination or a 
Regional Tourist Authority embracing its regional authority area or a Local 
Tourist Authority embracing its local authority area \ 
Tourism organization, therefore, is a complex one. It assumes 
many forms and is influenced by environmental factors. A study of tourist 
organization should logically begin with the official tourist organization 
1. Bhatia, A.K., 'International Tourism Fundamentals and Practices', 
Sterling Publisher Pvt. Ltd., New Delhi, 1991, pp.81 - 82. 
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called the National Tourism organization followed by other semi - official 
or private organizations which together serve the objectives of tourism. 
UNITED NATION'S CONFERENCE RECOMMENDATIONS ON 
TOURISM 
The United Nations Conference on International Travel and 
Tourism which was held in Rome in 1963, considered the role of 
organizations in the development of tourism. Tourism organizations must 
stimulate and coordinate national tourist activities that can be carried out 
through the medium of national tourist organizations. The authority and 
resources necessary to enable them take effective action, as desired by 
governments, for the development and promotion of national and 
international tourism. 
National tourist organizations having governmental or semi -
governmental support were considered as essential foundation for 
building up a prosperous tourism industry. Various forms of a national 
tourist organizations were considered during the conference : It was 
noted that in some countries the organization was in effect a government 
department directly responsible to a minister; in others it was a section of 
a government department. In many countries the tourist organization was 
a separate government agency. The Conference noted that the degree of 
direct government control over such agencies varied a great deal from 
one country to another. In still other countries the organization, though 
wholly or mainly financed by the respective governments, could properly 
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be described as non - governmental. Some non - governmental tourism 
organizations also received financial contributions from various sectors of 
the travel industry. The Conference also agreed that governments should 
make adequate funds available to enable the national tourist 
organizations to carry out their work effectively. 
In view of the fact that tourism is an important social, economic 
and cultural factor, and recognizing that in the interest of their peoples, 
governments should assume their responsibilities in the field of tourism, 
the Conference considered that such responsibilities should be delegated 
as far as possible to national tourism organizations. 
The activities of the national tourism organizations should not be 
restricted to promotional questions alone, but should also cover the 
establishment, improvement and development of tourist equipment 
through either direct or coordinated or consultative action, as might be 
appropriate in each specific case. 
Where no national tourism organization existed the governments 
were advised to take the initiative in setting up such an organization, 
which would aim at the development of both domestic and international 
tourism. That should be done in consultation with the private sector of the 
industry and where that sector is not sufficiently developed the 
government should take action to stimulate its development. 
National tourism organizations should be awarded wider 
competence, increased responsibility and larger resources, so that they 
could promote development of domestic tourism and this assist in the 
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development of international tourism. It recognized that in certain cases 
international tourism can encourage the rise and development of 
domestic tourism \ 
NATIONAL TOURISM ORGANIZATIONS : 
The National Tourism Organizations (NTOS) are considered to be 
responsible for the formulation and implementation of national tourism 
policy. 
They are the agency and instrument for the execution of the 
national government's responsibilities for the control, direction and 
promotion of tourism. All countries which are engaged in tourism have a 
national tourism organization which plays leading role in both the 
formulation and implementation of their tourism programme. This 
organization is also responsible for coordinating the different activities of 
all the bodies interested in tourism development. The national tourist 
organization may be a full - fledged Ministry, a Directorate General, a 
Department, a Corporation or a Board. 
There, is, however, no set formula as to what constitutes the most 
satisfactory constitutional arrangement for the national tourism body. 
Tourism is under change of a full Ministry is some countries with the 
Minister enjoying a Cabinet rank. Another arrangement in many countries 
is to share it with the ministry of information or, with either arts, sports, 
1. Bhatia, A.K.,"International Tourism - Fundamentals and 
Practices", Streling Publisher Pvt. Ltd., New Delhi, 1955, p.84 - 86. 
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culture, commerce, Ministry. Yet other possibilities include attaching the 
tourism office to the presidency of the council, putting it in the charge of 
an official of the rank of a Deputy Secretary with an occasional voice in 
the Council of Ministers. In others, it has semi - autonomous status of a 
Corporation which functions not as an organ of the government but rather 
as a professional body outside it. It will be apparent that the arrangement 
and the constitution for the national tourism organization vary widely. It 
depends on factors like political structure of the country, the level of 
economic development, potential value of tourism to the economy, the 
level of tourism development and also availability of capital for tourism 
development including infrastructural developments. 
In 1966 Estoril Seminar was held in England. It was agreed that 
the NTO would normally undertake the following functions: 
(i) Research 
(ii) Information and Promotion within the country, 
(iii) Regularization of standards of lodging and restaurants. 
(iv) Control of activities of private travel agencies. 
(v) Publicity overseas. 
(vi) Technical and juridical problems. 
(vii) International relations. 
(viii) Development of selected areas, and 
(ix) Overall tourism policy and promotion \ 
Estoril Seminar, England, 1966. 
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ESTABLISHMENT OF TOURIST OFFICES DURING THE PLAN 
PERIOD 
The Department has a chain of twenty-one Tourist Information 
Offices established in important cities in India. Four of these offices 
(regional offices) are located at Bombay, Delhi, Calcutta and Madras 
which are the major ports of entry. Remaining sub-offices are functioning 
at local points of tourist interest in Agra, Aurangabad, Cochin, Jaipur, 
Khajurao, Varanasi, Bangalore, Bhubaneswar, Guwahati, Hyderabad, 
Imphal, Nahariagun, Panji, Patna, Port Blair, Shillong and Trivandrum. 
To facilitate the promotion of Winter Sports in Gulmarg, Kashmir, a 
project has been commissioned and a project office has been opened in 
Srinagar. The tourist offices in India furnish information to the tourists 
regarding travel and tourist attractions in India and also render assistance 
of non-financial nature. These offices help the Department in exercising 
some measure of control over various segments of travel trade and try to 
ensure that the foreign tourists get various services at reasonable cost 
and are not inconvenienced in any way during their period of stay in India. 
All these offices work in close collaboration with State Governments, 
travel agencies, excursion agencies, hotelliers, carriers, shikar outfitters, 
photo safari and tourist car operators. 
REGIONAL TOURIST OFFICER : 
The duties of the Regional Tourist Officers include laison with 
State Governments, the local tourist agencies, the railway authorities. 
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airlines, shipping agencies and hotels with regard to travel trade of the 
region. Other duties are as follows: 
(i) Making suggestions for improvement of tourist traffic facilities in 
the region, (ii) assisting Ministry of Transport in the preparation 
and distribution of publicity material, (iii) selling tourist literature, 
supplied by the Ministry of Transport and State Governments and 
the Publications Division, (iv) issue of permits and cards to 
foreign tourists holding tourist visas, issue of tourist introduction 
cards, distribution of embarkation and disembarkation cards to the 
Airiines, Travel Agents, Security Control for observance of frontier 
formalities, and (v) attending to the complaints of tourists and 
travel trade regarding lack of amenities and bringing the same to 
the notice of the concerned Ministry and the local authorities. 
INFORMATION OFFICERS 
The duties of the Information Officers include (I) surveying tourist 
resources in the region and maintaining an upto date record of available 
facilities, (ii) organizing tourist promotional activities, (iii) attending to all 
enquiries regarding tourist amenities and tourist attractions which may be 
made at the Tourist Information Office whether personally or by 
correspondence, (iv) receiving parties of tourists at aerodromes and 
railway stations and rendering assistance to them, and (v) keeping close 
liaison with the travel trade and local authorities. 
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FUNCTIONS OF TOURIST OFFICERS: 
The details of the functions of the tourist offices are as follows \ 
(i) Attending to personal and postal enquiries of Indian and foreign 
tourists, 
(ii) Collecting and compiling of detailed upto date information for 
dissemination to tourists, 
(iii) Preparation of cyclostyled handouts containing information on 
places of tourist Interest for distribution among tourists, 
(iv) Assistance in expeditious clearance of travel formalities of tourists 
arriving by air and sea. 
(v) Issue of liquor permits, tourist introduction and cards railway 
concession forms, etc. 
(vi) Making various arrangements for departmental guests consisting 
of travel agents, writers, film makers, etc., including booking of 
accommodation, airline seats, arrangements for sight - seeing, 
transport, and entertainment etc. 
(vii) Rendering non - financial assistance to important tourist groups, 
indicidual tourists, travel writers and journalists, etc. who are on 
tour of India, 
(viii) Publicity and tourist promotion by contributing articles to press 
and travel magazines, organizing film shows, talks on radio, 
lectures, in clubs,. Etc. 
1. Bhatia, A.K. Tourism Development, Sterling New Delhi. 
P.P.121-23. 
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(ix) Taking up problems of various sections of tlie travel trade in order 
to ensure tliat tourists face no difficulty what so ever. This 
involves liaison with various Central and State Government 
Departments, 
(x) Enquiries into the complaints of tourists against shopkeepers, taxi 
drivers, etc., and getting them refund wherever necessary, 
(xi) Liaison with Archaeological Department, state Government 
Tourist Departments and other local bodies for the maintenance 
and importvement of tourism facilities, 
(xii) Arranging regular film shows at airports for a large number of 
tourists, 
(xiii) Distribution of tourist literature to travel agencies, hotel counters, 
etc. as also publicising tourist centres through display of posters, 
at focal points, etc. 
(xiv) Allotting guides on rotation basis for tourists and travel agencies, 
supervision of the quality of services rendered by guides, and 
conducting periodical guide training courses, 
(xv) Inspection of hotels from time to time, secreeing shops, 'shikar' 
agencies, travel agencies and car operators for approval, and 
generally supervising the services of all branches of the travel 
trade, 
(xvi) Organising special programmes for tourist cruise ships such as 
cultural shows, fashion shows, etc. Arranging sight - seeing tours 
for tourists from these ships. 
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(xvii) Arranging 'meet - the - people' programmes and Indian home 
visits for foreign tourists, 
(xviii) Assisting foreign journalists, TV and also radio publicists, film 
producers etc., in getting facilities so that the department gets 
maximum publicity abroad through such media, 
(xix) Publicity amongst tourists for sale of Indian stamps and coins and 
introducing tourists to Indian art, cuisine, etc. 
(xx) Maintaining a statistical section for compiling tourist statistics, 
(xxi) Promotion of sight - seeing tours and inducing tour operators / 
agents to start new tours where necessary, 
(xxii) Supervision of the working of tourist bungalows / youth hostels, 
etc., put up by the Central Department of Tourism, 
(xxiii) Participation in meetings and conferences related to tourism 
promotion like, PATA, WTO, etc. 
TOURIST OFFICES OVERSEAS: 
With a view to attract foreign tourists to India, the Central 
Government decided to open a chain of tourist offices overseas. The first 
step in this direction was the establishment of Government of India 
Tourist Office in New York in the United States of America in December, 
1952. The reason for opening an office in the United States of America 
was that as an affluent country its people have enough money and leisure 
to afford a holiday in India. Nearer home, special staff was also provided 
in the offices of the High Commissioners for India in Sri Lanka and in 
Australia for tourist promotion work in these countries. To arouse interest 
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among Europeans to visit India, a chain of offices was also opened in the 
continent. The first office in Europe was opened in London in July, 1955. 
Two more offices were opened one in paris in February, 1956 and the 
other in Frankfurt in September of the same year. In order to promote 
tourist traffic from Australia and New Zealand, a tourist office was opened 
in Melbourne in September, 1956. Also in 1956 an office was opened in 
Columbo on the occasion of 2,500"^ anniversary of Gautama Buddha. 
The Office in Columbo was responsible for helping and promoting a large 
Buddhist traffic from Sri Lanka. 
Presently there are 18 tourist offices overseas looking after a 
number of countries for generating in bound tourist traffic to India. ( See 
Appendix II) 
TOURIST OFFICERS ABROAD : 
The duties performed by the tourist officer abroad were more or 
less similar to those performed by the regional offices in India, with the 
difference that while the regional offices in India mainly assist the foreign 
tourists who arrive in India, the tourist offices abroad furnish preliminary 
information to the would - be tourists who intend to visit India. Their 
duties include publicity and public relations, sales, promotion and 
reporting to the Central Department of Tourism about the trends in the 
tourist travel abroad. 
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FUNCTION OF TOURIST OFFICE ABROAD : 
The details of the functions of the tourist office abroad are as 
follows: 
(i) To establish and maintain continuous contacts with travel agents, 
airlines, shipping companies professional clubs and international 
tourist promotion societies, 
(ii) To establish and maintain continuous contact with heads of 
National Tourist Offices of the other governments, tour promoters, 
travel writers, film and TV producers, etc. 
(iii) Tourist publicity and promotion by way of sponsoring articles in 
press by television and radio programs, by advertisement 
campaigns and through participation in exhibitions, etc. 
(iv) To supply upto dated information about tourist facilities in India 
through various channels to the potential visitors, 
(v) To supply information to Central Department of Tourism about the 
current trends in tourism in the area of their respective jurisdiction, 
(vi) To organize film shows of tourist documentaries and other films of 
tourist interests for various groups, 
(vii) To organize and supervise advertisement program geared 
towards promotion of tourist traffic to India, 
(viii) To attend to various personal and postal enquiries made by 
potential tourists and to assist in preparation of itineraries, 
(ix) To prepare a monthly newsletter giving all the information of 
tourist interest. 
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(x) To distribute tourist literature to travel agents, wholesellers, and 
other agencies responsible for promoting tourist traffic and 
maintaining a mailing list for distribution of publicity material. 
(xi) To participate in social functions, conferences and meetings with a 
view to acquaint the potential visitors about India and its tourist 
attractions \ 
DURING THE FIRST FIVE YEAR PLAN EFFORTS WERE DIRECTED 
1. to survey tourist resources available in the country, 
2. to advise the government on measures whereby resources 
in the form of accommodation and transport could be 
enlarged and improved, 
3. to keep in touch with the governments, travel trade and 
finally. 
4. To disseminate tourist information and tourist literature in 
their respective areas .^ 
FORMATION OF DEPARTMENT OF TOURISM IN INDIA DURING 
SECOND FIVE YEAR PLAN 
On March 1, 1958, a separate Department of tourism was 
established under the overall charge of the Ministry of Transport. It is 
also to be noted that later on, this Department was aligned with the 
Ministry of Civil Aviation and Tourism and this arrangement continued 
upto May 11, 1986. But when a report on the reorganisation of union 
ministries was accepted, a truly independent Ministry of Tourism dawned 
T Bhatia, A.K., Op.cit., pp. 123-25 
2. Seth Prem Math, "Successful Tourism Management", Sterling 
Publisher,New Delhi, 1982, p.285. 
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on the Indian tourist scene with effect from IVIay 12, 1986. For the first 
time a Minister of Cabinet rank was made overall incharge of tourism. It 
shows the keen interest of the then Prime Minister Late Rajiv Gandhi's 
government for the cause of tourism in this country. A little later ex-Prime 
Minister Mr.Chandra Shekhar also recognised the importance of tourism 
and put the Ministry under the charge of Deputy Prime Minister Mr. Devi 
Lai who declared the year 1991 as Tourism Year. It is to be remembered 
that the new Department is under the charge of the Director General, who 
has under him one Deputy Director General and four Directors each in-
charge of Administration. Publicity, Travel Relations and Planning 
and Development. The Tourist TrafficAdvisory Committee was 
reconstituted as the present Tourist Development Council. One scholar 
had defined its functions in these words: \ 
The main function of the council will be to recommend measures 
necessary for the promotion of tourist traffic to India from one part of the 
country to another, while the recommendations of the Council will be 
generally in respect of matters concerning the country as a whole, it will 
not be debarred from making recommendations in respect of measures 
for the development of tourist traffic to a particular place. In such cases, 
however, it shall take into account cases, however, it shall take into 
account the views of the Tourist Advisory Committee of the State or 
region .^ 
1. Annual Report, Ministry of Tourism, Government of India, New 
Delhi, 1986-87, Part-1. 
2. Anand M.M., Tourism and Hotel Industry in India, A study in 
Management, Prentice Hall India, New Delhi, 1976, p. 184. 
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THE ADHOC COMMITTEE ON TOURISM IN INDIA DURING THIRD 
FIVE YEAR PLAN 
In 1961, for the first time, tliere was a decline in tourist traffic to 
India - from 1,39,804 in 1961 to 1,34,036 in 1962. This prompted the 
government to appoint and Adhoc Committee on Tourism In March 1963, 
under the Chairmanship of L.K.Jha, the then Secretary, Department of 
Economic Affairs, Ministry of Finance with S.N. Chib, then Director 
General of Tourism, as the Member Secretary. The Committee examined 
the problems of tourism in depth and came to the conclusion that the 
declining trend was due to causes other than the Chinese aggression In 
1962 and there was need for certain organisational changes to meet the 
new situation. The recommendations made by the Jha Committee 
included the following: 
1. grant of landing permits on arrival to tourists coming 
without visa for more than seventy two hours; 
2. Opening of additional tourist office abroad: 
3. Provision of shipping and entertainment facilities; 
4. Setting up of three government corporations to develop 
hotel, transport and entertainment facilities; 
5. Need to build 5,500 additional hotel rooms within the next 
five years; 
6. Official approval of restaurants, carriers, shops and guides; 
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7. Improvement of facilities at international airports; 
8. Provision of adequate facilities by Indian Airlines. 
9. Introduction of the permit room system in Delhi; 
10. Import of cars; 
11. Training of immigration and customs staff; 
12. Increased tourist publicity; 
13. Integrated development of a few selected tourist centres; 
14. A stoppage of leakage of foreign exchange and 
15. Establishment of a standing committee of main 
departments of the government dealing with tourism for 
reviewing inadequacies. 
In 1965, a high level Corordination Committee was appointed to 
suggest ways and means to implement the recommendations of the Jha 
Committee with the help of the concerned departments for development 
of tourist traffic to India. Again, in accordance with the recommendations 
of the Jha Committee, the following three public sector corporations were 
set-up in 1965: 
1. Hotel Corporation of India Limited 
2. India Tourism Corporation Limited and 
3. India Tourism Transport Undertaking Limited 
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These Corporations were set up under the provision of the 
Companies Act, 1956. The main function of these Corporations was to 
construct and manage hotels in public sector, produce material for tourist 
publicity and to provide transport facilities to the tourists. 
It is interesting to note that the above mentioned Corporations 
could not work for long and were, therefore, merged on October 1, 1966 
by a new corporation, called India Tourism Development Corporation 
Limited (ITDC). 
In pursuance of the recommendations of the Administrative 
Reforms Commission (ARC), the control of the Ashoka Hotels Ltd. And 
the Janpath Hotels Ltd. Was transferred from the then Ministry of works. 
Housing and Supply to the Ministry of Tourism and Civil Aviation from 
July 2, 1968. These two hotels and also Lodi and Ranjit hotels were 
amalgamated with India Tourism Development Corporation from March 
1970. 
OBJECTIVES: 
Broadly the objectives and functions of the unified Corporation fall 
under the following categories: 
i. Construction and management of hotels, motels, 
restaurants, tourist bungalows, guest houses and beach 
resorts at various places for accommodating tourists. 
ii. Provision of transport facilities to tourists. 
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jii. Provisions of entertainment facilities to tourists by way of 
organising cultural shows, music concerts, sound and light 
shows, etc. 
iv. Provisions of publicity services to assist India's promotion 
overseas as a tourist destination and projecting the 
national importance of tourism at home. 
With these objectives, ITDC has provided a wide range of services 
essential for promotion of tourism. Working in close cooperation with the 
Department of Tourism in the central Ministry of Tourism and Civil 
Aviation and a transport fleet of 50 cars and coaches in 1969, the ITDC 
today is India's largest accommodation chain with 3000 hotel rooms and 
a tourist transport fleet of over 300. ITDC services include 
accommodation and restaurants, duty free shops at International Airports, 
sound and light (Son et Lumiere) shows and the production of publicity 
material. The ITDC has established a marketing division at its 
headquarters in New Delhi to assist the travel industry through the 
coordinated sales promotion of its range of tourist services. India 
Tourism Development Corporation has played a key role in promoting 
tourist products. 
The importance of tourism was further underlined when the Prime 
Minister of India, Mrs. Indira Gandhi, convened a Round Table 
Conference on October 28, 1966 to discuss matters pertaining to the 
development of tourism \ 
1. Seth P.N. "Successful Tourism Management" Sterting Publishers, 
New Delhi-1965. P.284. 
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FORMATION OF MINISTRY OF TOURISM AND CIVIL AVIATION IN 
INDIA DURING THE THREE YEARS ANNUAL PLAN PERIOD 
A separate Ministry of Tourism and Civil Aviation came into 
existence on March 14, 1967. This was a significant step as it brought 
tourism and civil aviation together under one administration. 
Since the formation of the Ministry of Tourism and Civil Aviation, 
Indian tourism has been developing in spite of constraint on resources 
and relatively low priority given to this economic activity. India Tourism 
Development Corporation Has shaped into a gigantic and dynamic public 
sector organisation implementing programme and policies laid down by 
the Government \ 
FUNCTIONS OF THE DEPARTMENT OF TOURISM : 
The functions of the Department of Tourism are as follows: 
(a) Compilation, collection and dissemination of tourist information 
in India and abroad and attending to enquires from 
international tourist, tour operators and travel industry sectors 
such as airlines, steamship companies and hotels, production 
of tourist literature - posters, brochures, information 
directories, tourist guide maps, for wide distribution; 
(b) Co-operation with international travel and tourist organizations 
at government and non - government levels; 
(c) Facilitation work such as simplification of frontier formalities 
in respect of international tourists; 
1. Beth P.N opp cit p.284. 
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(d) Development of tourist facilities of interest to international 
tourists; 
(e) Publicity at home and abroad with the object of creating an 
overall awareness of the importance of tourism; 
(f) Regulation of the activities of various segments of the travel 
trade, such as hotels, youth hostels, travel agents, wild life 
outfitters, guides, tourist cat operators and shopkeepers 
catering to tourist needs, and 
^^^ Compilation of statistics and market research on international 
tourist traffic to India and their utilization for more effective 
tourist promotion \ 
With a view to establish liaison with various ministers and 
coordinating various activities pertaining to tourism, the Department of 
Tourism is being represented on the following Committee / Advistory 
bodies. 
(1) Standing Facilitation committee of the DGCA. 
(2) Advisory Committee of the Indian airlines. 
(3) Civil Aviation Development Fund Committee. 
(4) Export - Import Advisory Council. 
(5) Central Advisory Board of Archaeology. 
(6) Indian Board for wildlife. 
1. Pran Nath Seth, *, publisher, year op.cit., p.285. Sterling publisher, 
New Delhi-1965. 
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(7) Hotel Industry Study Groups of the Ministry of Labour and 
Employment. 
(8) Aerodrome Planning Group. 
(9) Committee to review Statutory rules regarding the use of 
protected monuments and sites for holding public 
functions sponsored by the government and non -
government organization, etc. 
(10) Governing Body of the Institute of Hotel Management, 
Catering Technology and Nutrition, New Delhi, Bombay, 
Calcutta and Madras. 
(11) India Tourism Development Corporation. 
(12) Central post and Telegraph Advisory Council. 
Thus, the Department of Tourism performs coordination tasks, in 
collaboration with various ministries and other bodies of the Government 
of India. 
OPERATION SCHEME DURING THE FIVE YEARS PLAN : 
With the introduction of "Operation Europe" in July, 1968, the 
strategy of marketing India's tourism overseas underwent a significant 
change. The scheme was extended to U.K. in the year 1970, to USA in 
1971 and Australia, Asia, the far East and West Asia in 1977. The 
Operation Scheme now covers all the overseas tourist offices and the 
major tourist generating markets. Under this scheme Air India. The 
country's national carrier which is equally interested in the growth of air 
traffic to and from India, has joined hands with the Department of Tourism 
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in undertake a more vigorous market oriented promotional strategy 
overseas tourist offices the required flexibility in order to operate 
effectively competitive international tourist market. Tourism promotion 
overseas is jointly financed by the Department of Tourism with Air India. 
The overseas tourist offices form a direct link between the 
Department and the Travel Trade in foreign countries. Their functions 
include handling of enquireies, dissemination of accurate information, 
advertising, publicity, public relations with press travel and trade and 
supply of up - to - date information to the department about the current 
trends in tourism in the area of their jurisdiction. 
TRAVEL AGENTS IN INDIA : 
As long back as in the year 1954, the Government was aware of 
the important role which the travel agents play in the development of 
tourism. It was recognized by the Government that tourists who visit a 
foreign country often prefer to secure the services of travel agents who 
assist them in order to make best use of their time and money at their 
disposal. The Government felt that many a time unauthorised person 
offer themselves as agents and in return fail to render satisfactory 
services, and even exploit the tourists for their personal benefit. With a 
view to curb this, the government evolved a system of granting 
recognition to travel agents. The rules for recognition were as follows: 
(i) No firm shall be granted recognition unless it has been 
engaged actively in handling tourist traffic for at least one 
year before the date of the application. 
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(ii) Firms granted recognition, shall be entitled to such rights 
and privileges as may be granted by the Government from 
time to time, and shall abide by several terms and 
conditions of recognition. 
(iii) Firms granted recognition shall undertake to maintain an 
office under the charge of full time members of their staff, 
who should, apart from issuing rail tickets, be in a position 
to give up - to - date and accurate information regarding 
transport and accommodation facilities, currency and 
customs regulations and general information about travel, 
ets. 
(iv) The recognition may be extended for the whole of the 
country or be limited to a particular region. 
(v) Firms granted recognition shall undertake to employ only 
guides approved by the Department of Torurism. 
(vi) All recognised firms shall furnish yearly statement of their 
activities and such other information in regard to the 
volume of tourist traffic actually handled and other relevant 
matters. 
(vii) The decision of the government in the matter of recognition 
shall be final, and It reserves the right to cancel or 
withdraw It at any time. 
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Subsequently, following clauses were also added : 
(i) The recognition to be granted by the Department of 
Tourism shall not automatically entitle the firms to be 
appointed agents for the sale of rail tickets by the Ministry 
of Railways (Railway Board). The Agencies thus 
recognised shall apply separately to the Railway Board, 
(ii) Firms seeking recognition as travel agents should have a 
minimum paid up capital of Rupees one lakh, 
(ill) Applications for grant of recognition by the Department of 
tourism will be considered only if the firm : 
(a) Is approved by the lATA; 
(b) Had license to book foreign passages issued by the 
Reserve Bank of India; 
(c) Has the approval of the Ministry of External Affairs to 
handle travel documents and to deal with passport 
offices; 
(d) Is registered under the local shops and establishment 
Act. 
The recognition is now granted by the central Department of 
Tourism of the Ministry of Tourism and Civil Aviation. The application for 
grant of recognition is to be made in the prescribed form and is to be 
addressed to the Director General, Department of Tourism, Ministry of 
Tourism and Civil Aviation, the authority empowered to grant such 
recognition. 
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The vital role played by the travel agents in the growth and 
development of tourism in the country and its promotion is recognised by 
all segments of the travel industry. The Government works is close 
collaboration with them not only in India but abroad as well, encouraging 
them to plan and organize package tours for various destinations in India. 
In suitable cases the Department of Tourism recommends the release of 
foreign exchange to travel agents to enable them open their branch 
offices abroad. The Department has also instituted a special Tourism 
Award which is given every year to a travel agency earning maximum 
amount of foreign exchange. 
TRAVEL AGENTS ASSOCIATION OF INDIA (TAAI): 
The travel agents decided to form an association on all India basis 
as long back as in the year 1952, when an All India Travel Agents 
association was established. The main objective of the association is to 
safeguard and protect the interests of its members by way of having a 
constant dialogue with the concerned government agencies. From a 
small beginning in the year 1952, the Travel Agents Association of India 
(TAAI) today has over 300 members. However, all of them not on the 
approved list of the Department of Tourism. 
The activities of the Association are very wide. The annual 
convention of the Association is attended by a large number of 
representatives from travel trade both government as well as non -
government. Important matters related with the promotion of tourist 
product are discussed in these conventions. The Travel Agents 
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Association of India fias its registered office in Bombay and regional 
offices in Calcutta, Delhi and Madras. The Association publishes a 
monthly magazine Travel News' for the benefit of its members. 
In the foregoing pages role of tourist organization and agencies in 
the promotion of tourism in India has been discussed. The next chapter 
deals with the growth of tourism in India during the plan period. 
********** 
CHAPTER - V 
TOURISM GROWTH IN INDIA DURING THE PLAN PERIOD : TREND 
ANALYSIS 
The Present Chapter has given a detailed account of tourist 
arrivals in India from different countries of the world during the plan 
period. It also examines the tourist influx, region - wise and country -
wise. 
FOREIGN TOURIST ARRIVALS IN INDIA DURING FIRST FIVE 
YEAR PLAN (1951-56) 
The Table given below shows the tourist inflow to India from South 
Africa and its neighbouring countries, North America and West Indies, 
East Asia, West Asia, Europa and Oceania during 1951 - 56 : 
TABLE NO - 1 
TOURIST ARRIVAL TO INDIA DURING FIRST FIVE YEAR PLAN 
Country 
of Nationality 
1951-52 
AFRICA AND NEIGHBO 
Kenya 
Nayasaland-
Rhodesia 
Tunganika 
Uganda 
Union of 
South Africa 
Others 
N.A 
N.A 
N.A 
N.A 
237 
8 
1952-53 1953-54 
JRING ISLAND 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
1954-55 
N.A 
N.A 
N.A 
N.A 
284 
N.A 
1955-56 Total 
N.A 
N.A 
N.A 
N.A 
181 
9 
— 
— 
— 
— 
702 
17 
118 
NORTH AMERICA AND CENTRAL - WEST INDIES 
Argentena 
Brazil 
Chile 
Cuba 
Mexico 
Others 
Total 
5 
42 
3 
1 
4 
8 
245 
N.A. 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
69 
31 
17 
3 
45 
39 
284 
31 
15 
22 
3 
29 
17 
190 
105 
88 
42 
7 
78 
64 
719 
EAST ASIA: 
Afghanistan 
Burma 
Combodia 
Ceylon 
China 
Indonesia 
Japan 
Korea 
Malaya 
Nepal 
Philippine 
Thailand 
Veitnam 
Others 
Total 
3 
781 
5 
1269 
269 
154 
505 
3 
9 
190 
98 
92 
4 
3 
3025 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
106 
467 
N.A 
3095 
349 
75 
734 
5 
22 
16 
111 
176 
6 
N.A 
5162 
414 
1048 
N.A 
3275 
572 
88 
867 
17 
28 
5 
99 
167 
30 
1 
6611 
523 
2259 
5 
4364 
1181 
317 
2423 
25 
59 
211 
308 
435 
40 
4 
14978 
119 
WEST ASIA : 
Aden 
Bahrain 
Dubai-Qatar 
Iran 
Iraq 
Jordan-
Lebanon 
Saudi Arabia 
Turkey 
U.A.R. 
Israel 
Others 
Total 
N.A 
N.A 
N.A 
420 
12 
7 
581 
16 
28 
148 
3 
1215 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
273 
54 
40 
29 
20 
109 
58 
N.A 
242 
N.A 
N.A 
N.A 
244 
74 
79 
459 
10 
174 
58 
11 
1100 
~~ 
~~ 
— 
937 
140 
126 
1069 
46 
311 
264 
14 
2907 
EUROPE: 
Hungary 
Austria 
Chakoslovaki 
Poland 
U.S.S.R 
Romania 
Yogoslavia 
Belgium 
Netherlands 
32 
20 
18 
28 
67 
2 
18 
57 
297 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
38 
106 
119 
44 
213 
37 
59 
100 
462 
57 
65 
106 
148 
437 
1 
48 
155 
357 
127 
191 
243 
220 
717 
40 
125 
312 
1116 
120 
Greece 
Italy 
Switzerland 
France 
Germany 
Denmark 
Finland 
Non/vay 
Sweeden 
Ireland 
United 
Kingdom 
Portugal 
Spain 
Others 
Total 
32 
'85 
140 
506 
206 
142 
42 
81 
176 
31 
5984 
92 
49 
5 
8210 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
251 
251 
376 
1119 
826 
137 
261 
185 
349 
61 
8330 
360 
88 
2 
13594 
212 
212 
336 
882 
920 
98 
19 
106 
268 
74 
8681 
152 
80 
20 
13352 
648 
648 
852 
2507 
1952 
377 
322 
372 
793 
166 
22955 
604 
217 
27 
35156 
OCEONIA 
Australia 
Newsland 
Others 
Total 
State Less 
Grand Total 
N.A 
N.A 
N.A 
~ 
— 
N.A 
N.A 
N.A 
~ 
~ 
N.A 
N.A 
N.A 
~ 
~ 
605 
42 
— 
647 
37 
30626 
340 
77 
~ 
417 
26 
33269 
945 
119 
~ 
1064 
63895 
Source: Tourist Statistics, Department of Tourism, Ministry of 
Tourism, Government of India, New Delhi 
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AFRICA AND NEIGHBOURING ISLAND 
Table No.1 indicates the number of foreign tourists who visited 
India from Africa and Neighbouring Islands during the First Five Year 
Plan. Out of the total number of tourists i.e. 749, 702 were from the union 
of South Africa. In 1951 - 52 the tourist visiting India were 245, which 
rose to 284 in 1954 - 55, register an increase of 16.33 per cent. But 
their number was abruptly reduced to 190 in 1955 - 56. Thus, it can be 
said that tourist arrivals in India from Africa and Neighbouring Islands had 
been very negligible. This presents a gloomy picture. 
NORTH AMERICA AND WEST INDIES 
From the North America and West Indies region the total number 
of tourists who came to India, were only 384. In 1951 - 52 they were 63 
which rose to 204 in 1954 - 55 and declined to 117 in 1955 - 56. Out of 
the total number of tourist who arrived in India, highest number were 
from Argentina, 105, followed by Brazil (88) and Mexico (78). It is 
necessary to note that in 1954 - 55 highest number of tourists arrivals 
were from Argentina, i.e., 69 followed by Mexico (45) and Brazil (31). In 
1955 - 56 there was a considerable decline in the arrivals. Thus, it will 
not be wrong to say that tourist arrivals from the said region had been 
very negligible. 
EAST ASIA 
The tourist arrivals from East Asia to India totaled 14,970. In 1951-
1952 the tourist arrivals were 3,205 which rose to 6,611 in 1955 - 56. The 
highest number of tourist who came to India from this region were from 
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Ceylon (now Sri Lanka) 4,364 followed by Japan (2,423), Burma (now 
Myamar) (2,296), and China (1181). The lowest tourist arrivals were from 
Combodia (5), and from some other countries (4). 
From the foregoing analysis it can be concluded that in the East 
Asian region Ceylon (Sri Lanka) and Japan had been the major tourist 
market for India. 
WEST ASIA 
From the west Asian region the tourist traffic was 2,907. In 
1951 -52 the highest number of tourist were from Saudi Arabia, 
i.e., 1,069 followed by Iran (937). But it is surprising to note that the 
tourist arrivals from Saudi Arabia showed a continuous decline in the 
number of tourists from 581 in 1951 —55 to 29 in 1954 -55. Similarly, 
the tourist arrivals from Iran declined from 420 in 1951 - 52 to 244 in 
1955 - 56. In the same way tourist arrivals from Israel declined from 148 
in 1951-52 to 58 in 1955-56. 
The total tourist arrivals from the West Asian region declined from 
1,215 in 1951 - 52 to 842 in 1954 - 55; but their number increased to 
1100 in 1955 - 56. The total tourist arrivals From West Asia were 2,907; 
out of this the lowest number of tourist arrivals were under the category 
from other countries (14) and 46 from Turkey. 
From the foregoing analysis it can be concluded that the 
maximum number of tourists who came to India, were from Saudi Arabia 
and Iran. 
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EUROPE 
From Europe the total number of tourists who came to India during 
the first Five Year Plan were 35,156. The major tourist generating 
countries were United Kingdom with 22,955 number of tourists (65.4 
percent) followed by France (2,507) (7.1 percent) and Gennany (1952) 
(.05 percent). In 1951 - 52 the total number of tourist arrivals were 8, 210 
of which 5,984 were from the United Kingdom, 506 from France, 297 from 
Netherlands. During the years 1954 - 55 and 1955 - 56 the total number 
of tourist were 13,594 and 13,352, respectively of which the highest 
number of tourists, were from the United Kingdom, i.e., 8,330 and 8,680, 
respectively, followed by France (1,119 and 882 respectively) and 
Germany (826 and 920 respectively). 
Thus, it can be said that U.K, and France had been the major 
tourist traffic generator for India. 
OCEANIA 
The tourist arrivals from all the countries of Oceania region had 
been very negligible. The total number of tourist amvals were 1064 of 
which 945 were from Australia and 119 from Newzealand. The tourist 
arrivals in 1954 - 55 were 647 which declined to 417 in 1955 - 56. 
Thus, one can say that major share in this region was of Australia. 
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FOREIGN TOURIST ARRIVALS IN INDIA DURING SECOND FIVE 
YEAR PLAN 
The following Table shows the tourist arrivals In India from the 
countries of Africa and Neighbouring Islands, North America and West 
Indies, East Asia, West Asia, Europa and Oceania regions during the 
Second five Year Plan. 
TABLE NO. 2 
FOREIGN TOURIST ARRIVALS IN INDIA DURING THE 
SECOND FIVE YEAR PLAN FROM 1956 - 57 TO 1960 - 61 
Country of 
Nationality 
1956-57 
AFRICA AND NEIGHBOURIN 
Kenya 
Nayasland-
Rodesia 
Tanganika 
Uganda 
Union of South 
Africa 
Others 
Total 
AMERICA AND ( 
Argentina 
Brazil 
Chile 
Cuba 
N.A 
N.A. 
N.A 
N.A 
230 
118 
348 
CENTRAL W 
204 
132 
57 
28 
1957-58 1958-59 1959-60 
G ISLANDS 
4743 
116 
713 
685 
528 
426 
7211 
8860 
353 
N.A 
2098 
842 
739 
12892 
EST INDIES 
87 
105 
41 
71 
127 
176 
55 
47 
7874 
426 
1330 
2139 
1088 
625 
13482 
106 
153 
47 
32 
1960-61 
9519 
328 
1536 
1205 
1021 
780 
14389 
218 
122 
79 
25 
Total 
30,996 
1,223 
3,579 
6,127 
3,709 
2,688 
48,322 
742 
688 
279 
203 
125 
Mexico 
Others 
Total 
94 
51 
566 
82 
150 
536 
223 
172 
800 
199 
246 
783 
409 
306 
1159 
1007 
925 
3844 
EAST ASIA 
Nepal 
Afghanistan 
Combodia 
Ceylon 
China 
Indonesia 
Japan 
Korea 
Malaya 
Phillipine 
Thailand 
Veitnam 
Burma 
Others 
Total 
388 
1547 
321 
12147 
1492 
461 
1400 
42 
36 
140 
620 
124 
5060 
738 
24516 
726 
1629 
158 
12678 
1310 
339 
1795 
66 
865 
213 
330 
113 
5010 
194 
25426 
358 
1652 
81 
13513 
1086 
543 
1786 
16 
2349 
296 
486 
88 
3647 
105 
26006 
498 
2048 
164 
17466 
944 
423 
2177 
26 
4424 
267 
834 
100 
1958 
43 
31372 
551 
1735 
71 
16509 
659 
509 
3070 
60 
6397 
352 
694 
91 
1392 
461 
32551 
2521 
8611 
795 
72313 
5491 
2275 
10228 
210 
14071 
1268 
2964 
516 
17067 
1541 
139871 
W E S T ASIA 
Aden 
Behrain 
Dubai-Qatar 
N.A 
N.A 
N.A 
340 
262 
175 
812 
634 
443 
815 
1025 
1069 
761 
1297 
1484 
2782 
3218 
3171 
126 
Iran 
Israel 
Iraq 
Jorda-Lenanon 
Saudi Arabia 
Turkey 
U.A.R 
Others 
Total 
374 
109 
58 
148 
221 
58 
262 
94 
1324 
474 
72 
86 
185 
524 
56 
284 
113 
2571 
721 
119 
114 
187 
652 
51 
254 
223 
4210 
854 
152 
167 
142 
976 
50 
254 
235 
5691 
842 
190 
101 
259 
1283 
54 
291 
211 
6771 
3265 
642 
526 
921 
3656 
269 
1345 
876 
20671 
EUROPE 
Hungary 
Austria 
Chechosolovakia 
Poland 
U.S.S.R 
Romania 
Yogoslavia 
Belgium 
Netherlands 
Greece 
Italy 
Switzerland 
France 
103 
211 
467 
186 
1043 
198 
136 
260 
893 
178 
713 
710 
1673 
139 
210 
394 
166 
1467 
121 
119 
283 
907 
242 
863 
916 
1995 
133 
344 
305 
102 
1191 
177 
117 
302 
802 
120 
878 
994 
2046 
102 
448 
470 
244 
3021 
125 
214 
278 
868 
154 
1025 
976 
2153 
126 
332 
323 
241 
3048 
151 
186 
362 
1030 
190 
1532 
1427 
2561 
603 
1545 
1659 
939 
8449 
772 
772 
1485 
4500 
884 
5011 
5023 
10428 
127 
Germany 
Denmark 
Finland 
Non/vay 
Sweden 
Ireland 
United Kingdom 
Portugal 
Spain 
Others 
Total 
2141 
278 
54 
184 
443 
214 
13322 
218 
116 
839 
24580 
2607 
348 
66 
242 
440 
119 
14339 
533 
113 
47 
26707 
2967 
338 
89 
175 
570 
141 
14831 
723 
113 
39 
27447 
3568 
330 
82 
186 
663 
104 
16875 
1084 
122 
52 
33144 
4013 
127 
82 
180 
644 
117 
18745 
926 
143 
231 
37107 
152 
373 
967 
2760 
695 
78112 
3484 
607 
1208 
148985 
OCEANIA 
Australia 
Newzealand 
Others 
Total 
Stateless 
Grand Total 
666 
146 
7 
819 
N.A 
65887 
950 
160 
36 
1146 
45 
80544 
1192 
192 
60 
1444 
50 
92202 
1428 
290 
44 
1762 
40 
109464 
1895 
449 
41 
2385 
55 
123095 
6131 
1237 
188 
7556 
190 
471192 
Source : Tourist Statistics, Department of Tourism, Ministry of Tourism, 
New Delhi. 
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AFRICA AND NEIGHBOURING ISLANDS 
Table No. 2 above shows that the total tourist arrivals from Africa 
and Neighbouring Islands during the Second five Year Plan were 48, 372. 
In 1956 - 57 there were only 348 tourists which rose to 48,372. In 1960 -
1961, indicating an overall increase of 139 percent. The highest number 
of tourists arrivals were from Kenya (4,743), Tanganika (713), Uganda 
(685) in 1957 - 58 which rose to 9,519, 1536 and 1,205 in 1960 - 61 
respectively. The highest number of tourists were during all the five years 
of the Second Five Year Plan from Kenya (30,996), from Uganda 
(6,127), and Tanganika (3,579). 
NORTH AMERICAN AND WEST INDIES 
The total number of tourist which came from North America and 
Central West Indies to India during the Second Five Year Plan were 
3,844 of which 1,007 were from Mexico, 742 from Argentina, 688 from 
Brazil, 279 from chile and 925 from other countries. The year - wise 
derail shows that in 1956 - 57, the highest number of tourists were 204 
from Argentina, 132 from Brazil, 94 from Mexico, which rose to 218, 122 
and 409 respectively in 1960 - 61. The lowest tourist arrivals were 23 
from Cuba. 
Thus, it can be said that the maximum number of tourist who 
visited India were from Argentina, Brazil and Mexico. 
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EAST ASIA 
The contribution of East Asia to the tourist traffic to India has been 
very significant. The highest number of tourist arrivals were from ceylone 
(Sri Lanka) (72.313), followed by Burma (17,067), Malaya (14,071), 
Japan (10,228) and Afghanistan (8,611) during the Second five Year 
Plan. In 1956 - 57 the tourist arrivals from Ceylon (Sri Lanka) were 
12,147 which increased to 16,509 in 1960 - 61, showing an overall 
increase of 35.42 percent. Similarly, tourist traffic from Malaya to India 
has increased from 36 in 1956 - 57 to 6,397 in 1960 - 61, showing an 
overall increase of 17,669.4 percent likewise tourist arrivals from Japan to 
India increased from 1,400 in 1956 - 57 to 3070 in 1960 - 61, accounting 
an overall increase of 119,25 percent. From the above noted analysis it 
can be concluded that maximum number of tourists who came to India 
were from Ceylon, Burma, Malaya and Japan. 
WEST ASIA 
In West Asian region the tourist arrivals totalled to 20,671 out of 
which 3,656 were from Saudi Arabia, 3,265 from Iran, 3,218 from 
Behrain, 3171 from Dubai - Qatar, and 2,782 from Aden. The other 
countries viz., Iraq, Israel, and Jordan etc., showed a gloomy picture. But 
it will not be wrong to say that West Asia is a promising market for India. 
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EUROPE 
The tourist arrivals in India from some European countries were 
very high and they were declared as major tourist traffic generators in the 
world. They also account for nearly one - third of India's total tourist 
arrivals. 
The tourist arrivals from United Kingdom in 1956 - 57 were 
13,322 which rose to 18,745 in 1960 - 61, showing an increase of 40 
percent. Similarly, from the tourist traffic from Germany showed a 
constant increase from 2141 in 1956 - 57 to 4013 in 1960 - 61, 
representing an overall increase of 87 percent. Likewise, from France the 
tourist traffic increased from 1673 in 1956 - 57 to 2561 in 1960 - 61, 
indicating a rise of 53.07 percent. Among all the countries of European 
region United Kingdom ranked first with 78,112 tourist arrivals Germany 
occupied the second rank with 10,428 tourist arrivals and third, fourth and 
fifth place, went to France (10,428), USSR (8,449), and Switzerland 
(5,023) respectively. On the other hand tourist arrivals from Austria, 
Chechosalovakia, Belgium, Denmarks, Sweden and other countries had 
been very negligible. 
OCEANIA 
The total number of tourists from this region to coming to India in 
1956 - 57 stood at 819, rising to 2,385 in 1960 - 61, accounting for an 
increase of 191 percent. In 1956 - 57 the tourist arrivals in India from 
Australia stood at 666 which rose to 1,895 in 1960 - 61 indicating an 
increase of 186 percent. From Newzealand tourist arrivals were 146 in 
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1956 - 57 which went up to 449 in 1960 - 61, accounting an increase of 
207 percent. 
Thus, it can be said that Australia had been a major market for 
India in the Oceania. 
FOREIGN TOURISTS ARRIVALS IN INDIA DURING THE THIRD FIVE 
YEAR PLAN 
The Table given below shows the foreign tourist arrivals in India 
from the countries of Africa and Neighbouring Island, South America and 
Central West Indies, East Asia, West Asia, Europe and Oceania regions 
during the Third Five Year Plan : 
TABLE NO. 3 
FOREIGN TOURIST ARRIVALS DURING THIRD FIVE YEAR PLAN 
FROM 1961 TO 1965 
Country of 
Nationality 
AFRICA AND 
Kenya 
Nayasaland 
Rhodesia 
Tanganika 
Uganda 
8. Africa 
Malawi 
South 
Rhodesia 
1961-62 1962-63 1963-64 1964-65 1965-66 Total 
NEIGHBOURING ISLAND 
11424 
349 
2009 
1229 
1118 
N.A 
N.A 
9141 
589 
2049 
1519 
1420 
N.A 
N.A 
8188 
791 
1791 
1129 
1283 
N.A 
N.A 
8205 
864 
2025 
1512 
1398 
N.A 
N.A 
7640 
N.A 
N.A 
1789 
1386 
344 
178 
44548 
2593 
7934 
7178 
6605 
344 
178 
132 
Tanzania 
U.A.R. 
Zambia 
Others 
Total 
SOUTH AME 
Argentina 
Brazil 
Chile 
Cuba 
Mexico 
Others 
Total 
W E S T ASIA 
Aden 
Behrain 
Dubai-Qatar 
Iran 
Iraq 
Israel 
Jordan-
Lebanon 
Saudi 
Arabia 
Turkey 
N.A 
N.A 
N.A 
1117 
17246 
RICA A N D C 
437 
293 
118 
43 
523 
418 
1832 
1433 
979 
802 
726 
143 
277 
203 
457 
83 
N.A 
N.A 
N.A 
1197 
15915 
ENTRAL V 
206 
288 
65 
22 
633 
379 
1593 
1187 
4137 
1107 
776 
108 
338 
365 
402 
93 
N.A 
N.A 
N.A 
1331 
14513 
/EST INDIE 
201 
237 
N.A 
N.A 
566 
507 
1511 
1148 
899 
238 
883 
N.A 
N.A 
N.A 
293 
N.A 
N.A 
N.A 
N.A 
2052 
16116 
:S 
408 
404 
N.A 
N.A 
637 
985 
2434 
1033 
989 
325 
1062 
142 
398 
335 
327 
157 
2449 
207 
347 
1307 
15647 
422 
166 
N.A 
N.A 
640 
671 
1899 
1265 
1023 
318 
849 
112 
451 
379 
265 
125 
2449 
207 
347 
7004 
79437 
1674 
1388 
183 
65 
2999 
2960 
9269 
6066 
5027 
2790 
4296 
505 
1464 
1282 
1744 
458 
133 
U.A.R. 
Others 
Total 
388 
779 
6270 
318 
1371 
7202 
N.A 
1273 
4734 
N.A 
482 
5250 
N.A 
489 
5276 
706 
4394 
28732 
EAST ASIA 
Afghanistan 
Burma 
Combodia 
Ceylon 
China 
Indonesia 
Japan 
Korea 
Malaya 
Nepal 
Phillipine 
Thailand 
Veitnam 
Others 
Total 
2035 
2814 
92 
14838 
722 
824 
3940 
88 
7451 
428 
469 
594 
114 
164 
34573 
1036 
1591 
95 
11682 
482 
767 
4034 
168 
7364 
409 
418 
586 
44 
169 
28845 
1236 
505 
N.A 
10736 
573 
4706 
N.A 
7001 
N.A 
550 
N.A 
632 
N.A 
1123 
27062 
2046 
251 
N.A 
3920 
N.A 
509 
4920 
N.A 
7303 
N.A 
672 
892 
N.A 
1816 
22329 
1975 
294 
N.A 
7147 
N.A 
321 
4600 
N.A 
8693 
1794 
538 
890 
70 
1028 
27350 
8328 
5455 
187 
48323 
1777 
7127 
17494 
7257 
30811 
3181 
2097 
3594 
228 
4300 
140159 
EUROPE 
Hungary 
Austria 
Checko-
slakia 
216 
422 
526 
150 
472 
367 
N.A 
637 
447 
342 
827 
591 
N.A 
722 
784 
708 
3080 
2715 
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Poland 
USSR 
Rumania 
Yogoslavia 
Belgium 
Netherlands 
Greece 
Italy 
Switzerland 
France 
Germany 
Denmark 
Finland 
Norway 
Sweden 
Ireland 
United 
Kingdom 
Portugal 
Spain 
Others 
Total 
347 
3737 
199 
376 
417 
1202 
284 
1643 
1649 
3033 
4835 
526 
156 
247 
900 
146 
22191 
659 
194 
129 
44024 
332 
2908 
254 
293 
490 
1112 
189 
1561 
1704 
3261 
5376 
511 
232 
275 
769 
171 
23204 
123 
206 
2196 
42383 
N.A 
3223 
N.A 
N.A 
540 
1255 
N.A 
1758 
1987 
4272 
5641 
570 
N.A 
288 
1054 
N.A 
21457 
N.A 
N.A 
90 
47072 
499 
2049 
125 
411 
707 
4357 
320 
2939 
2396 
6150 
7734 
690 
303 
347 
1174 
298 
32238 
608 
417 
N.A 
53522 
528 
2377 
182 
457 
597 
1295 
345 
1752 
2249 
5507 
6452 
760 
170 
348 
1250 
203 
22368 
N.A 
339 
639 
49384 
1706 
14374 
760 
1537 
2751 
9221 
1138 
9653 
9985 
22223 
30038 
3057 
861 
1505 
5147 
818 
121458 
1789 
1456 
3054 
236385 
OCEANIA 
Australia 2342 2625 4118 5462 5079 19586 
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NewZealand 
Others 
Total 
Stateless 
Grand Total 
442 
117 
2861 
42 
139804 
498 
144 
3267 
N.A 
134360 
647 
131 
4896 
N.A 
140821 
660 
228 
6350 
N.A 
156673 
751 
226 
6056 
N.A 
147900 
2998 
846 
23430 
42 
719558 
Source: Tourist Statistics, Department of Tourism, Ministry of 
Tourism, New Delhi. 
AFRICA AND NEIGHBOURING ISLAND 
Table No. 3 shows the tourist arrivals from Africa and 
Neighbouring Islands during the Third Five Year Plan. The total number 
of tourists who came to India, declined from 17,246 in 1961 -62 to 15,647 
in 1965 - 66, indicating an overall decrease of 10.32 percent. 
The date further show that the tourist arrivals from kenya had 
been highest i.e., 11,424 in 1961 - 62, but then it declined to 7,640 in 
1965 -66. The total number of tourist who came to India from Uganda 
were 1229 in 1961 - 62 rising to 1789 in 1965, and showing an overall 
increase of 45.55 percent. 
SOUTH AMERICA AND CENTRAL WEST INDIES 
The total tourist amvals from South America and Central West 
Indies in India during the period 1961 -62 to 1965 stood at 9269; out of 
which the highest number of tourists come from Mexico (2999) indicating 
a share of 32.3 percent, followed by other unspecified countries 2960 
(29.25 percent), Argentina 1674 (31.9 percent) and Brazil 1388 (14.9 
percent). The year - wise details show fluctuations in the tourist arrivals. 
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WEST ASIA 
The contribution of West Asia in the tourist traffic in India had 
been very significant with a total number of 28,732 tourists. The highest 
number of tourists came from Aden (6,066) followed by Behrain, 5027, 
and Iran 4296. 
EAST ASIA 
The total tourist arrivals from East Asia during the Third Five Year 
Plan was 1,40,159, of which the highest number of arrivals were from 
Ceylon (Sri Lanka) i.e.,48,323 followed by Malaya 30,811 and Japan 
17,494 in receding order. 
The country - wise details show that the highest number of 
tourists came from Japan i.e., 3940 in 1965 - 66 which rose to 4600 in 
1970 - 71. Similarly, from Malaya the number of tourist arrivals were 
7451 in 1965 - 66 which rose to 8693 in 1970 - 71. It is interesting to 
note that the number of tourists who came to India from Nepal in 1965 -
66 were only 428 which rose to 1794 in 1970 - 71, registering an 
increase of 319 percent.Thus, it can be said that Japan has been is one 
of the main contributors to international tourism in India. 
EUROPE 
The tourist inflow from Europe during the Third Five Year Plan 
was 2,36,385. The countries of this region being the major tourist traffic 
generators in the world, played an important role. The United Kingdom 
had been the highest generator of the tourist traffic 1,21,458, followed by 
137 
Germany (30,034), France (22,223), and U.S.S.R. (14,374). In 1961 -62, 
44,024 tourists came to India from Europe which rose to 53,522 in 1963 -
64; then their numbers declined to 49,384 in 1964 - 65. The lowest 
tourist arrivals were from Hungary (708) and Rumania (760). 
OCEANIA 
The tourist arrivals from all the countries of Oceania region had 
been very insignificant. The total number of tourists who came to India 
from Oceania during the period under reference has been 23,430 of which 
19,586 were from Australia followed by Newzealand (2,998). This shows 
that Australia was the major contributor to India's tourist market. 
TOURIST INFLOW DURING THE THREE ANNUAL PLANS 
The following Table shows the tourist inflow from all the countries 
of the world during the years 1966 - 67, 1967 - 68 and 1968 - 69: 
TABLE NO. 4 
TOURIST INFLOW DURING THE THREE ANNUAL PLANS : 
Country of Nationality 1 1966-67 1967-68 1968-69 Total 
AFRICA & NEIGHBOURING ISLANDS 
Kenya 
Malawi 
South Rhodesia 
Tanzania 
Uganda 
4,799 
259 
50 
2,180 
1,772 
4,209 
205 
12 
2,453 
1,685 
2,254 
107 
17 
1,733 
1,063 
11,262 
571 
79 
6,366 
4,520 
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Union of South Africa 
U.A.R. 
Zambia 
Others 
Total 
NORTH AMERICA 
Canada 
United States 
Total 
CENTRAL SOUTH AMI 
Argentina 
Brazil 
Chile 
Columbia 
Mexico 
Others 
Total 
EAST ASIA 
Afghanistan 
Burma 
Combodia 
Ceylon 
Indonesia 
1,227 
281 
445 
920 
11,933 
2,888 
41,459 
44,347 
ERICA 
471 
430 
136 
50 
506 
706 
2,299 
1,666 
758 
47 
14,473 
354 
1,429 
353 
759 
674 
11,779 
3,001 
43,041 
46,042 
375 
347 
130 
46 
451 
521 
1,870 
2,067 
232 
43 
20,116 
302 
1,544 
371 
500 
1,003 
8,592 
3,575 
41,721 
45,296 
405 
533 
146 
39 
688 
594 
2,405 
3,112 
433 
37 
19,899 
459 
4,200 
1,005 
1,704 
2,597 
32,304 
9,464 
1,66,221 
1,35,685 
1,251 
1,310 
412 
135 
1,645 
1,821 
6,574 
6,845 
1,423 
127 
54,488 
1,115 
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Japan 
Korea 
Malaya-Singapore 
Nepal 
Philllpine 
Thailand 
Veitnam 
Others 
Total 
4,932 
257 
9,449 
771 
1,420 
1,005 
79 
776 
35,987 
5,315 
223 
10,456 
1,175 
693 
1,110 
67 
634 
42,433 
6,024 
272 
11,736 
1,281 
822 
1,384 
67 
1,074 
46,600 
16,271 
752 
31,641 
3,227 
2,935 
3,499 
213 
2,484 
1,25,020 
WEST ASIA 
Aden - Oman 
Behrain -Qatar 
Dubai 
Iran 
Iraq 
Israel 
Jordan - Lebanon 
Saudi Arabia 
Turkey 
Others 
Total 
1,604 
1,413 
418 
929 
182 
555 
356 
379 
100 
448 
6,384 
2,702 
1,289 
712 
1,290 
181 
473 
466 
488 
183 
477 
8,261 
850 
1,276 
856 
1,175 
236 
629 
499 
499 
186 
742 
6,948 
5,156 
3,978 
1,986 
3,394 
599 
1,657 
1,321 
1,366 
469 
1,667 
21,593 
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EUROPE 
Hungary 
Austria 
Chakoslovakia 
Poland 
USSR 
Rumania 
Yugoslavia 
Belgium 
Netherlands 
Greece 
Italy 
Switzerland 
France 
Germany 
Denmark 
Finland 
Non/vay 
Sweden 
Ireland 
U.K. 
Spain 
Others 
Total 
215 
916 
883 
471 
2,215 
128 
440 
814 
1,386 
503 
2,038 
2,945 
6,232 
7,677 
900 
314 
508 
1,303 
247 
21,723 
657 
397 
52,912 
277 
831 
778 
426 
1,956 
114 
491 
981 
1,836 
1,027 
2,550 
3,017 
7,224 
8,101 
1,202 
351 
359 
1,454 
269 
27,309 
527 
619 
61,702 
277 
1,143 
854 
140 
2,057 
123 
573 
1,106 
1,976 
808 
2,740 
3,251 
8,786 
9,862 
1,337 
289 
467 
1,697 
245 
29,821 
629 
755 
69,236 
769 
2,890 
2,515 
1,037 
6,228 
365 
1,504 
2,901 
5,198 
2,338 
7,328 
9,231 
22,242 
25,640 
3,439 
954 
1,334 
4,454 
761 
78,853 
1,813 
1,771 
1,83,850 
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AUSTRALIA 
Australia 
Newzealand 
Others 
Total 
Grand Total 
4,760 
813 
173 
5,746 
1,59,603 
6,351 
929 
199 
7,474 
1,79,565 
8,282 
1,234 
217 
9,733 
1,88,820 
19,393 
2,976 
589 
22,958 
5,27,988 
Source : Tourist Statistics, Department of Tourism, Ministry of Tourism, 
Government of India, New Delhi. 
AFRICA AND NEIGHBOURING COUNTRIES 
It could be noted from the Table No. 4 that the tourist traffic from 
African countries had slightly declined from 11,933 in 1966 to 11,779 in 
1967 and further it declined to 8,592 in 1968. During the three Annual 
Plans the total number of tourists who came to India were 32,304, of 
which the highest number of tourists were from Kenya (11,262). They 
were about one third of the total tourists followed by Tanzania, (6,366), 
Uganda (4,520), and Union of South Africa (4,200). 
NORTH AMERICA 
USA and Canada contributed about 24 percent of total tourist 
arrivals in 1968- 69. The total tourist arrivals from this region increased 
from 44,347 in 1966 - 67 to 45,296 in 1968 - 69. The total number of 
tourist arrivals were 1,35,685 out of which 1,26,221 tourists were from the 
United States and 9,464 from Canada. 
A close look at the Table indicates that the United States had 
been a major share holder in the total tourist traffic generation. 
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CENTRAL SOUTH AMERICA 
The contribution of Central South American region to the tourist 
traffic to India during the three Annual Plans period had been very 
unpredictable. Tourist arrivals from Central South America increased 
from 2299 in 1966 - 67 to 2,405 in 1968 - 69. In 1967 - 68 there was a 
sharp decline (229) in the number of tourist arrivals compared to 1966 -
67. When it the stood at 1870. 
The total tourist arrivals were 6,574; out of which Mexico was on 
the top with 1,645 tourists followed by Brazil (1,310) and Argentina 
(1,251). Keeping in view the past trend, it can be said that South Central 
American countries showed a overall increase in the tourist arrivals. 
EAST ASIA 
The East Asian countries showed a constant increase in the 
tourist arrivals during the three Annual Plans. They were 35,987 in 1966-
1967, 42,433 and 46,600 in 1967 - 68 and 1968 - 69 respectively. 
Tourist arrivals from Ceylon at 54,488 was the highest, followed by 
Malaya - Singapore (31,641), Japan (16,271) and Afghanistan (6,845). 
The tourist arrivals from East Asian countries nearly doubled during tha 
period under reference. 
WEST ASIA 
From West Asian countries the total tourist influx was 21,593, of 
which the highest tourist arrivals were from Aden - Oman (5,156), 
followed by Behrain - Qatar (3,978) and Iran (3,394). The year - wise 
details show that in 1967 - 68 the total tourist influx was 8,261 which 
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declined to 6,984 in 1968 - 69. From the foregoing analysis it can be 
concluded that Aden - Oman, Behrain - Qatar and Iran were the major 
contributors to the tourist traffic. 
EUROPE 
The Table gives a detailed picture of the tourist arrivals from 
European region to India. Some of the countries of this region are 
themajor tourist traffic generators in the world. They account for nearly 
one - third of India's total tourist arrivals. The highest number of tourists 
came to India from U.K. (78,853), Germany (25,640), and France 
(22,242). The total number of tourists who came to India during the three 
Annual Plans (1966-1968) were 18,385 out of which 52,912 tourist came 
in 1966-67 41,702 in 1967-68 and 69,236 inl968-69, showing a 
constant increase over the years. 
AUSTRALASIA 
The Table reveals that the tourist arrivals from Australasian 
countries viz., Australia, Newzealand and Fiji increased from 5,746 in 
1966-67 to 9,733 in 1968-69, indicating an overall increase of about 40 
percent. The total number of tourists who visited India stood at 22,958 
during the three Annual Plans; out of which the highest number of tourists 
came from Australia 19,393, followed by Newzealand (2,976). Thus, it 
can be said that Australasia has established its image as an important 
source of tourism generation for India. 
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TOURIST INFLUX IN INDIA DURING THE FOURTH FIVE YEAR PLAN 
The data given in the following Table show the tourist arrivals in 
India from different countries and different regions viz., North America, 
Central South America, Africa, Western Europe, Eastern Europe, West 
Asia, South Asia, East Asia and Australia, during the Fourth Five Year 
Plan. 
TABLE N0.5 
TOURIST INFLUX TO INDIA DURING FOURTH FIVE YEAR PLAN 
Country of 
Nationality 
1969-70 1970-71 1971-72 1972-73 1973-74 Plan 
Period 
cumulative 
NORTH AMERICA 
Canada 
U.S.A 
Total 
4846 
52836 
57682 
7026 
58793 
65819 
7045 
54982 
62027 
9360 
58885 
68245 
11741 
61616 
73357 
40,018 
2,87,112 
3,27,130 
CENTRAL AND SOUTH AMERICA 
Argentina 
Brazil 
Chile 
Columbia 
Mexico 
Others 
Total 
935 
965 
227 
24 
724 
1114 
3989 
1055 
1508 
328 
37 
877 
1294 
5099 
633 
691 
147 
158 
737 
1075 
3441 
443 
716 
132 
196 
721 
1413 
3621 
462 
890 
130 
275 
942 
1368 
4067 
3,528 
4,770 
964 
690 
4,001 
6,264 
20,217 
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AFRICA 
Ethopia 
Ghana 
Kenya 
Malawi 
Maritius 
Nigeria 
South Africa 
S.Rhodesia 
Tanzania 
U.A.R. 
Uganda 
Zambia 
Others 
Total 
WESTERN EUR 
Austria 
Belgium 
Denmark 
Finland 
France 
Germany 
N.A 
N.A 
3364 
228 
N.A 
N.A 
2368 
45 
2075 
555 
1569 
744 
1627 
12574 
OPE 
1417 
1548 
1919 
835 
12094 
14222 
N.A 
N.A 
3562 
241 
N.A 
N.A 
2620 
106 
2519 
763 
2203 
598 
2127 
14739 
1747 
2646 
2315 
425 
16832 
16685 
486 
170 
6605 
406 
930 
441 
3372 
144 
5843 
881 
3459 
1320 
659 
24716 
1790 
2131 
2483 
691 
16779 
17867 
660 
88 
7748 
383 
1190 
468 
3439 
241 
3553 
671 
3822 
1777 
713 
24753 
1864 
2324 
2498 
753 
17998 
19799 
848 
142 
8014 
535 
1627 
536 
4322 
305 
4024 
811 
712 
1907 
795 
24578 
3749 
3763 
2900 
586 
28009 
27079 
1,994 
400 
29,292 
1,793 
3,747 
1,445 
16,221 
841 
18,014 
3,681 
11,765 
6,346 
5,921 
1,01,360 
10,567 
12,412 
21,115 
3,290 
91,712 
95,652 
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Ireland 
Greece 
Netherlands 
Nonway 
Spain 
Sweden 
Switzerland 
U.K. 
Italy 
Others 
Total 
525 
974 
2768 
555 
1057 
2601 
4418 
38037 
4639 
910 
88519 
592 
953 
3227 
607 
1604 
2573 
5220 
43212 
5954 
986 
105578 
735 
896 
3692 
743 
1075 
2791 
5394 
40005 
5982 
1027 
104081 
859 
1171 
3525 
911 
1367 
3646 
6400 
50864 
6822 
1049 
121650 
929 
1767 
5148 
1091 
2202 
3599 
9189 
58723 
13809 
1129 
162884 
3,640 
5,734 
18,360 
3,907 
7,305 
15,210 
30,621 
2,30,841 
37,206 
5,101 
3,75,916 
EASTERN EUROPE 
Bulgaria 
Czechoslovakia 
E.Germany 
Hungary 
Poland 
Rumania 
Russia 
Yogoslavia 
Others 
Total 
N.A 
1506 
N.A 
476 
630 
296 
3935 
812 
N.A 
7655 
N.A 
1316 
N.A 
624 
498 
191 
2874 
847 
N.A 
6350 
234 
1089 
651 
505 
592 
225 
3522 
1090 
4 
7912 
239 
1658 
941 
718 
1367 
311 
5052 
1297 
N.A 
11583 
188 
1893 
739 
794 
1425 
275 
6142 
1307 
N.A 
12763 
661 
7,462 
2,331 
3,117 
4,512 
1,298 
21,525 
5,373 
4 
46259 
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WEST ASIA 
Behrain 
Dubai 
Iraq 
Israel 
Jordan 
Kuwait 
Lebanon 
Oman 
Qatar 
Saudi Arabia 
Turkey 
Others 
Total 
SOUTH ASIA 
Afghanistan 
Sri Lanka 
Iran 
Others 
Total 
SOUTH EAST A, 
Burma 
Indonesia 
1023 
318 
117 
451 
379 
N.A 
N.A 
1265 
N.A 
265 
125 
489 
4432 
3860 
7147 
849 
N.A 
11856 
5IA 
405 
769 
1413 
418 
182 
555 
356 
N.A 
N.A 
1604 
N.A 
379 
100 
448 
5455 
4854 
14473 
929 
N.A 
20256 
388 
760 
1821 
1779 
335 
1056 
338 
508 
458 
1264 
239 
874 
243 
907 
9022 
6177 
16577 
2826 
2419 
27999 
419 
1228 
2145 
2240 
401 
1156 
318 
568 
473 
1946 
237 
720 
259 
747 
11370 
6229 
20502 
2702 
3143 
32576 
368 
1334 
2548 
2709 
526 
1041 
469 
1006 
536 
2436 
345 
1245 
564 
951 
14376 
8450 
24037 
3823 
3084 
39394 
333 
1355 
8,950 
7,464 
1,561 
1 
4,259 
1,910 
2,082 
1,467 
8,515 
821 
3,583 
1,291 
3,542 
45,445 
29,570 
82,736 
11,129 
8,646 
1,32,081 
1,913 
5,446 
148 
Malaysia 
Phillipines 
Singapore 
Thailand 
Combodia 
Others 
Total 
EAST ASIA 
Hong Kong 
Japan 
Korea 
Nepal 
Others 
Total 
AUSTRALIA 
Australia 
New Zealand 
Others 
Total 
Stateless 
Grand Total 
N.A 
952 
12616 
1910 
42 
1028 
17722 
N.A 
8352 
465 
2305 
11122 
10615 
1832 
207 
12654 
N.A 
244724 
N.A 
915 
15745 
1876 
53 
776 
20513 
N.A 
9432 
381 
2688 
12501 
11901 
2104 
249 
14254 
N.A 
280821 
17752 
1050 
7623 
3447 
N.A 
269 
31788 
1293 
11618 
304 
N.A 
— 
13215 
10936 
2286 
709 
13931 
1393 
300995 
19230 
1300 
9235 
3869 
N.A 
275 
35611 
1308 
16359 
873 
N.A 
429 
18969 
9315 
2374 
996 
12685 
1469 
342950 
19504 
1364 
9115 
4198 
N.A 
393 
36262 
1505 
20707 
1010 
N.A 
580 
23802 
13078 
2694 
1169 
16941 
1745 
409895 
56,486 
5,581 
54,334 
15,300 
95 
2,741 
1,41,896 
4,106 
66,468 
3,033 
4,993 
1,009 
79,609 
55,845 
11,290 
3,330 
70,465 
4,607 
15,79,385 
Source: Tourist Statistics, Department of Tourism, Ministry of Touhsm, 
Government of India, New Delhi. 
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NORTH AMERICA 
From the Table it is revealed that North American countries 
showed a continuous increase in the tourist arrivals during the Fifth Five 
Year Plan. The tourist arrivals from North America increased from 69,799 
in 1974-75 to 1,05,679 in 1978-79 The arrivals from Canada doubled 
during 1974 to 1978. In the case of U.S.A. the tourist an'ivals increased 
by one and half times during the five years period. The data reveal that 
the total tourist arrivals from North American countries viz., Canada and 
USA were 40, 018 and 2,87, 112 respectively forming a total of 3,27,130 
tourists during the Fourth Five Year Plan. 
In 1969-70 the tourist influx from the North American region was 
57, 682 which rose to 65, 819 in 1970-71, 68, 245 in 1972-73 and 73, 357 
in 1973-74, except a shortfall in 1970-71. It is noteworthy to mention here 
that North American region has emerged as a sifnificant tourism 
generator for India. The above noted analysis leads to the conclusion 
that U.S.A accounted for the highest tourist traffic to India. 
CENTRAL SOUTH AMERICA 
The data in the Table above reveals that the inflow of tourists 
during the Fourth Five Year Plan from Central South American countries, 
viz., Argentina (3526), Brazil (4770), Chile (964), Columbia (690), Mexico 
(4001) and others (6264) accounted for a total of 20,217. The year-wise 
details show that the total number of tourists who came to India from 
this region stood at 3,989 in 1969-70, 5,099 in 1970-71, 3,441 in 
1971-72, 3,621 in 1972-73 and 4,067 in 1973-74. 
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A close look at the data shows that the highest number of tourists 
came from Brazil followed by Argentina and Mexico. 
AFRICA 
Table 5 gives a detailed account of the tourists who visited India 
from different countries of Africa during the Fourth Five Year Plan. The 
total number of tourists who came from the African region stood at 
(nearly) 12,574 in 1969-70, which rose to 24,578 in 1973-74, showing a 
two-fold increase. The country-wise details show that the highest inflow 
of tourist visiting India was from Kenya (29,292), Tanzania (18,014), 
South Africa (16,121) and Uganda (11,765). 
The year-wise detail reveal a clear picture of tourist arrivals which 
were 12, 574 in 1969-70, 14, 739 in 1970-71, 24,716 in 1971-72, 2,475 in 
1972-73 and 24,578 in 1973-74, forming a total of 1,01,360 tourists during 
the whole period of the Fourth Five Year Plan. 
WESTERN EUROPE 
The above mentioned Table reveals the statistical data figures of 
tourist arrivals from Western Europe during the Fourth Five Year Plan. 
The total tourist arrivals from Western Europe to India during the period 
1969-70 to 1973-74 were 3,75,916 out of which 2,30,841 tourists were 
from U.K., 96,652 tourist from Germany, 91,712 from France and 30,621 
from Switzerland. 
The year-wise details show that in 1969-70, the tourist arrivals 
were 88,519, which rose to 1,62,884 in 1973-74 forming a total of 
3,75,916 tourists. Thus, it can be said that bulk of the tourists were form 
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U.K., Germany, France and Switzerland, dominated the arrivals from the 
West European countries. 
EASTERN EUROPE 
The data in Table No.5 reveal that the total number of tourist 
arrivals in India from Eastern Europe in 1969-70 stood at 7,655 which 
went up to 12,763 in 1973-74, indicating a two-fold increase. During the 
entire period of the Fourth Five Year Plan, they numbered 46,259; out of 
which the largest number of arrivals were from Russia 21,525, followed 
by Czechosalovakia (7,462), Yugoslavia (5,353) Poland (4,512) and 
Hungary (3,117). 
From the foregoing analysis it can be concluded that the highest 
number of tourists coming from Eastern Europe to India, were from 
Russia. 
WEST ASIA 
During the Fourth Five Year Plan the total tourist arrivals 
numbered 45,445 out of which 4,432 came in 1969-70, 5,455 in 1970-71, 
9,822 in 1971-72, 11,370 in 1972-73 and 14,376 in 1973-74. As far as 
country-wise details are concerned the highest number of tourists were 
from Bahrain (8,950) followed by Oman (8,518), Dubai (7,464) and Isreal 
4,259 in receding order. The year-wise detail shows that there has been 
an increasing trend the tourist arrivals from all the West Asian Countries. 
SOUTH ASIA 
The Table also presents the picture of arrivals from South Asia 
during the Fourth Five Year Plan. The arrivals were 1,32,081 of which 
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11,856 were in 1969-70, 20,256 in 1970-71, 27,999 in 1971-72, 32,576 in 
1972-73 and 36,262 in 1973-74 showing a constant increase over tiie 
years. It is pertinent to note that Sri Lanka has been the major 
shareholder in the tourist traffic to India with 82,736 tourist followed by 
Afghanistan (29,570) and Iran (11,129) and others (8,466); thereby 
forming a total of 1,32,081. 
From the above noted analysis it can be inferred that South Asia 
is going to be a tourist generating market for India. 
SOUTH EAST ASIA 
The data mentioned in the Table show that from the South East 
Asian region, Malaysia accounted for the highest number of tourists 
arrivals (56,486) during the Fourth Five Year Plan. Singapore falls in the 
second rank having 54, 334 tourists. The third place goes to Thailand, 
numbering 15,300 tourists. 
The total number of tourists during the Fourth Five Year Plan from 
all the countries of East Asia were 141,896, of which 17772 tourists 
visited India in 1969-70, 20,513 in 1970-71, 31,788, in 1971-72, 35,611, 
in 1972-73 36,262, in 1973-74, showing an increasing trend. From the 
foregoing analysis it can be concluded that Malaysia and Singapore are 
the major contributors to tourist traffic to India. 
EAST ASIA 
The aforesaid Table shows the contribution of East Asian region 
to the tourist traffic to India. The country-wise details show that the 
highest number of tourist arrivals were from Japan, 66,468. Nepal falls in 
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the second place with 49,931. The third and fourth places go to Hong 
Kong and Korea having 4106 and 3033 tourists respectively. 
The year-wise details show that in 1969-70, the number of tourists 
were 11,122 which rose to 23,802 in 1973-74; thus forming a total of 
79,609 tourists in just five years. It can be inferred from the above 
discussion that Japan shows a rosy picture. 
AUSTRALIA 
The Table reveals that Australia had been on the top in terms of 
tourist an'ivals which were 55,845 during the Fourth Five Year Plan. The 
second position goes to NewZealand numbering 11,290 tourists. The 
influx of tourist from Australia in 1969-70 was 10,615. It increased to 
11,901 in 1970-71, but in 1971-72 it registered slight decrease in number 
of arrivals that was 10,936 which declined again to 9,315 in 1972-73, 
showing a fluctuations in the visitors arrivals in India during the period 
under reference. The number of tourists from NewZealand showed a 
constant increase. They were 1,832 in 1969-70, 2,104 in 1970-71, 2,286 
in 1971-72, 2,374 in 1972-73 and 2,694 tourists in 1973-74; thus forming 
a total of 70465 tourists. 
TOURIST INFLOW IN INDIA DURING THE FIFTH FIVE YEAR PLAN 
The following Table shows the tourist inflow in India from different 
regions viz. North America, Central South America, Africa, West Europe, 
East Europe, West Asia, South Asia, South East Asia, East Asia, 
Australia and others. 
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TABLE NO 6 
TOURIST INFLOW TO INDIA DURING THE FIFTH FIVE YEAR PLAN 
Country of 
Nationality 
NORTH AMEF 
Canada 
U.S.A 
Total 
1974-75 1975-76 1976-77 1977-78 1978-79 Total 
MCA 
11927 
57872 
69799 
13352 
54771 
68123 
14365 
62000 
76365 
18779 
74537 
93316 
21128 
84551 
105679 
79,551 
333,731 
413282 
CENTRAL AND SOUTH AMERICA 
Argentina 
Brazil 
Chile 
Coloumbia 
Mexico 
Others 
Total 
820 
656 
143 
255 
1097 
1282 
4253 
809 
974 
176 
283 
1253 
1681 
5275 
738 
1294 
2266 
308 
1115 
1737 
5418 
1018 
1466 
271 
380 
997 
2320 
6452 
1173 
1658 
315 
444 
1551 
1700 
6841 
4,657 
6,048 
1,131 
1,670 
6,013 
8,720 
28,239 
AFRICA 
Ethopia 
Ghana 
Kenya 
Malawi 
Maritius 
Nigeria 
S.Africa 
S.Rhodesia 
421 
223 
5985 
505 
1651 
659 
4897 
250 
441 
177 
5765 
469 
2265 
849 
5925 
260 
656 
254 
6321 
364 
3007 
1022 
5694 
223 
577 
390 
6457 
322 
4192 
1512 
6019 
319 
830 
579 
7463 
327 
4173 
1791 
7461 
913 
2,925 
1,623 
31,991 
1,987 
17,275 
5,833 
29,996 
1,965 
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Thanzania 
U.A.R. 
Uganda 
Zambia 
Others 
Total 
WESTERN E 
Austria 
Belgium 
Denmark 
Finland 
France 
W.Germany 
Ireland 
Italy 
Greece 
Netherland 
Non/vay 
Portugal 
Spain 
Sweden 
Switzerland 
U.K. 
3948 
1060 
703 
1605 
1132 
23039 
UROPE 
4303 
4277 
3470 
753 
26992 
29194 
1065 
13862 
1961 
6410 
1207 
N.A 
2315 
4100 
9189 
62843 
3935 
1249 
436 
1936 
1180 
24887 
4655 
4818 
2799 
1032 
30192 
30818 
1099 
15226 
1993 
6505 
1552 
N.A 
3840 
4476 
9745 
68848 
3866 
1447 
463 
1949 
2083 
27349 
5096 
5940 
3276 
1037 
39026 
34082 
1262 
16828 
1664 
8322 
1812 
N.A 
5624 
5063 
9810 
74926 
4936 
1482 
370 
2127 
3288 
31991 
6367 
8031 
3902 
1011 
48525 
42563 
1585 
24931 
1637 
9703 
2275 
N.A 
9138 
5883 
11804 
83997 
5407 
1600 
408 
1949 
2781 
34727 
6454 
8507 
4829 
1182 
51053 
49570 
1640 
27453 
1534 
10656 
2142 
2751 
10977 
6353 
13012 
95784 
22,092 
6,838 
2,380 
9,566 
10,464 
1,41,993 
26,875 
31,573 
18,276 
5,015 
1,95,788 
1,86,227 
6,651 
98,300 
8,789 
41,596 
8,988 
2,751 
31,894 
25,875 
53,560 
3,86,398 
156 
Others 
Total 
1461 
173402 
2445 
190043 
3756 
217524 
3389 
264741 
524 
294421 
11,573 
1140131 
EAST EUROPE 
Bulgaris 
Chechosolo 
vakia 
East 
Germany 
Hungary 
Poland 
Rumania 
Russia 
Yugoslavia 
Others 
Total 
353 
1640 
761 
1040 
1485 
278 
8355 
2367 
1 
16280 
201 
1288 
767 
972 
1435 
259 
9998 
2342 
N.A 
17262 
378 
1340 
763 
861 
1505. 
288 
9774 
2030 
1 
16940 
200 
1333 
952 
1044 
2741 
289 
8793 
2547 
2 
17901 
367 
1431 
779 
1614 
3215 
287 
10834 
2300 
9 
20836 
1,499 
7,032 
4,022 
5,531 
10,381 
1,401 
47,754 
11,586 
13 
89,219 
W E S T ASIA 
Bahrain 
Dubai 
Iraq 
Israel 
Jordan 
Kuwait 
Lebanon 
Oman 
Qatar 
3302 
3599 
1080 
1421 
559 
1136 
686 
2205 
474 
5507 
6837 
1170 
1198 
600 
1272 
713 
3010 
1181 
10394 
10924 
1352 
1349 
1169 
2013 
1139 
4491 
3693 
13600 
13623 
1307 
3550 
1134 
2556 
1096 
5965 
4541 
12132 
14657 
1730 
3904 
1313 
2576 
961 
6204 
5066 
44,935 
49,640 
6,639 
11,422 
4,775 
9,553 
4,595 
21,875 
14,955 
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Saudi Arabia 
Turkey 
Yemen 
Others 
Total 
1457 
395 
N.A 
967 
17290 
1580 
435 
N.A 
1064 
24567 
3932 
591 
N.A 
1764 
42811 
5614 
737 
N.A 
2187 
55910 
1192 
584 
2645 
831 
53795 
13,775 
2,742 
2,645 
6,822 
1,94,373 
SOUTH ASIA 
Nepal 
Afghanistan 
Sri Lanka 
Iran 
Others 
Total 
N.A 
4838 
28176 
4563 
3333 
42910 
N.A 
10089 
37584 
5996 
3784 
51463 
N.A 
11485 
30963 
7940 
4073 
54461 
N.A 
15842 
32843 
11973 
5194 
65852 
6038 
19585 
66370 
14778 
540 
107261 
6,038 
63,789 
1,95,936 
45,250 
16,924 
321947 
SOUTH EAST ASIA 
Burma 
Indonesia 
Malaysia 
Philippines 
Singapore 
Thailand 
Others 
Total 
329 
1397 
18413 
1522 
9055 
4108 
447 
35271 
372 
1804 
17966 
2020 
9503 
4259 
484 
36408 
428 
1796 
18774 
1798 
10446 
6097 
307 
39646 
702 
1679 
21333 
2057 
11746 
6995 
260 
44772 
650 
1849 
21982 
2692 
12521 
7071 
330 
47095 
2,481 
8,525 
98,468 
10,089 
53,271 
28,530 
1,828 
2,03,192 
EAST ASIA 
China N.A N.A N.A N.A 773 773 
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Hong Kong 
Japan 
Korea 
Others 
Total 
1219 
17535 
1112 
604 
20470 
1653 
20050 
1290 
685 
23678 
1750 
22891 
1339 
681 
26661 
2133 
27681 
1980 
714 
31588 
2284 
27383 
1793 
321 
32554 
9,039 
1,15,540 
7,514 
3,005 
1,35,671 
AUSTRALIA 
Australia 
New Zealand 
Others 
Total 
Stateless 
Grand Total 
14757 
3361 
1071 
19189 
1256 
423161 
17439 
3726 
1212 
22377 
1207 
466275 
21719 
4041 
1329 
27089 
987 
533951 
24530 
4088 
1364 
29982 
911 
640422 
25637 
4966 
1391 
32014 
1065 
747995 
1,04,102 
20,182 
6,367 
1,30,651 
5,426 
28,11,804 
Source : Tourist Statistics, Department of Tourism, Ministry of Tourism, 
Government of India, New Delhi. 
NORTH AMERICA 
From the Table it can be observed that North American countries 
showed a continuing increase in the tourist arrivals during the Fifth Five 
Year Plan (1974-75) - 1978-79). The total number of tourist who come to 
India from Canada and U.S.A. were 79551 and 333,731 respectively. In 
1974-75 the lowest arrival was from the said region (69,799) which rose 
to 10,5679 in 1978-79, indicating an overall rise of 35,880. The arrivals 
from Canada have been neariy doubled during the period 1974-75 to 
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1978-79. While the arrivals from U.S.A. were one and half time during 
the same period. 
From the foregoing analysis it can be said that USA had been the 
major contributor to the tourist traffic in India. 
CENTRAL AND SOUTH AMERICA 
The tourist arrivals from Central and South American countries, 
viz., Argentina, Brazil, Chile, Columbia and Mexico numbered 4657, 
6048, 1131, 1670, 6013 during 1974-75, 1975-76, 1976-77, 1977-78 and 
1978-79 respectively. The tourist traffic accounted for 4,253 in 1974-75 
which rose to 6841 in 1978-79 recorded an overall rise of 60 percent. 
It is relevant to point out here that the largest member of tourists 
who came to India from Brazil constituted a major chunk in the total 
tourist traffic. 
AFRICA 
The total number of tourist arrivals, from African countries during 
the Fifth Five Year Plan stood at 1,41,993 out of which the highest 
number of tourist arrivals were from Kenya (31,999), followed by South 
Africa (29,996), Tanzania (22092) and Mauritius (17215). Ghana, Malawi 
and S.Rhodesia now ( Zambia) accounted for the lowest number of 
tourists i.e., 2000 during the period under reference. 
In 1974-75 the number of tourist arrivals from Kenya numbered 
5,985, followed by South Africa (4897), Tanzania (3948) and Mauritius 
(1651). However in 1978-79, there was a significant upward trend in the 
tourist arrivals. The countries under review recorded an increase of 24%, 
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52%, 37%, 60%. The total number of tourists from African countries in 
1974-75 were 23039 which rose over the years to 34,727 in 1978-79 
accounting for an increase of 50%. It may be inferred from the Table that 
tourists from African countries were the main visitors to India. 
WESTERN EUROPE 
The total number of tourists who came to India from Western 
Europe during 1974-75 - 1978-79 were 11,40,131, out of which the 
highest tourist arrivals were from U.K. (3,86,398) followed by France 
(1,95,788) and Germany (1,86,22) respectively. The lowest number of 
tourists came from Finland i.e., 5013 during the period 1974-75 and 
1978-79. 
In 1974-75 the number of tourists from all the countries were 
1,73,402 which went up to 2,99,421 in 1978-79, indicating an overall rise 
of 72%. A close look at the Table shows that U.K., West-Germany and 
France had the major share in the overall tourist influx to India. 
EAST EUROPE 
The Table shows that the total tourist inflow from East Europe 
during Fifth Plan period was 89,219. In 1974-75 the tourist influx to India 
was 16,280, which rose to 20,826 in 1978-79. The table further reveals 
that there has been a constant rising trend in influx tourists from Eastern 
Europe. 
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WEST ASIA 
The total tourist arrivals from West Asia numbered 1,94,373 
between 1974-75 to 1978-79, out of which the highest arrivals were from 
Dubai with a total number of 19,640 followed by Behrain (44935), Oman 
(21875) and Qatar (14755). 
The trend in the tourist arrivals shows a rosy picture over the 
period under review. It may be concluded that the main countries of West 
Asia from where the largest chunk of tourist visited India during the Fifth 
Plan were Dubai, Behrain and Qatar. 
SOUTH ASIA 
From South Asia, the total number of tourists who came to India 
stood at 3,21,947, out of which 1,95,936 tourists came from Sri Lanka, 
63,789 from Afghanistan and 45,250 from Iran. In 1974-75 the total 
number of tourists from South Asia region was 42,910 which rose to 
1,07,261 in 1978-79. From the above analysis it can be concluded that 
Sri Lanka, Afghanistan and Iran had been the main countries generating 
tourist traffic to India. 
SOUTH EAST ASIA 
The table indicates that the total number of tourist arrival during 
the Fifth Plan accounted for 203,192 tourists from South East Asia. The 
highest number of tourists who come to India was from Malaysia 98468 
followed by Singapore (53,271) and Thailand (28,530) etc.. 
162 
EAST ASIA 
The inflow from East Asia lias been very significant during tiie 
Period 1974-75 to 1978-79. The highest number of tourist arrivals were 
from Japan (1,15,540) followed by Hong Kong (9,039) and Kenya (7514). 
Thus, it can said that tourist influx from the East Asian countries had been 
very negligible. Only Japan has been the main country, generating 
tourism for India. 
AUSTRALIA 
Table reveals that duhng the period 1974-75 to 1978-79, 13, 757 
tourists from Australia came to India. The numbers stood at 17,439 in 
1975-76, 21,719 in 1976-77, 24,530 in 1977-78 and 25,657 in 1978-79. 
On the other hand New Zealand had been an insignificant tourism 
generator for India. 
TOURISM INFLOW IN INDIA DURING ANNUAL PLAN (1979-80) 
The data set out in the following Table show the tourist inflow to 
India from different countries of the world. 
TABLE N0.7 
TOURIST INFLOW TO INDIA 
Country of Nationality 1979-80 
North America 
Canada 
U.S.A 
Total 
23,737 
82,420 
1,06,157 
CENTRAL AND SOUTH AMERICA 
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Argentina 
Brazil 
Chile 
Columbia 
Mexico 
Others 
Total 
AFRICA 
Ethopia 
Ghana 
Kenya 
Malawi 
Maritius 
Nigeria 
South Africa 
South Rhodesia 
Tanzania 
U A R 
Uganda 
Zambia 
Others 
Total 
1,434 
1,497 
252 
365 
1,434 
1,608 
6,590 
987 
515 
6,413 
303 
4,374 
2,548 
9,130 
1,176 
6,851 
336 
1,911 
2,812 
N.A 
37,356 
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WESTERN EUROPE 
Austria 
Belgium 
Denmark 
Finland 
France 
West Germany 
Ireland 
Italy 
Greece 
Netherlands 
Norway 
Portugal 
Spain 
Sweden 
Switzerland 
U.K. 
Others 
Total 
7,324 
7,784 
5,084 
1,189 
53,129 
51,084 
1,707 
27,413 
2,459 
10,767 
2,140 
2,817 
12,577 
6,595 
11,963 
1,01,193 
400 
3,05,125 
EASTERN EUROPE 
Czechosolovakia 
Bulgaria 
East Germany 
Hungary 
1,446 
312 
835 
1,205 
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Poland 
Romania 
Russia 
Yugoslavia 
Total 
WEST ASIA 
Bahrain 
Dubai 
Iraq 
Israel 
Jordan 
Lebanon 
Kuwait 
Oman 
Qatar 
Saudi Arabia 
Turkey 
Yemen 
Others 
Total 
SOUTH ASIA 
Nepal 
Afghanistan 
3,073 
256 
10,089 
2,570 
19,786 
10,335 
15,283 
2,063 
2,857 
1,918 
1,124 
3,024 
6,418 
5,325 
18,322 
667 
3,905 
805 
72,046 
6,744 
10,276 
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Sri Lanka 
Iran 
Others 
Total 
SOUTH EAST ASIA 
Burma 
Indonesia 
Malaysia 
Philippines 
Singapore 
Thailand 
Others 
Total 
EAST ASIA 
Hong Kong 
Japan 
Korea 
China 
Others 
Total 
AUSTRALIA 
Australia 
Newzealand 
61.263 
19,624 
7,592 
1,05,499 
566 
1,878 
23,877 
2,698 
14,222 
8,106 
8,389 
59,736 
2,249 
29,954 
1,940 
1,190 
436 
35,769 
32,915 
5,248 
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Others 
Total 
Stateless 
Grand Total 
Source: Tourist Statistics, Depa rtment of Tourism, Minsitry o 
1,217 
39,380 
947 
7,64,781 
F Tourism, 
Government of India, New Delhi. 
NORTH AMERICA 
The above mentioned Table shows that in 1979-80 Tourist inflow 
from Canada numbered approximately 23,737 and 82420 from U.S.A., 
constituting high arrivals from North America during the period (1979-80). 
The share of USA in total tourist inflow works out to 78 per cent of the 
total; whereas the share of Canada comes to 22 per cent. 
CENTRAL AND SOUTH AMERICA 
The Table above gives the details of the tourist arrivals from 
Central and South America which totaled 6,590 during the year, 1979-80. 
Out of which Brazil has been occupying the top position as tourism 
generating country with 1497 tourists visiting India, followed by Mexico 
and Argentina with 1434 tourists each during 1979-80. In terms of 
percentage the tourists from Brazil to India stood at 19.4; while those from 
Mexico and Argentina stood 18.6 percent each out of the total tourist 
arrivals. 
WESTERN EUROPE 
An idea of the tourist arrivals from the different countries of 
Western Europe to India in 1979-80 can be had from Table No.7. It may 
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be inferred that the total arrivals from Western Europe was 3,05,125. The 
highest tourist inflow was from the United Kingdom (U.K.) ie., 1,01,193 
(about 1/3 of total tourist arrivals from this region) during 1979-80. In 
temis of percentage it was33.2 other countries from this region which 
sent the bulk of the tourists included France, West Germany, Italy and 
Spain accounting for 53129, 51084, 27413 and 12577 tourists 
respectively. 
EASTERN EUROPE 
It is discernible from the Table that total number of tourist arrivals 
from Eastern Eruope stood at 19786. Russia, Poland and Yogoslavia 
were the three main countries from where tourists arrived to India in bulk. 
But when compared to the tourist arrivals from Western Europe, this 
region lacked behind. In 1979-80, there were 3,05,565 tourist arrivals 
from Western Europe which was many times greater than that of the 
Eastern Europe which accounted for just 19,786 tourists. 
AFRICA 
The Table reveals a detailed account in regard to the number of 
foreign tourists visiting India from Africa during 1979-80, 37,356 tourists 
came from Africa. South Africa, Tanzania, Kenya, Mauritius and Zambia 
accounted for the bulk of touirsm business in India. The number of tourist 
influx from these countries stood at 9130, 6851, 6413, 4374 and 2812 
respectively. It is about 4.8 per cent of the total number of tourists from 
African countries during 1979-80. 
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WEST ASIA 
From the Table it can be seen that the total number of tourist 
arrivals from West Asia stood at 72,046 during 1979-80 i.e. 9.4 per cent 
of the total arrivals. Saudi Arabia is the highest tourist generator with 
18322 tourists, followed by Dubai, Bahrain, Oman and Qatar, 15283, 
10335, 6418 and 5325 in receding order. 
SOUTH ASIA 
An idea of the foreign tourists visiting India from South Asian 
countries during the years 1979-80 can be had from Table No.7. In 1979-
80 the total number of tourist influx from South Asian region was 
1,05,499. Sri Lanka was the highest among the countries from this region 
from where 61,263 (i.e., 62.2% of the total from South Asia) tourists came 
to India. The other countries from where the tourists arrivals were 
encouraging were Afghanistan and Iran. 
SOUTH EAST ASIA 
It can be seen from the Table that during 1979-80, the total 
number of tourist arrivals from South East Asian countries was 59,736, 
out of which Malaysia was on top with 46.3 per cent followed by 
Singapore 14222 (27.6 per cent) and Thailand 8106 (13.7 per cent) in 
receding order. 
EAST ASIA 
From the Table it is discernible that the total number of tourist 
arrivals from East Asia stood at 35, 769. Among them, Japan was on the 
top as being the largest contributor i.e., 29954 (83.8 per cent) of the total, 
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followed by Hong Kong (2249) Korea (1940) and China (1190) in 
receding order during the period under reference. 
AUSTRALIA 
The Table provides a detailed picture of the tourist arrivals from 
Australian region to India during 1979-80. The total number of tourist 
arrivals from this region was 39,380. Australia was always on the top of 
tourist influx from this region, totalling about 32,915; of which 5248 New 
Zealand and the tourists from other countries of this region numbered 
1217 for the period under reference. 
TOURIST ARRIVALS IN INDIA DURING THE SIXTH FIVE YEAR PLAN 
The Table below gives a detailed picture of tourist influx to India 
from different countries of the world during the Sixth Five Year Plan. 
TABLE N0.8 
TOURIST ARRIVALS IN INDIA DURING THE SIXTH FIVE YEAR PLAN 
Country of 
Nationality 
1980-81 1981-82 1982-83 1983-84 1984-85 Total 
NORTH AMERICA 
Canada 
USA 
Total 
33783 
78608 
112391 
25358 
82052 
107410 
25991 
86806 
112797 
29857 
95847 
125704 
25135 
95651 
120786 
1,40,124 
4,38,964 
5,79,088 
CENTRAL AND SOUTH AMERICA 
Argentina 1 1443 1652 857 1097 N.A 5,049 
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Brazil 
Chile 
Columbia 
Mexico 
Others 
Total 
1167 
289 
452 
2114 
2859 
8324 
1331 
319 
523 
3489 
3843 
111570 
1554 
267 
522 
1773 
3434 
8407 
1089 
266 
596 
1210 
4566 
8824 
1179 
N.A 
N.A 
1824 
5014 
8017 
6,320 
1,141 
2,093 
10,410 
19,716 
44,729 
WESTERN EUROPE 
Austria 
Belgium 
Denmark 
Finland 
France 
Federal 
R Germany 
Ireland 
Italy 
Greece 
Netherland 
Norway 
Portugal 
Spain 
Sweden 
Switzerland 
U.K. 
Others 
Total 
7187 
6869 
4987 
1267 
58682 
54736 
1559 
29002 
2493 
11810 
2639 
2457 
11427 
7128 
13287 
102483 
448 
318461 
2725 
6999 
5484 
1518 
57272 
54311 
1666 
28503 
2477 
10780 
2597 
2435 
10504 
7685 
14111 
116684 
574 
326826 
7996 
6252 
5219 
1705 
59267 
59610 
1697 
29791 
1905 
10724 
2442 
2311 
10106 
7286 
14609 
120772 
604 
332266 
7807 
6611 
5823 
1828 
50158 
51087 
2114 
27947 
1662 
11358 
2850 
2385 
10221 
7428 
15099 
136823 
509 
341610 
7049 
5497 
5671 
1743 
47148 
47913 
2229 
23570 
1768 
12101 
26212 
2181 
7532 
7169 
14915 
124205 
326 
314139 
32,764 
32,128 
27,185 
18,061 
2,72,527 
2,57,657 
92,631 
1,38,813 
10,305 
56,773 
13,150 
11,769 
49,840 
37,166 
72,021 
6,00,967 
2,461 
1632852 
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EASTERN EUROPE 
Bulgare 
Germany 
Democratic 
Hungery 
Poland 
Romania 
U.S.S.R. 
Yogoslavia 
Others 
Total 
430 
1348 
1117 
2985 
349 
11037 
1975 
21 
20362 
430 
1048 
1494 
4316 
349 
12009 
1843 
206 
22855 
363 
1272 
1446 
1304 
2195 
13687 
1609 
4 
21255 
497 
1147 
1587 
3030 
3216 
16463 
1597 
3 
25685 
N.A 
1390 
1688 
64218 
N.A 
829 
1261 
1025 
27638 
2,702 
6,205 
7,332 
18,063 
1,319 
54,025 
8,285 
1,240 
1,03,793 
WEST ASIA 
Bahrain 
Dubai 
Iraq 
Israel 
Jordan 
Kuwait 
Lebanon 
Qatar 
Saudi 
Arabia 
Turkey 
Yemen 
Syria 
9741 
14743 
2323 
2733 
1819 
3503 
1256 
5322 
23525 
890 
4554 
N.A 
12031 
16949 
4219 
2569 
1991 
4282 
1306 
5851 
26024 
884 
6150 
N.A 
11750 
17330 
6815 
3169 
2003 
4978 
1368 
5639 
27846 
1164 
7950 
N.A 
10678 
17114 
1962 
2548 
2317 
4444 
1096 
5050 
25121 
1308 
7989 
N.A 
8401 
N.A 
1200 
1928 
1966 
3515 
N.A 
3847 
22449 
653 
7018 
1031 
52,601 
66,136 
16,519 
12,947 
10,090 
20,722 
5,026 
25,709 
1,24,965 
4,899 
38,560 
1,031 
173 
Others 
Total 
SOUTH ASIA 
Afghanistan 
Iran 
Nepal 
Sri Lanka 
Pakistan 
Bangladesh 
Others 
Total 
SOUTH EAS 
Burma 
Indonesia 
Malaysia 
Philippines 
Singapore 
Thailand 
Others 
Total 
EAST ASIA 
China 
Hong Kong 
871 
78106 
10766 
20921 
7008 
68402 
N.A 
N.A 
828 
107925 
TASIA 
775 
2085 
26405 
3474 
16637 
10866 
434 
60675 
1058 
1858 
1286 
93036 
12841 
12314 
11851 
75842 
233553 
192509 
936 
539846 
2139 
2161 
26458 
3893 
17950 
12157 
421 
65179 
1371 
1723 
1224 
101062 
7361 
9538 
12115 
76143 
222574 
205410 
991 
534132 
1411 
2411 
26552 
3684 
19026 
11472 
482 
65038 
2107 
1947 
1365 
92232 
7635 
11374 
12001 
81716 
206423 
213832 
1100 
534091 
1103 
1858 
25796 
3924 
21252 
8277 
461 
62671 
1716 
1605 
1008 
78860 
6654 
15302 
11401 
75449 
N.A 
N.A 
1927 
112092 
N.A 
1907 
22993 
4354 
19204 
7094 
1641 
57193 
1964 
1420 
5,754 
4,48,197 
45,257 
69,449 
56,376 
3,77,552 
6,62,540 
6,11,751 
4,954 
1827879 
5,428 
10,422 
128204 
19,329 
94,069 
49,866 
3,439 
3,10,757 
8,216 
8,553 
174 
Japan 
Korea 
Others 
Total 
30575 
1825 
457 
35773 
29032 
2665 
476 
35267 
29103 
4110 
594 
37861 
26662 
3139 
522 
36644 
29566 
3078 
264 
36292 
1,44,938 
14,817 
2,313 
1,78,837 
AFRICA 
Egypt 
Ethopia 
Ghana 
Kenya 
Malawi 
Mauritius 
Nigeria 
Somalia 
S. Africa 
South 
Rhodesia 
Sudan 
Tanzania 
U.A.R 
Uganda 
Zambia 
Others 
Total 
N.A 
1227 
365 
6642 
276 
3575 
3994 
1120 
8169 
114 
876 
6261 
13050 
431 
2498 
1903 
38801 
N.A 
1176 
504 
8740 
369 
3973 
5888 
1158 
9917 
30 
1132 
5661 
1725 
444 
2207 
2354 
45278 
N.A 
1136 
530 
6915 
350 
3408 
5664 
1325 
10525 
21 
1007 
6467 
1700 
455 
2271 
3070 
44844 
N.A 
1242 
429 
8082 
562 
3794 
7302 
2030 
11161 
48 
1172 
7094 
1764 
516 
2086 
2958 
50240 
1500 
1266 
N.A 
7716 
N.A 
3259 
11747 
2123 
9180 
N.A 
1441 
5318 
N.A 
N.A 
2321 
3290 
49161 
1,500 
6,047 
1,828 
38,095 
1,557 
18,009 
34,595 
7,756 
48,952 
213 
5,628 
30,801 
6,539 
1,846 
11,383 
13,575 
2,28,324 
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AUSTRALIA 
Australia 
Fiji 
Newzealand 
Others 
Total 
Stateless 
Grand 
Total 
22630 
1222 
5146 
13 
29011 
949 
800150 
20940 
1247 
4785 
21 
26993 
963 
853148 
23395 
1049 
5232 
42 
29718 
782 
860178 
23436 
1140 
4963 
40 
29579 
718 
884731 
24546 
858 
4937 
49 
30390 
933 
852503 
1,14,927 
5,516 
25,063 
165 
1,45,691 
4,345 
4250710 
Source: Tourist Statistics, Department of Tourism, Ministry of 
Tourism, Government of India, New Delhi. 
NORTH AMERICA 
It is discernible from the above mentioned Table that the total 
tourist arrivals from North American region viz., Canada and U.S.A were 
1,40,124 and 4,38,964 respectively during the Sixth Five Year Plan. 
U.S.A has been the major share holder in the tourist arrivals. It can 
further be seen that there has been a fluctuating trend during the Six plan 
period. 
CENTRAL AND SOUTH AMERICA 
Table No.8 pertaining to the tourist arrivals from Central and 
South America during the period 1980 to 1985, puts the total number of 
tourist arrivals from this region 44,729; Mexico tops by sending the largest 
number of visitors to India. During the Sixth Plan period the total number 
of tourist arrivals were 2,114 which increased to 3,489 in 1981-82; but 
176 
declined in the later. However, from 1984-85 an increasing trend was 
discussed all through during the period under reference. 
WESTERN EUROPE 
The data reveal that a large number of tourists i.e., 1632852 came 
to India from Western European region during 1980-81 to 1984-85. U.K. 
registered the highest figure of tourist arrivals, followed by France 
(2,72,527) and Federal Republic Germany (2,57,657) during the period 
under reference. 
EASTERN EUROPE 
The data reveal that the total tourist arrivals from Eastern Europe 
were 1, 03, 793 during the Sixth Five Year Plan. Among the countries of 
Eastern Europe, U.S.S.R has been the largest tourists sending country to 
India. A total number of tourist arrivals from U.S.S.R were 54, 025 during 
the Sixth Five Year Plan, followed by Poland (18,063) and Yogoslavia 
8,285 in receding order. 
WEST ASIA 
The Table indicates that the total inflow of tourist to India from 
West Asia during the Sixth Five Year Plan. The tourist arrivals totalled 
4,48,197 during the period under reference. Saudi Arabia is among the 
countries from where largest number of tourists visited India during the 
Sixth Five Year Plan. The total number of an'ivals from Saudi Arabia 
during the period 1980-81 and 1984-85 were 1,24,965. The second place 
was occupied by Dubai (66,136). The third place was occupied by 
Behrain with a total number of 52,601 tourists. 
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SOUTH ASIA 
Table No.8 gives data pertaining to total number of tourist amvals 
in India from South Asia during the Sixth Five Year Plan. The total 
number of tourists during the plan works out to 18,27,879. In 1980-81 the 
total number of arrivals were only 1,07,925 which increased than four 
times during 1981-82 as compared to the previous year. 
A decline was witnessed in tourist arrivals during 1984-85 to India 
to the extent of 1,12,092. Pakistan occupies the highest position in South 
Asian region. The inflow from Pakistan during 1980-81 - 1984-85 was 
6,62,504, followed by Bangladesh 6,11,751 and then Sri Lanka 3,77,552. 
SOUTH EAST ASIA 
Table No.8 reveals the trend of tourist arnvals from South East 
Asia during the Sixth Five Year Plan. The total tourists during the period 
worked out to 3,10,757. The highest number of tourist came to India from 
Malaysia (1,28,204) followed by Singapore (94,069) and Thailand 
(49,866). 
EAST ASIA 
The Table above shows that the share of East Asia in the tourist 
traffic to India has been very significant during the Sixth Five Year Plan 
period. The total number of arrivals from East Asia stood at 1,78,837 out 
of which the highest number of arrivals came from Japan i.e., 1,44,938 
followed by Hong Kong (8553), China (8216), Korea (14,817) and others 
(2,313) during the period under reference. 
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AFRICA 
Table No.8 gives data of the tourists visiting India from different 
countries of Africa during the Sixth Five Year Plan period i.e., 1980-81 -
1984-85. South African tourists during the period under review numbered 
48,952. In 1980-81, 8169 tourists came to India which rose to 11,161 in 
1983-84, registering an increase of 32 per cent. However, in 1984-85, 
the arrivals declined. The second place in order of influx goes to Nigeria 
with 34,595 tourists, followed by Sudan (30,801) during the period under 
reference. 
AUSTRALIA 
Table No.8 gives the total number of tourist arrivals to India from 
Australia during the Sixth Five Year Plan. They numbered 1,14,947, 
showing an increasing trend of tourist arrivals from 1980-81 to 1984-85, 
except for 1980-81 when there was a decline. The second largest tourist 
sending country was Switzerland with a total number of 25,063 tourists 
during the period under reference. 
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TOURIST ARRIVALS IN INDIA DURING THE SEVENTH FIVE YEAR 
PLAN 
The Table given below gives a detailed picture of the tourists, coming 
to India from different countries during the Seventh Five Year Plan 
TABLE N0.9 
TOURIST ARRIVALS IN INDIA DURING SEVENTH FIVE YEAR PLAN 
Country of 
Nationality 
NORTH AM 
Canada 
USA 
Others 
Total 
1985-86 
ERICA 
29022 
95920 
N.A. 
124942 
CENTRAL AND SOUT 
Argentina 
Brazil 
Mexico 
Others 
Total 
N.A 
1469 
1637 
4910 
8016 
AFRICA 
Egypt 
Ethopia 
Kenya 
1784 
1854 
6084 
1986-87 
39837 
125364 
22 
165223 
H AMERiC 
N.A. 
1211 
1327 
4355 
6893 
2996 
3076 
8057 
1987-88 
37677 
134876 
97 
172650 
A 
1032 
1467 
1439 
3873 
7811 
2090 
3128 
9078 
1988-89 
37498 
122888 
14 
160400 
1285 
1871 
1693 
3931 
8778 
2702 
3853 
11787 
1989-90 
40306 
134314 
18 
174638 
1044 
2554 
1827 
4637 
10062 
2439 
4740 
12533 
Total 
184340 
613362 
151 
797853 
3,359 
8,572 
7,923 
21,706 
41560 
12011 
16651 
47539 
180 
Maurituis 
Nigeria 
Somalia 
S.Africa 
Sudan 
Tanzania 
Zambia 
Others 
Total 
WESTERN E 
Austria 
Belgium 
Denmark 
Finland 
France 
Federal 
R.Germany 
Ireland 
Italy 
Greece 
Netherland 
Non/vay 
Portugal 
Spain 
Switzerland 
3026 
10872 
1991 
3093 
2225 
4133 
1765 
3492 
40279 
UROPE 
6878 
5812 
5480 
2277 
44091 
44790 
2203 
23187 
2057 
13158 
2663 
2374 
7578 
14855 
4992 
10472 
1718 
4375 
2530 
4645 
2542 
5204 
50607 
8956 
10135 
5940 
2092 
65948 
61397 
2826 
38548 
1637 
15297 
3916 
2392 
14266 
25850 
3455 
5985 
2035 
9335 
2906 
5182 
1921 
6383 
51898 
8027 
9123 
7427 
2645 
64432 
70697 
2912 
41151 
2064 
18819 
3774 
2685 
16481 
27791 
3281 
6371 
2152 
11531 
3109 
5983 
2214 
5031 
58014 
10449 
10161 
7179 
3132 
10799 
76371 
3121 
47612 
2244 
21327 
4531 
3471 
16116 
31147 
4800 
7858 
3332 
10251 
3906 
5238 
2391 
4179 
61667 
9772 
11946 
7651 
4094 
78001 
78431 
2156 
50751 
2560 
22716 
4657 
3438 
20016 
32034 
19554 
41558 
11228 
38585 
14676 
25581 
10833 
24249 
262465 
44082 
47177 
33677 
14240 
313271 
331686 
14218 
201249 
10562 
91317 
19541 
14360 
74457 
131677 
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Sweden 
U.K. 
Others 
Total 
8037 
119544 
424 
305408 
9705 
160685 
496 
430086 
11158 
166590 
768 
456544 
13080 
200509 
1079 
512328 
12781 
229496 
871 
572371 
54761 
876824 
3638 
2286375 
EASTERN EUROPE 
Czecho-
siovaka 
G.D.R. 
Hungary 
Poland 
USSR 
Yogoslavia 
Others 
Total 
914 
948 
1405 
8915 
14202 
1628 
762 
28774 
4715 
3414 
1430 
7180 
17069 
1387 
644 
35839 
3993 
N.A 
2013 
8248 
27968 
2324 
2608 
47154 
3321 
N.A 
1893 
10648 
33739 
2133 
2031 
53765 
4000 
N.A 
1433 
14304 
36940 
1809 
1138 
59624 
16943 
4362 
8174 
49295 
129918 
9281 
7183 
225156 
W E S T ASIA 
Behrain 
Iraq 
Israel 
Jordan 
Kuwait 
Oman 
Qatar 
Saudi 
Arabia 
10481 
1220 
1448 
2410 
4759 
14081 
4120 
20728 
13948 
1611 
1707 
2702 
5731 
18246 
4171 
27282 
14911 
2484 
2473 
2835 
8082 
17586 
5243 
24475 
15182 
4829 
2620 
3481 
10041 
16140 
3898 
22612 
13574 
3772 
4634 
3815 
10013 
15927 
4287 
19662 
68096 
13916 
12882 
15243 
38826 
81980 
21719 
114719 
182 
Turkey 
Yemen Rep. 
Syria 
UAE. 
Others 
Total 
606 
7464 
1578 
20784 
941 
98820 
1753 
8509 
1174 
28084 
778 
115696 
2535 
7820 
1197 
31180 
1131 
121952 
2297 
8995 
2232 
29385 
1279 
122991 
2341 
8003 
2675 
31479 
1650 
121792 
9532 
40791 
8856 
140912 
5779 
573251 
SOUTH ASIA 
Afghanistan 
Iran 
Nepal 
Sri Lanka 
Maldives 
Others 
Total 
6771 
23305 
15883 
69063 
N.A 
1927 
116889 
7765 
20697 
13957 
75631 
2564 
245 
1120859 
11841 
23571 
16965 
74351 
3541 
279 
130548 
18254 
20215 
19715 
70604 
4919 
459 
134202 
23403 
19363 
19116 
67680 
6117 
1441 
137120 
67974 
107151 
85636 
357365 
17141 
4351 
639618 
EAST ASIA 
China 
Hong Kong 
Japan 
Korea 
Others 
Total 
2919 
1327 
30573 
3939 
341 
39099 
2636 
4071 
36402 
2992 
71 
46172 
3913 
6592 
46240 
2990 
1324 
61059 
3445 
7395 
49244 
3512 
1043 
64639 
4209 
8157 
58707 
3895 
2130 
77098 
17122 
27542 
221166 
17328 
4909 
288067 
SOUTH EAST ASIA 
Indonesia 
Malaysia 
Phillipines 
2011 
23265 
3027 
4438 
26209 
2283 
2942 
28470 
2907 
2639 
29635 
3494 
3697 
33120 
4500 
15727 
140709 
16211 
183 
Singapore 
Thailand 
Others 
Total 
18485 
6051 
1824 
54663 
24189 
9588 
1109 
67816 
26380 
9586 
1692 
71987 
27565 
9910 
1250 
74493 
29377 
10576 
1497 
82767 
125996 
45711 
7372 
351726 
AUSTRALIA 
Australia 
Fiji 
NewZealand 
Others 
Total 
Stateless 
Grand Total 
22047 
858 
4267 
150 
27322 
696 
36908 
33264 
1051 
5668 
263 
40256 
603 
1080050 
32883 
N.A 
7265 
1526 
41674 
497 
1163774 
31462 
N.A 
7775 
1498 
40735 
587 
1239982 
30443 
1391 
8141 
321 
40296 
841 
1337232 
150099 
3310 
33116 
3758 
190283 
3224 
5657956 
Source: Tourist Statistics, 1985 - 90 Department of Tourism, Ministry of 
Tourism, Government of India, New Delhi. 
CENTRAL AND SOUTH AMERICA 
The Table above shows the country-wise tourist arrivals from Central 
and South America. In 1985-86 the total number of tourist arrivals were 
8,016, of which 1,637 were from Mexico, 1,469 from Brazil and 4,910 from 
other countries of the region. In 1986-87 the number of tourists came down 
to 6,893 accounting for decreasing numbers from all the countries of Central 
and South America. In 1987-88 the number of tourists increased to 7,811 as 
against 6893 in the previous year. In 1988-89 tourists arrivals increased to 
8,778 and then to 10,062 in 1989-90. 
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A close look at the data show that Brazil had been on the top, 
showing a continuous increase in the tourist arrivals from 1,469 in 1985-86 
to 2,554 in 1989-90, followed by Mexico and other countries. 
AFRICA 
The data in the Table indicates the tourist inflow from African region. 
It could be noted that the total number of tourists visiting India from Africa in 
1985-86 has been 40,279 which rose to 61,667 in 1989-90, indicating an 
increase of about 20,000 tourists. The highest number of arrivals from the 
African countries was from Kenya (47,539) with a constant increase from 
1985-86 to 1989-90 followed by Nigeria (41,558) South Africa (38,585) and 
Tanzania (25,581). 
It is pertinent to note that among the countries of Africa, Kenya was a 
major shareholder in the tourist traffic to India. 
WESTERN EUROPE 
Table reveals that there has been an increasing trend in the number 
of tourists arrivals throughout the period under study. 22,80,375 tourists 
arrived in India from Western Europe, of which 3,31,686 were from Federal 
Republic of Germany, followed by France with a total 3,13,271 arrivals, 
followed by Italy (2,01,249), Switzerland (1,31,677) and Netherland (91,317) 
in receding order. 
In 1985-86 the total number of tourists who came from Western 
Europe stood at 3,05,408 which rose to 4,30,086 in 1986-87, to 4,56,544 in 
1987-88, to 5,12,328 in 1988-89 and to 5,72,371 in 1989-90. From the 
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foreging analysis it can be concluded that Gennany, France and Italy were 
the major tourism generating countries of India. 
EASTERN EUROPE 
2,25,156 Eastern European tourists visited India during the period 
under study. There had been a constant increase in the number of arrivals, 
which stood at 28,774 in 1985-86, 35,839 in 1986-87, 47,154 in 1987-88, 
53,765 in 1988-89 and 59,624 in 1989-90. The highest number of tourists 
came from USSR (1,29,918), followed by Czechoslavokia (16,943). 
WEST ASIA 
From the data above given it can observed that the tourist inflow 
during the Seventh Five Year Plan from West Asia was 5,73,251 out of 
which the highest numbers came from U.A.E. (1,40,912) followed by Saudi 
Arabia (1,14,719) Oman (81,980) and Bahrain (68,096). In 1985-86 i.e. the 
beginning of the Seventh Five Year Plan 90,820 tourists came to India. 
Then, their number went up to 1,15,696 tourists in 1986-87 from West Asia; 
1,21,952 in 1987-88 and 1,22,991 in 1988-89; decreasing to 1,21,792 in 
1989-90. From the foregoing analysis it can be concluded that West Asian 
region is major tourist generating market for India. 
SOUTH ASIA 
In the South Asian region, Sri Lanka was on top in terms of tourist 
influx which numbered 3,57,365, followed by Iran (1,07,151), Nepal (85,636) 
and Afghanistan 67,974 in receding order. 
186 
1,16,889 tourists from South Asia visited India in 1985-86; then their 
number went up to 1,37,120 in 1989-90 indicating a negligible increase. 
Even then it will not be wrong to say that India is tourist market for South 
Asia. 
EAST ASIA 
The tourist arrivals from East Asia in 1985-86 numbered 39,099 
which rose to 77,098 in 1989-90, showing a 90.7% increase. During the 
entire period of Seventh Five Year Plan, the total number of tourists coming 
to India stood at 2,21,166 out of which the highest arrivals were from Japan 
(2,21,166) followed by Hong Kong (27,542), Korea (17,328) China 17,120. 
This leads to the conclusion that Japan has been the largest contributor from 
East Asia to tourist traffic to India. 
SOUTH EAST ASIA 
The data reveal that the 3,51,726 tourists arrived from South East 
Asia to India; out of which the largest number of arrivals were from Malaysia 
(1,40,709) followed by Singapore (1,25,996). 
AUSTRALIAN REGION 
The total number of tourist arrivals from Australia during the Seventh 
Five Year Plan stood at 1,90,283; of which 1,50,099 were from Australia, 
33,116 from New Zealand, 3,310 from Fiji and 3,758 were from other parts of 
the region. 
In 1985 - 86 the total number of tourist arrivals from all the countries 
of Australasia stood at 27,322, which rose to 40,296 in 1989-90. The tourist 
arrivals from Australia alone in 1985-86 were 22,047 which rose to 30,443 in 
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1989-90, followed by NewZealand (4,267) in 1985-86. The numbers rose to 
8,141 in 1989-90, showing a two-fold increase. From the foregoing analysis 
it can be deduced that tourist arrivals from Australia were on the top followed 
by NewZealand. 
TOURIST ARRIVALS IN INDIA BY COUNTRY OF NATIONALITY DURING 
THE TWO ANNUAL PLANS 
The data given in the following Table show the tourist arrivals in India 
by Countries of Nationality. 
TABLE NO. 10 
TOURIST ARRIVALS IN INDIA DURING THE ANNUAL PLANS 
Country of Nationality 1990-91 1991-92 Total 
NORTH AMERICA 
Canada 
U.S.A 
Others 
Total 
41046 
125303 
73 
166422 
36142 
117322 
38 
153502 
77,188 
242,625 
111 
319924 
CENTRAL AND SOUTH AMERICA 
Argentina 
Brazil 
Mexico 
Others 
Total 
1075 
2821 
1951 
4726 
10573 
1428 
2488 
1110 
6793 
11819 
2,503 
5,309 
3,061 
11,519 
22,392 
188 
AFRICA 
Egypt 
Ethopja 
Kenya 
Mauritius 
Nigeria 
South Africa 
Sudan 
Tanzania 
Zambia 
Otiiers 
Total 
2596 
6156 
13773 
5458 
4279 
8176 
3869 
4951 
2945 
8547 
60750 
2511 
6100 
13831 
6385 
2342 
8087 
5063 
6103 
3970 
7735 
62127 
5,107 
12,256 
27,604 
11,843 
6,621 
16,263 
8,932 
11,054 
6,915 
16,282 
1,22,877 
WESTERN EUROPE 
Austria 
Belgium 
Denmark 
Finland 
France 
Germany 
Greece 
Ireland 
Italy 
Netherlands 
Non/vay 
10295 
12664 
7231 
3387 
79496 
71374 
2334 
2829 
49194 
24353 
4000 
9945 
12549 
5646 
, 5524 
69346 
72019 
2212 
2400 
41129 
19845 
3543 
20,240 
25,213 
12,876 
8,911 
1,48,842 
1,43,393 
4,546 
5,229 
90,323 
44,198 
7,543 
189 
Portugal 
Spain 
Sweden 
Switzerland 
U.K. 
Others 
Total 
EASTERN EURO 
Czechoslovakia 
Poland 
C.I.S 
Others 
Total 
West Asia 
Behrain 
Israel 
Jordan 
Kuwait 
Oman 
Qatar 
Saudi Arabia 
Syria 
Turkey 
3992 
18567 
13281 
32431 
235151 
834 
5,71,393 
PE 
3803 
10099 
37684 
4541 
56127 
12637 
5855 
3576 
5951 
14944 
4755 
17250 
3386 
2509 
3819 
13644 
10591 
29247 
212052 
1031 
5,14,541 
3200 
6160 
32432 
4281 
46073 
11386 
6882 
2213 
5884 
17035 
6734 
21114 
2630 
2117 
7,811 
32,211 
23,872 
61678 
4,47,203 
1,865 
10,85,934 
7,003 
16,259 
70,116 
8,822 
1,02,200 
24,023 
12,737 
5,789 
11,835 
31,979 
11,489 
38,364 
6,016 
4,626 
190 
U.A.E. 
Yamen Arab 
Republic 
Others 
Total 
SOUTH ASIA 
Afghanistan 
Iran 
Maldives 
Nepal 
Sri Lanka 
Bhutan 
Total 
SOUTH EAST AS 
Indonesia 
Malaysia 
Philippines 
Singapore 
Thailand 
Others 
Total 
EAST ASIA 
China 
Hong Kong 
27477 
8310 
5733 
112383 
20468 
22658 
8535 
20614 
68400 
2365 
143040 
A 
3824 
34278 
4036 
35570 
11877 
1326 
87911 
5009 
8817 
28860 
11944 
1731 
118530 
25328 
19959 
9481 
21834 
70088 
2543 
149233 
' 4209 
30617 
3207 
28363 
11354 
1216 
78966 
4557 
10127 
56,337 
20,254 
7,464 
2,30,913 
45,796 
42,617 
18,016 
42,448 
1,38,488 
4,908 
2,92,273 
8,033 
64,895 
7,243 
60,933 
23,231 
2542 
1,66,877 
9,566 
18,945 
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Japan 
Korea 
Others 
Total 
59122 
5806 
157 
78911 
46655 
6267 
186 
67793 
1,05,777 
12,073 
343 
1,46,704 
AUSTRALIASIA 
Australia 
Newzealand 
Fiji 
Others 
Total 
Stateless 
Grand Total 
30076 
8553 
1612 
567 
40808 
1612 
1236120 
22700 
5968 
1223 
644 
30535 
3001 
1434737 
52,776 
14,521 
2,835 
1,211 
71,343 
4,613 
26,70,857 
Source: Tourism Statistics, 1990-92, Department of Tourism, Ministry 
of Tourism, Government of India, New Delhi. 
NORTH AMERICA 
As per the data given above, the tourist arrivals from North America 
were 1,66,422; of which 1,25,303 (75%) were from USA and 41,046 (24.6%) 
from Canada. In 1991-92 the total tourist traffic was 1,53,502 in which 
Canada's share was 23.6% (36,142) and USA's share was 76.4% 
(1,17,322). In these two Annual Plans the total tourist inflow was 3,19,924, 
out of which 77,188 were from Canada and 2,42,625 from USA. Thus, it will 
be right to say that majority of tourist were from U.S.A. 
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WEST ASIA 
The Table indicates tliat tlie tourist arrivals from West Asian region 
were dominated by U.A.E: arrivals from U.A.E in 1990-91 and 1991-92 stood 
at 56337: 27477 in 1990-91 and 28,860 in 1991-92 Saudi Arabia and Oman 
with 38,364 and 31,979 towards occupied their position in receding order. 
SOUTH ASIA 
The above Table gives the contribution of South Asian region. The 
tourist arrivals in 1990-91 and 1991-92 put together were 2,92,273, out of 
which the highest arrivals were from Sri Lanka in the two Annual Plans 
(1,38,488), followed by Afghanistan (45,796), Iran (42,617) and Nepal 
(42,448) 
SOUTH EAST ASIA 
The Table gives a detailed analysis of tourist arrivals from South East 
Asian region. The total number of arrivals from this region stood at 1,66,877. 
The countries sending largest number of tourists to India were Malaysia 
(64,8950) and Singapore (60,933). 
EAST ASIA 
In 1990-91 and 1992-93 the Government of India had two Annual 
Plans. The tourist inflow from East Asia in these two Plans was 1,46,704 
Japan was the largest generator of tourist traffic to India. 1,05,777 Japanese 
visited India. Tourist arrivals from all other countries of the region, except 
Korea, showed an increase in tourist inflow between 1990-91 and 1991-92. 
It could be noted from the above mentioned Table that the tourist traffic from 
Australia had declined in the two years. In 1990-91 the tourist inflow from 
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Australia was 30,076 which declined to 22,700 in 1991-92 and the same 
trend was noticed for NewZealand. The arrivals in 1990-91 were 8,553 and 
5,968 in 1991 - 92. The total number of tourist arrivals in 1990-91 were 
40,808, which declined to 30,535 in 1991-92, registering a fall of 25.2%. 
TOURIST ARRIVALS DURING THE EIGHT FIVE YEAR PLAN 
The Table below gives a detailed picture of foreign tourists coming to 
India from different countries during the Eight Five Year Plan. 
TOURIST 
Country of 
Nationality 
ARRIVAL! 
1992-93 
NORTH AMERICA 
Canada 
U.S.A. 
Others 
Total 
47800 
158159 
118 
206077 
CENTRAL AND SOUTH 
Argentina 
Brazil 
Mexico 
Others 
Total 
WESTERN E 
Austria 
Belgium 
Denmark 
Finland 
2038 
2638 
1834 
6940 
13450 
UROPE 
11395 
10713 
7563 
8877 
TABL 
3 IN INDIA C 
1993-94 
56441 
176482 
15 
232938 
AMERICA 
1823 
3184 
1615 
5183 
11805 
12083 
13931 
9418 
6438 
EN0.11 
)URING El( 
1994-95 
63821 
203343 
24 
267188 
2072 
4201 
2142 
8257 
16672 
13114 
18732 
14128 
10659 
3HTH FIVE 
1995-96 
74031 
228829 
34 
302894 
2839 
5194 
2400 
8913 
19346 
17084 
22160 
13326 
16057 
• YEAR PL 
1996-97 
78570 
244239 
55 
322864 
3202 
4821 
2364 
6624 
17011 
16369 
21532 
14203 
12127 
AN 
Total 
320663 
1011052 
246 
1331961 
11,974 
20,038 
11,355 
35,917 
77,284 
70,045 
87,068 
58,638 
54,158 
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France 
Germany 
Greece 
Ireland 
Italy 
Netherlands 
Norway 
Portugal 
Spain 
Sweden 
Switzerland 
U.K. 
Others 
Total 
EASTERN EU 
Czechoslavia 
Poland 
C.I.S. 
Others 
Total 
AFRICA 
Egypt 
Ethopia 
Kenya 
70694 
83341 
4489 
3676 
40315 
30856 
4495 
5154 
20353 
15385 
31016 
274168 
1625 
624628 
ROPE 
1331 
3727 
48644 
3007 
56709 
N.A 
N.A 
N.A 
73088 
85352 
4345 
3790 
43510 
35094 
5105 
5366 
21436 
13872 
30102 
300696 
1194 
664820 
1980 
4492 
56387 
3201 
66060 
2819 
5772 
14404 
82349 
89040 
4872 
5666 
53015 
40147 
6803 
6679 
24411 
19013 
29388 
334827 
1339 
754182 
2314 
5470 
40665 
4826 
53275 
3090 
6174 
17389 
93325 
99853 
5567 
5835 
49910 
40246 
8205 
7020 
24419 
21192 
34989 
360686 
1348 
821222 
2800 
6241 
41085 
5547 
55673 
3485 
5138 
19248 
91423 
105979 
4182 
5257 
53854 
44843 
8046 
6855 
22903 
19772 
31717 
370567 
1700 
831329 
2330 
5996 
32190 
4581 
45097 
3451 
5273 
18993 
4,10,879 
463565 
23,455 
24,224 
240604 
191186 
32,654 
31,074 
113522 
89234 
157212 
1640944 
7,206 
3696181 
10,755 
25,926 
218971 
21,162 
276814 
12,845 
22,357 
70,034 
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Mali 
Mauritius 
Nigeria 
South Africa 
Sudan 
Tanzania 
Zambia 
Others 
Total 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
10348 
2170 
11538 
2077 
6664 
3126 
5216 
64134 
5791 
11353 
3624 
18750 
2404 
8821 
1356 
8486 
87238 
4525 
9684 
3721 
19328 
2375 
11083 
1355 
9206 
89148 
14626 
11518 
3972 
22218 
3071 
8794 
1480 
8965 
102361 
24,942 
42,903 
13,487 
71,834 
9,927 
35,362 
7,317 
31,873 
342881 
WEST AFRICA 
Bahrain 
Israel 
Jordan 
Kuwait 
Oman 
Qatar 
Saudi Arabia 
Syria 
Turkey 
U.A.E. 
Yemen 
Republic 
Others 
Total 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
11166 
12098 
2219 
6638 
14511 
3594 
15524 
2702 
1409 
30503 
11696 
2036 
114096 
12343 
14806 
3335 
3600 
17060 
3668 
16252 
1823 
1835 
19749 
16777 
3500 
114748 
10835 
18387 
2306 
2604 
17020 
2416 
17688 
1200 
2139 
21401 
15103 
3136 
114262 
11547 
20162 
2616 
2302 
16185 
3718 
15390 
1731 
2135 
19828 
13909 
3084 
112607 
45,891 
65,453 
10,476 
15,144 
64,776 
13,396 
64,854 
7,456 
7,518 
91,481 
57,485 
11,783 
455713 
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SOUTH ASIA 
Afghanistan 
Iran 
Maldivas 
Nepal 
Sri Lanka 
Bhutan 
Pal<istan 
Bangia Desh 
Total 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
4223 
14775 
10857 
34732 
89009 
2129 
42146 
282271 
480142 
10942 
12337 
4713 
34562 
114157 
2043 
42981 
318474 
540209 
12943 
12171 
1083 
43426 
107351 
2828 
41810 
322355 
543967 
3151 
11338 
1217 
43155 
122080 
2318 
45076 
355371 
583706 
31,359 
50621 
17870 
155875 
432597 
9318 
172013 
1278471 
2148024 
SOUTH EAST ASIA 
Indonesia 
Malaysia 
Meyanmar 
Philippines 
Singapore 
Thailand 
Others 
Total 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
6125 
40762 
N.A 
4297 
44157 
16313 
1881 
113535 
7795 
50039 
1271 
5580 
48632 
14462 
1712 
129491 
7701 
53370 
2306 
5152 
47136 
16188 
955 
132808 
7756 
60301 
2681 
5756 
52004 
16494 
1113 
146205 
29377 
204572 
6258 
20785 
191929 
63457 
5661 
523039 
East Asia 
China (Main) 
China 
(Taiwan) 
Hong Kong 
Japan 
N.A 
N.A 
N.A 
N.A 
4223 
14775 
10857 
35732 
5111 
3516 
9590 
76042 
5613 
8066 
8560 
99018 
7369 
5721 
10209 
99729 
22316 
32078 
39216 
309521 
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Korea(South) 
Korea(North) 
Others 
Total 
N.A 
N.A 
N.A 
N.A 
42146 
282271 
89009 
478013 
9831 
5147 
679 
109916 
16173 
6560 
276 
144266 
15392 
8259 
201 
146880 
83542 
302237 
90165 
879075 
AUSTRALIA 
Australia 
NewZealand 
Fiji 
Others 
Total 
Stateless 
Grand Total 
N.A 
N.A 
N.A 
N.A 
N.A 
N.A 
33142 
8078 
1781 
864 
43865 
— 
1764830 
36150 
10700 
2094 
997 
49941 
823 
1886433 
48755 
11289 
1584 
1435 
63063 
1211 
2123683 
50647 
11409 
1379 
1952 
65387 
647 
2287860 
168694 
41476 
6838 
5248 
222256 
2681 
2374094 
Source: Tourism Statistics, 1992-97, Department of Tourism, Ministry of 
Tourism,Government of India, New Delhi. 
NORTH AMERICA 
The above Table shows tourist arrivals from North America during 
the Eighth Bring before Central South America Five Year Plan (1992 - 93 to 
1996 - 97). The total number of tourists who came to India from Canada 
stood at 47800 in 1992 - 93 which rose to 78570 in 1996 - 97. In 1992-93 
the tourist arrivals from USA were 1,58,159 which rose to 2,44,239 in 
1996-97. 
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The leads to the conclusion that U.S.A. has been the major 
contributor to the tourist traffic to India. It Is note worthy to mention that 
North American region has emerged as a tourist generator. 
CENTRAL SOUTH AMERICA 
The data in the Table reveal that tourist arrivals from Central and 
South American countries during 1996-97 were 3202, 4821, 2364, were for 
Argentina, Brazil, and Mexico, 2,038, 2638, and 1834 In 1992-93 
respectively for these countries. The total number of tourists from Central 
South American region stood at 13,450 In 1992-93, 11,805 In 1993-94, 
16,672 In 1994-95, 19, 346 in 1995-96 and 17,011 In 1996-97, forming a 
total of 77,284 during the period under reference. 
Thus, it can be said that the highest number of tourists came from Brazil 
(20,038) followed by Argentina (11,974) and Mexico (11,355). 
WESTERN EUROPE 
It can be seen from the Table that quite a large number of tourists 
l.e.36,96,181 came to India during 1992 - 93 1996 - 97 from Western 
Europe. Gennany registered the highest figure of tourist arrivals at 4,63,565, 
followed by France (4,0,879) and U.K. (1,57,212) during the period under 
review. 
EASTERN EUROPE 
The Table reveals the trend of tourist arrivals from Eastern Europe. 
2,76,614 during the Eighth Five Year Plan Period. Among the countries of 
tourist from East Europe came to India Eastern Europe CSI is the largest 
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tourist sending bloc to India accounting for 2,18,971 tourist during the Eighth 
Five Year Plan, followed by Poland at 25,926 tourists. 
AFRICA 
The above Table gives the number of tourist arrivals from Africa 
during the Eight Five Year Plan (1992-93 - 1996 -97 ) . It can be seen 
that tourist arrivals during the period have been increasing from 1993 - 94 
onward. 
The total number of arrivals from this region stood at 64,134 in 1994-
1995 , 87,232 in 1995 - 96, and 89148 in 1996 - 97. The highest arrivals 
were from the African region with South Africa at the top (71,834), followed 
by Mauritius (42,903) and Tanzania (35,362). 
WEST ASIA 
As revealed by the above Table the tourist inflow from West Asian 
region during the Eighth Five Year Plan was 4,55,713; out of which the 
highest arrivals were from U.A.E. (91,481), followed by Israel (65,453), Saudi 
Arabia (64,854), Oman (64,776) and Yemen Arab Republic (57,485). From 
the table it can be seen that the arrivals from this region were almost 
constant. 
From the foregoing analysis it can be concluded that the West Asian 
region was major tourist generating market for India. The number of tourist 
who came to India were 1,14,06 in 1993 - 94, increasing to 1,14,748 in 
1994-1995, and then slightly decreasing to 1,14,262 in 1995 - 96 and than 
to 1,12,607 in 1996-97 . 
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SOUTH ASIA 
From the South Asian region, Bangladesh was on the top in terms of 
tourist arrivals, numbering 12,78,471 followed by Nepal (4,55,87), Sri Lanka 
(4,32,597), Pakistan (1,72,013), Iran (50,621), Maldivas (17,870) and 
Bhutan (9,318) respectively. The arrivals from South Asia to India in 1993 -
94 were 4,80,142 which increased in 1996 - 97 to 5,83,706. But it was a 
negligible increase. South Asia Is an important tourist market for India. 
SOUTH EAST ASIA 
The above Table shows that the total number of tourist arrivals from 
south east Asia during the 1993 - 94 to 1996 - 97 stood at 5,22,039; out of 
which Malaysia's share 2,04,572 tourists were Significant, followed by 
Philippines (1,91,929). 
EAST ASIA 
The data reveal that East Asia market shows a progressively 
increasing trend in terms of numbers of tourists during the years 1994 - 95 
to 1996-97. In 1994-95 they were 1,09,916, in 1995-96, 1,44,266 
tourist came to India. The figures for 1996 -97 stood at 1,46,880 . 
Tourist arrivals from this region were 8,79,075, out of which North 
Korea was the highest tourist generating country with a total of 3,02,237, 
followed by south Korea (83,542), and Hong Kong (39,216). 
AUSTRALIA 
Tourist arrivals from Australia during the Eight Five Year Plan were 
2,22,256, of which 1,68,694 were from Australia, 41,476 from New Zealand, 
and 6,838 from Fiji Tourists from other parts of the region were 5,248. In 
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1993 - 94 the tourist arrivals from all the countries of the region were 43,865 
which rose to 65,387 in 1996 -97. Australian tourists in 1993 - 94 stood at 
33,142 which rose to 50,647 in 1996 - 97. From the foregoing analysis it 
can be deduced that tourist arrivals from Australia were on the top followed 
by NewZealand. 
CONCLUSION 
To sum up, it may be inferred that tourism industry has grown 
manifolds during the period under reference. The role of government 
organizations in attracting tourists from almost all important Countries of the 
world had been commendable as regards promotion of tourism industry in 
India. 
The succeeding Chapter gives countersinged . 
NINTH FIVE YEAR PLAN 
TOURISM DEVELOPMENT AFTER 1997. 
An outlay of Rs.5,11,32 crore as budgetary during the Ninth Plan 
Period has been approve by the Planning Commission. Besides, the ITDC 
will generate .Rs.319.23 Crores their will go a long way in the Development 
by Tourism Industry. The gross break up is given below. 
TABLE N0.12 
GROSS BREAK UP OF APPROVED OUTLAY 
S.No 
1 
2. 
Name of Scheme 
Infrastructure Development 
Product Development 
Rupees in Crores 
100.00 
20.00 
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3. 
4. 
5. 
6. 
7. 
8. 
9. 
10. 
Mega Tourism 
Tourism Development Fund 
Marketing & Publicity 
Man Power Development 
Incentives 
Research, Computerisation and 
monitoring 
Organisation 
External aid through budget 
Total 
5.00 
5.00 
300.00 
60.00 
15.00 
3.00 
2.00 
1.32 
511.32 
Source: Annual Report 1998-99, Ministry of Tourism, Government of India. 
The basic strategy of the Ninth Plan would be to bring coordination 
with relevant Tourism Agencies, to achieve the following: 
Infrastructure developmet / product diversification and 
Development / Human Resources Development / Efficient Marketing, 
Research and Computerisation, Tourism Enterprenuership Development 
increasing number of Hotels Restaurent and Shopping Complexes / 
Provision of Amenities etc. 
The Annual Plan Allocation for the first two years of Ninth Plan that 
is for 1997 - 98 and 1998 - 99 has been put at 100.35 crore and 160.50 
crore respectively. During there two years ITDC will provides Rs.140 crore 
i.e. Rs.70 crore for each of these two years. 
The table below gives Foreign Tourist An-ivals, estimated. Foreign 
exchange earnings for the year 1998. 
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TABLE N0.13 
FOREIGN TOURIST ARRIVALS AND FOREIGN EXCHANGE EARNINGS 
(INCLUDING NATIONALS OF PAKISTAN AND BANGALADESH) 
S,No 
1 
Foreign Tourist Arrivals 
2361234 
Foreign Exchange earnings 
Rs (Crores) US $ 
million 
11508.72 3060.89 
Source: Annual Report, 1998-1999, Ministry of Tourism, Government of 
India pp. 45 & 48 
Mention may be made here of Domestic Tourism also. Its potential 
has been growing substantially due to increase in incomes and increasing 
emergence of urban middle class during 1997 156.2 million domestic tourists 
moved with in the country. The states and union Territory Governments 
have been advised to set up statistical cells for collection of relevant data 
information for transmission to the Central Department of Tourism on a 
monthly basis. 
To give a boost to tourism India Tourism Day was Celebrated on 
January 25,1998, similarly India Tourism Week was held at New Delhi 
from 19-1-99 to 25-1-99. 
Then the second India Tourism export was organized from 22-1-
1999 to 24 -1-1999 at New Delhi 1999 have been declared as visit India 
year. Publicity and Publicity material will receive active support. The Table 
below gives relevant data from 1992-93 to 1998-99. 
205 
TABLE N0.14 
FUND FOR OVERSEAS PUBLICITY / TOURISM PROMOTION 
Year 
1992-93 
1993-94 
1994-95 
1995-96 
1996-97 
1997-98 
1998-99 
Funds Released 
(Rs.in Crores 
40.0 
42.5 
54.0 
52.5 
53.0 
57.0 
75.0 
Source: As per table Nos.1, 2 and 3 
Religious Tourism will be given special emphasis. Buddha 
Mahoutsav was organized in October / November 1998 in collaboration with 
the Central Ministry of Tourism and the Tourism Ministries of Government of 
Utter Pradesh and Bihar. A special train, Buddha Parikirama Express was 
has been started by the Ministry of Railways on the initiative of Ministry of 
Tourism. This train journey will cover 5 nights / six days passing through 
Kushi Nagar, Saranath, RajGir, Naland a and Budh Gaya. 
Thus it can be concluded that Tourism Industry in India receiving all help and 
attention for its development. But objectives can be achieved only with:-
> Improvement of Tourism Infrastructure 
> Developing areas on a selective basis or integrated growth along 
with marketing of destinations to ensure optimal use of existing 
Infrastructure. 
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> Restructuing and strengthening the Institutions for development 
of Human Resources. 
> Evolving a suitable policy for increasing foreign tourist arrivals 
and foreign exchange earnings". ^ 
1. National Action Plan for Tourism, Ministry of Civil Aviation & Tourism, 
Govt.of India, 1992, page-6. 
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CHAPTER VI 
SUMMARY, CONCLUSION AND SUGGESTION 
India has rich heritage, cultural diversity and geographical 
advantages. She has innumerable tourism products and destinations to sell 
Himalayas for mountain tourism, the 1500 km long coast line for Beach 
Tourism, Temples, Forts, Palaces, monuments and ruins for Historical 
tourism, over 200 sanctuaries for wild life tourism, places and people with 
diverse languages, literature, fine arts, and traditions for cultural tourism, and 
(Rajasthan) for desert tourism. 
Foreign tourist have been showing special interest in India for 
centuries: Indian hospitality is a legend by itself. Apart from ancient culture 
and civilization, the diverse natural beauty of India is unparrallel. 
The traditional stereotyped image of India as a cultural destination is 
being replaced with a more vibrant image of her diversified tourism products. 
The liberalizer economic scenario opens doors for further. Promotion of 
Indian Tourism industry, which has been declared as an industry. Both the 
Government of India and the state Governments have identified tourism as a 
priority sector. 
Tourism can be studied in the perspective of economics, sociology 
and international relations. While each of these perspectives Yields 
knowledge about different aspects of the phenomenon, they are of no 
comfort to a policy maker whose business consists of findings optimum 
relationship between the objectives outlined and strategy for development. 
In a way, managerial analysis presumes information on these accounts: 
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Economic, social and international furtherance once of goals with product -
mix and strategies for tourism growth. This emphasis on relevance is more 
important in the case of developing economies for pursuing policy for 
tourism development. 
Travel and tourism' create employment for 262 million people or 10.5 
percent of the global work force growing to 383 million people by the year 
2007. A gain of 121 million jobs or one new job every 2.4. seconds. 
Tourism is the worid's largest industry with 593 million people travelling and 
the industry accounting for an earning of US $ 423 billion excluding air fares. 
A small country like Spain had overtook the United States in the number of 
Arrivals in 1995. France has an arrival of 60 million per year, more than her 
population. Even small countries like Singapore, Hong Kong and Malaysia 
are attracting more tourists than India. 
Tourism is a multi-segment industry in which both the human and 
economic aspects must get due place. It is not only important that the 
industry develops and thrives but it is also more important to see that 
interests the of living beings in general and the human beings in particular 
are not taken care of. The ecological balance protecting should not be 
disturbed. Tourism potentials should be fully exploited but not at the cost of 
real human happiness. Tourism which in India is a major industry, contribute 
about 4 percent to the GDP, generated direct employment for about 7.8 
•million persons i.e., 2.4. percent of the total employable labour force in the 
country, indirect employment 18.4 million earning foreign exchange valued at 
about Rs. 11051.43 crores per annum by the end of 1997. Therefore a 
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planned approach for the development of tourism attractions, 
accommodation and transport facilities is very essential. 
During the plan period the Government has taken considerable steps 
to develop tourism industry. In the First Five Year Plan (1951 - 56) tourism 
was not given specific allocation. However, many promotional schemes for 
tourism development were taken up. During this periods promotion offices 
were established in India. 
The Second Five Year Plan (1956 - 61 ) recognized tourism as a 
significant industry and made a small but specific allocation of Rs.3.36 crore 
for the development of tourism infrastructure. 
In the Third Five Year Plan (1961 - 66) an allocation of Rs.8 crore 
was made for the development of tourism. During this plan infrastructural 
facilities which were commissioned during the Second Plan were completed. 
During the Third Five Year Plan more than 50 percent of the funds 
remained unutilized. This has been due to Pakistan aggression. After the 
war three separate Annual Plans i.e. fori 966 - 67, 1967 - 68 and 1968 - 69 
were prepared and impelemented, perhaps due to the lack of sufficient 
funds. During the three Annual Plans a total of Rs.7 crore was allocated for 
the development of tourism sector. 
During the Fourth Five Year Plan, total outlay was 13,24,398 crore, 
out of that Rs.36 crores were allocated for tourism including Rs.25 crores for 
the Central Programmes and Rs.11 crores for the States and Union 
Tenritories. This provision in the Central Plan included Rs.14 crores for the 
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programs of the Central Department of Tourism and Rs.11 crores for the 
Programmes of the India Tourism Development Corporation. 
In the Fifth Five Year Plan a provision of Rs.113 crores was made for 
the development of tourism. This included Rs.78 crores for the Central Plan, 
Rs.3 crores for the States Plan and Rs.3 crores for the Union Territories. 
In the Sixth Five Year Plan an outlay of Rs.87.46 crores was made 
for the development of tourism, of which Rs.115.4 crores were for the States 
Rs.72 crores for the Central Sector, out of which Rs.30 crores were provided 
to the Department of Tourism and the balance went to the ITDC . 
The strategy in the Seventh Plan was to diversify International 
tourism and to give due attention to the development of requisite facilities at 
the important centers such as Mathura, Agra Varanasi, Rajgir, Brajkhoonsi 
etc. 
A Tourism Development Finance Corporation of India was 
established in 1989 for financing development of and hotels, tourist centers 
etc. It financed 14 projects in backward areas with an outlay of Rs.19.50 
crores in the first two years of its operations. Assistance to the tune of 
Rs.51.32 crores was given to 35 new entrepreneurs, and for hotel projects 
amounting to Rs.95.95 crores. 
There has been a gradual increase in plan outlay for tourism during 
the plan period from Rs.3.36 crores in the Second Plan to rs.326.16 crores in 
the Seventh Plan. 
A new Tourism master Plan has been proposed where a target of 5 
million tourist by 1996 - 97 was fixed. 
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The United Nations Conference on International Travel and Tourism 
was held in Rome in 1963 which considered sole of National tourism 
Organizations in the development of tourism. 
Tourist offices were opened in Delhi, Bombay, Calcutta and Madras. 
This was followed by the establishment of a chain of information offices all 
over the country and Regional Tourist Officers were appointed. 
With a view to attracting foreign tourists to India, the Central 
Government opened a chain of tourist office overseas. 
The Department has a chain of twenty-one tourist information offices 
established in important cities in India. For overseas promotion, the 
Department has 18 Offices. 
The first overseas office was opened in New York in 1952 to carry 
out promotional programs for India followed by offices in London, Paris, 
Colombo, Melborne, and San Francisco. A tourist office was opened in 
Frankfurt in 1957. On March 1, 1958 a separate Department of tourism was 
established under the overall charge of the Ministry of Transport. 
In 1961, for the first time, there was a decline in tourist traffic to India 
from 139804 in 1961 to 134036 in 1962. This prompted the government to 
appoint an Adhoc committee on tourism in March 1963, under the 
chairmanship of L.K. Jha, the then secretary. Department of Economic 
Affairs, Ministry of finance, S.N. Chile, then Director General of Tourism, was 
Member Secretary. 
In 1965, a high level Coordination Committee was appointed to 
suggest ways and means to implement the recommendations of the Jha 
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Committee with the help of the concerned departments for the development 
of tourist traffic to India. 
A separate Ministry of Tourism and Civil aviation came into existence 
on March 14, 1967. 
With the introduction of "Operation Europe" in July, 1968 the strategy 
of marketing India overseas underwent a significant change. The scheme 
was extended in U.K. in the year 1970, to USA in 1971 and Australia, Asia, 
the Far East and West Asia 1977. 
The Government setup in October, 1966 a public sector undertaking, 
namely the India Tourism Development Corporation Ltd. At Delhi under the 
aegis of the department of Tourism by amalgamating the erstwhile three 
separate corporations. The two hotels, Lodi and Ranjit were amalgamated 
with India Tourism Development Corporation Ltd. (ITDC) from March, 1970. 
The ITDC provides a wide range of services essential for promotion of 
tourism. The ITDC today is India's largest accommodation chain with 26 
owned hotels, 6 joint ventures with State Governments and managed unit. 
THE TOURISM INDUSTRY IN INDIA IS FACING THE FOLLOWING 
PROBLEMS: 
(1) The sector must avoide negative publicity due to shortage of 
accommodation. According to an estimate, the requirement in 3-
5 star category is 1,05,000 rooms where as only 62,000 rooms 
are currently available. 
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(2) Problems arising out of the lack of proper airport facilities, 
express ways, highway facilities, luxury coaches and ultra-
modern communication systems, besides shortage type of better 
roads and hygienic conditions, poor power situation, and 
pollution, must be solved at all cost. 
(3) Inadequate Allocation of Funds Allocation to tourism over 
various plan period has never exceeded 0.5 percent of the total. 
Tourism was not mentioned in the budget of 1996 - 97, nor in 
the economic survey. In a list of 52 priorities once drawn up by 
the Planning Commission, tourism occupied the 51®* place, the 
52"*^  being occupied by high houses. 
TOURISM STRATEGIES 
FOR THE DEVELOPMENT OF TOURISM SECTOR IN INDIA FOLLOWING 
STRATEGIES MAY BE ADOPTED: 
INCENTIVES 
Department of Tourism has suggested some incentives in addition to 
the present incentives in the income Tax Act, etc. The outgo per year would 
have been only Rs.300 crore which would have earned another Rs. 10.000 
Crore per annum. 
HOTEL ACCOMMODATION 
The private sector too should play an active role in increasing the 
hotel rooms without looking at short term gains in the form of very high hotel 
tariff. They should go for foreign collaborations in a big way. Although many 
proposals have been cleared by the FIPB, only a few of them have fructifies 
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because hotelier do not want to lose their very high (perhaps the highest in 
the world) hotel tariff. 
AIRPORTS 
Our Civil Aviation Policy has to undergo a drastic change. There are 
121 airports with the Government of India and 139 airports or air-strips with 
the State Governments. It is necessary to revive them which is not difficult 
and encourage the private sector if necessary by reducing the tax element 
for the aviation turbine fuel and giving small financial incentives so that these 
strips are properly used. The Director General of Civil Aviation should come 
up with plans of expenditure for each and every airstrip and as a result no 
proposal is approved. 
TRAINING 
Fortunately tourism today is not lagging behind for want of training 
institutions. 
The hospitality sector is closely linked with travel and tourism. It provides 
large job opportunities. 
There are more than 100 hotel management and travel and tourism 
management schools in the private sector. The government of India took the 
initiative and created 18 hotel management and catering schools, and 
another 18 foodcraft institutes - one of which was upgraded as a full -
fledged institute. 
The Government's National Council of Hotel Management and 
Catering Technology plays an important role. 
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Tourism also includes a host of other disciplines or branches like 
tourist guides, travel agents, tour operators, cargo agents, sales marketing 
and promotion, etc. The same institutes by an large train these categories of 
personnel and short orientation courses are also held. 
LACK OF CO - ORDINATION 
Co - ordination among Central and State Government agencies 
besides civil authorities, airlines hotels and travel / tour / transport agencies 
is essential for the smooth operations. 
SUGGESTION 
The suggestions are offered for smooth development of tourist in 
India. 
1. A proper consumer research should be conducted before providing 
various facilities in the hotels. In order to improve the 
accommodation facilities hygienic conditions should be Improved in 
the hotels. Room services should be made prompt and efficient. 
2. Quality of food stuff served is also an incentive to reckon in attracting 
the tourist. In addition to the continental dishes, proper stress must 
be attached to the local food. 
3. Entertainment programmes must form an important part of tourism 
promotion, because through entertainment programmes., the tourists 
can get the idea of cultural heritage of a particular region through folk 
dances, songs, picture,dramas and other activities. Wherever a 
tourist goes, he must be shown entertainment programmes of the 
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State or of the locality. The significance of fairs and festivals must be 
recognized. 
4. Among the several constraints and limitations to the growth of 
tourism, lack of transport facilities hold a lot of importance. Barring a 
few exceptions, all tourist resorts are not properly connected with 
transportation facilities., the result of which is that various tourist 
destinations are not visited by tourists. 
5. It is, therefore, suggested that the moment, the Government starts 
Planning and developing a particular area as tourist destination, 
proper emphasis on efficient transportation facilities should also be 
given so that development of tourist center and transportation facility 
may go hand in hand. 
Unless India is able to provide surface transport of 
international standards, it will be difficult to promote travel within India 
by road effectively, especially during the summer and the monsoons. 
6. Tourism is an economic activity which depends on specialized 
manpower more than any other factory production. Here the survival 
and success depend on person to person relationship. The conduct 
and contribution of every member associated with tourism has to be 
different because it is not the common commercial relationship. 
Their attitude and behaviors must bear a degree of care and concern 
for tourist, who are volatile customers. Therefore, the training and 
development of manpower in tourism must be professionally planned, 
organized and conducted. 
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7. Tourism must receive a liigh priority and adequate resource 
allocation in National / State planning. 
8. The carrying capacity of tourism destinations must be given due 
weightage. A Conference on "Sustainable Coastal tourism 
development" sponsored by the United Nations Environmental 
Programme (UNEP) and the Economic and Social Commission for 
Asia and the Pacific (ESCAP) which was attended by national and 
international tourism and Environmental Representative at the sea 
side resort of Cha-an in Phetchaburi Province, discussed ways to 
develop the Hua Hin and Cha-an tourist areas. While preserving the 
environment, which involves not only the natural eco-system but also 
the culture, traditions and way of life of ideal communities. It is this 
concern in Vietnam also that has prompted the authorities to have 
environmental protection laws. Environmental issues are engaging 
the attention of the ASEAN tourism Association as a whole. Eco-
tourism often referred as 'Alternative Tourism' or 'New Tourism' is 
being presented in this region "^  India is no exception. 
" The damage to the social fever of tourist destinations is revealed by 
the data information on inter racial sex (as in BLS countries), acculturation 
rather than the assimilation process due to strong Western influence in the 
1. Waseem, S.M., Tourism Development in Thailand (International 
Conference, Thailand, Paper 1997) 
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Third World countries and the adverse effects on tribal ecology (as in 
Andaman and Nicobar Islands In India). 
Outside impact on the tribal ecology is reported to have caused negative 
impact as regard the preservation and tribal ecological continuance resulting 
in a dwindling tribal population as in Anadaman and Nicohar Island \ 
1. Waseem, S.M., Ecological Considerations and Development of 
International Tourism, International Conference on Hotel and Tourism 
Management, Udipur, 1996. 
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APPENDIX II 
LIST OF GOVERNMENT OF INDIA TOURIST OFFICES OVERSEAS 
SL.No Name of the Office Area of Jurisdiction 
1. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 
10. 
11. 
12. 
13. 
14. 
15. 
16. 
17. 
18. 
New York 
Los Angeles 
Toronto 
London 
Madird 
Paris 
Frankfurt 
Moscow 
Stockholm 
Amsterdam 
Milan 
Dubai 
Tel Avir 
Sydney 
Tokyo 
Singapore 
Johannesburg 
Buenos-Aires 
United States, Mexico, West Indies 
Jamica, Haiti, Dominican Republic, San Juan, 
Port Au-Prince, Santo Domingo, Leaward Islands, 
Guadeloupe, Marthinique, Barbados, Thimidad 
Curacao, Windward Islands Belize, Guatemala, 
Honduras, Nicaragua, Panam Costa Rica, 
Colombia, Venezuala, Guyana, Surinam, French, 
Guiana 
Canada, Greenland 
England, Wales, Scotland Channel Island, Ireland 
Spain, Portugal 
France, Morocco, Algeria, Tunisia, Senegal; 
Gambia, Guine, Bissaw, Guinear, Sien-a Leone, 
Liberia, Ivory Coast, Mall, upper Volta, Ghana, 
Togo, Beniw, Nigeria, Neger, Cameroon, Gabow, 
Chand, Central African Republic, Laire Angola, 
Western Sahara, Mauritania, Manaco 
Germany, Poland, Austria, Israel, Chzechovakia, 
Hungary, Romania, Bulgaria, Albania 
Lativia, Lithuania, Estonia, Uklaine, Russia, 
Bylorussia, Moldvia, Geogia, Armenia, Tusk 
menistan, Kazakhistan, Tadzhikistan, Azerbaijan, 
Uzbekistan, Kirgizia 
Sweden, Nonway, Denmark, Finland, Iceland. 
Netherlands, Belgium, Luxumburg 
Italy, Libiya, Greece, Serbia, Croatia, Slovenia, 
Bosnia, Herzegoveria, Macedonia, Malta, crate, 
Cyprus. 
Sanditrabia, Turkey, Iran, Syria, UAE, Kuwait, 
Qatar, Behrain Jordan, Yemen, Libonon, Iraq, 
Israel 
Australia, New Zealand, Fiji and the Pacific 
Islands 
Japan, Hong Kong, China, Mangolia, North Korea, 
South Korea, Taiwan, Philipiness 
Singapore, Indonesia, Malaysia, Brunai 
Kenya, Mozambique, Tanzania, Zimbabwe, 
Nigeria, Namibia, Ethopia, Madagascar, Sudan 
Botswana, Zambia, Egypt, 
South America 
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APPENDIX-II 
PRESENTLY THE FOLLOWING TOURIST OFFICES EXIST IN INDIA 
REGIONAL DIRECTOR LEVEL 
1. New Delhi 
2. Mumbai 
3. Calcutta 
4. Chennai 
DIRECTOR LEVEL 
5. 
6. 
7. 
8. 
Patna 
Jaipur 
Guwahati 
Banglore 
MANAGER LEVEL 
9. 
10. 
11. 
12. 
13. 
14. 
15. 
16. 
17. 
18. 
19. 
20. 
21. 
Varanasi 
Agra 
Bhubaneswar 
Port Blair 
Imphal 
Shilong 
Hyderabad 
Cochin 
Goa 
Aurangabad 
Khajaraho 
Naharlagun (ITANAGAR) 
Thiruvanthapuram * 
An Infomnation Assistant each is posted in these offices. 
